president. 


Sees  every 
play  twice. 


even  if  the 


canceled. 


Mass.  &  Tex. 
publishers 
battle  AT&T 
(See  page  14) 

Simmons 
delends 
its  survey 
(See  page  32) 


The  Boston  Rin. 


Postal  rate 
iucreases^l 
announcedE 
(See  page  11) 


Editor  &  P 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


lis 


Wears  Patriots’ 
hat  to  bed. 


Hit  by  puck 
during  ’72 
Stanley  Cup. 


Keeps  up  on 
all  the  latest 
sports  news 
because 
“The  Globe’s 


media  quiz-- 


1.  What  ABC  daily  paper  in  Los 
Angeles  County  has  been  second  in 
total  advertising  linage  every  year 
since  1975? 

2.  What  newspaper  in  Los  Angeles 
County  ranks  31st  in  the  nation  in 
total  classified  advertising  linage?* 

3.  What  newspaper  in  Los  Angeles 
County  serves  an  exclusive  market 
area  where  the  median  income  ex¬ 
ceeds  the  county  average  by  20%  ? 

4.  What  Los  Angeles  County  newspap¬ 
er’s  circulation  has  increased  for  31 
consecutive  years? 


Answers  to  questions  1  through  4: 


'‘The  Fastest  Growing  Newspaper  In  Los  Angeles  County^^ 

SURPRISED,  HUH? 

REPRESENTED  NATIONALLY  BY  SAWYER-FERGUSON- WALKER 
LOS  ANGELES  SALES  OFFICE:  (213)  850-0777 


ABC  Paid  Daiiy  Papers 


Sources:  Editor  &  Publisher  Annual  Linage  Reports, 
ABC  1950-1980,  Sales  &  Marketing  Management  1980 


On  January  20, 1981,  a  new  administration  began, 
captivity  of  52  Americans  in  Iran  ended 
and  AP  coverage— “a  formidable 
package  of  instant  history  continued. 


“My  congratulations  to  your  crew  for  one 
terrific  job  of  covering  the  last  days  of  the 
hostage  mess  and  the  inauguration.  Today 
must  have  been  hell  for  your  people,  but 
the  copy  —  at  least  on  our  cycle  —  was 
clear  and  concise.” 

William  P.  Maurer, 
managing  editor, 
Des  Moines  (Iowa)  Tribune 


“The  Associated  Press  blew  out  the 
competition,  in  my  humble  estimation, 
during  the  culmination  of  the  hostage 
crisis.” 

Bracey  Campbell, 
managing  editor, 
Nashville  (Tenn.)  Banner 


“The  Associated  Press  rose  to  new 
heights  these  past  few  trying  days  in 
scrambled  journalism.  Your  words  and 
pictures  helped  us  to  deliver  a  for¬ 
midable  package  of  instant  history  onto 
the  doorsteps  of  our  readers,  day  in  and 
day  out.” 

Thomas  W.  Jobson, 
managing  editor, 
Asbury  Park  (N.J.)  Press 


“The  AP’s  photo  coverage  of  these  two 
events  was  a  remarkable  piece  of  work. 
We  watched  in  utter  awe  as  the  photos 
poured  in.  The  transmission  of  photos 
from  abroad  was  handled  remarkably 
fast.  We  want  you  to  know  how  pleased 
we  were.  A  great  job.” 

Jim  Smorada,  editor, 
Jamestown  (N.D.)  Sun 


“This  is  to  thank  you  and  your  staff  for  a 
fantastic  job  in  preparing  for  and  then 
covering  the  release  of  the  52  Ameri¬ 
cans  held  hostage  in  Iran. 

“Although  we  subscribe  to  other  news 
services,  the  bulk  of  the  spot  coverage 
we  gave  our  readers  the  day  of  the 
hostages’  release  was  from  The 
Associated  Press.  Beyond  the  spot 
coverage  that  day  we  also  printed  a 
special  section  on  the  crisis.  Again,  the 
bulk  of  the  copy  we  used  was  AP’s. 
“We  had  begun  planning  the  special 
section  back  in  November.  Without  a 
staff  of  foreign  reporters  there  was 
much  we  couldn’t  provide  ourselves. 
Only  AP  was  routinely  depend¬ 
able  and  responsive  to  our  needs  and 
requests.” 

Eric  Charles, 
national  editor, 
Allentown  (Pa.)  Call-Chronicle 
Newspapers,  Inc. 


•  The  quotations  above  are  excerpts  from  a 
sampling  of  spontaneous  comments  and  let¬ 
ters  to  AP  from  member  editors. 


>IP 


Associated  Press 

Reporting  the  World 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


WINTER  IN 
ST  PETE 


(OH,  WHAT  A  LIFE!) 

\bu  can  tell  it’s  February  in  St.  Petersburg. 

\bcht  club  berths  are  filled  with  sailboats  from 
around  the  world,  here  for  the  Southern  Ocean  Racing 
Conference  series. 

Brightly  colored  inboard  hydroplanes  are  setting  world 
speed  records  on  Lake  Maggiore. 

Ric  Rojas  is  setting  a  new  American  record  in  the 
15,000- meter  Gasparilla  Distance  Classic  across  the  bay  in 
1ampa.  Soccer  fans  are  cheering  the  Tampa  Bay  Rowdies 
through  their  indoor  season.  Basketball  is  hot  at  the 
University  of  South  Florida. 

The  stars  of  women’s  golf  are  teeing  it  up  for  the  S&H 
Classic,  one  of  the  oldest  stops  on  the  LPGA  circuit.  Before 
the  month  ends,  the  Cardinals  and  Mets  will  be  reporting  for 
major  league  baseball’s  spring  training. 

Any  wonder  thousands  of  Americans  think  of  Florida, 
and  St.  Petersburg,  when  it’s  February?  We  think  not! 

All  year  ’round,  it’s  a  great  place  to  live.  A  great  place 
to  do  business. 

prtrrBburn  iSimps 
&  Evening  Independent 


FEBRUARY 

MARCH 

APRIL 
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12131415161718 

222324252627  28 

222324252627  28 
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192021  222324  25 

26  27  28  2930 

FEBRUARY 

26-28— N.  E.  Association  of  Circulation  Executives  Conference. 
Boston  Marriot  Hotei,  Newton.  Mass. 

28- March  4 — Inland  Daily  Press  Association  Mid-Winter  meeting.  Hotei  Dei 

Coronado.  San  Diego.  Calif. 

MARCH 

1-3 — N.Y.  State  Publishers  Association.  Winter  Convention.  Ameri¬ 
cana.  Albany.  N.Y. 

1- 3 — SNPA  Production  Conference.  Holiday  Inn  Rivermont.  Memphis. 

Tenn. 

2- 4 — International  Press  Institute  30th  generai  assembly.  Kenyatta  Con¬ 

ference  Center.  Nairobi.  Kenya. 

5-6 — National  News  Council.  World  Room.  Columbia  University. 

Graduate  School  of  Journalism.  New  York  City. 

5-8 — New  York  Press  Association.  Sheraton  Airport  Inn.  Albany.  N.Y. 
11-14 — National  Newspaper  Association  Government  Affairs  Conference. 
Hyatt  Regency.  Washington.  D.C. 

13-15 — Miss.  Valley  Classified  Ad  Managers  Association.  Hyatt  Regen¬ 
cy.  Chicago. 

22-24— Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas.  Dallas.  Tex. 

25- 27 — Suburban  Newspaper  of  American  Editorial  Conference.  Lincoln 

Plaza  Hotel.  Oklahoma  City.  Okla. 

26- 28 — Mid-Atlantic  Newspaper  Ad  Executives  Assn..  Hyatt  Winston- 

Salem.  Winston-Salem.  N.C. 

27- 29 — Northwest  Mechanical  Conference.  Sunwood  Convention 

Center.  St.  Cloud.  Minn. 

29- Aprll  9 — Circulation  Management  Seminar,  sponsored  by  Gannett 

Foundation.  Plaza  International.  Tucson.  Ariz. 

30- Aprll  2 — Inter  American  Press  Assn,  mid-winter  board  of  directors.  Sam 

Lords  Castle.  Barbados 

APRIL 

2- 4 — Illinois  Press  Association.  Sheraton-Homewood  Inn.  Homewood.  III. 

3 — Kentucky  Press  Assn.  Press  and  Courts  Seminar.  Galt  House. 

Louisville.  Ky. 

3- 4 — Montana  Press  Assn.  Workshop.  Sheraton.  Great  Falls. 

Mont. 

5-7 — Southern  Newspaper  Publishers  Assn.  Circulation  Sympo¬ 
sium.  Colony  Square  Hotel.  Atlanta.  Ga. 

8- 12 — American  Association  of  Advertising  Agencies.  Boca  Raton 

Hotel.  Boca  Raton.  Fla. 

9- 11 — Iowa  Press  Assn.  66th  annual  convention.  Marriott  Hotel. 

Des  Moines.  Iowa 

9-11 — North  and  East  Texas  Press  Assn.  Convention.  Fredonia 
Inn.  Nacogdoches.  Tex. 

9-11 — South  Dakota  Press  Assn.  99th  Convention.  Holiday  Inn. 
Watertown.  S.D. 

9- 11 — Kansas  Press  Association  Convention.  Holidome.  Hutchin¬ 

son.  Kans. 

10 — Maine  Press  Assn.  Spring  Conference.  Augusta  Civic  Center. 
Augusta.  Me. 

10- 12 — Louisiana  Press  Assn.  101st  Annual  Convention.  Royai 

Sonesta  Hotei.  New  Orleans.  La. 

21- 24 — American  Society  of  Newspaper  Editors.  Sheraton  Wash¬ 

ington.  Washington.  D.C. 

22- 24 — Pennsylvania  Newspaper  Pubiishers  Assn./Interstate  Ad¬ 

vertising  Managers  Assn.  Display  Ad  Conference.  Host  Farm.  Lan¬ 
caster.  Pa. 

22- 24 — Washington  Newspaper  Publishers  Assn.  Advertising 

Short  Course.  Fort  Steilacoom  Community  College.  Tacoma.  Wash. 

23- 26 — Nebraska  Press  Assn.  Annual  Convention.  Lincoln  Hilton. 

Lincoln.  Nebr. 

24- 25— Hoosier  State  Press  Assn.  47th  annual  convention.  Louis¬ 

ville/Clarksville  Marriott  Inn.  Clarksville.  Ind. 

24- 26 — Kansas  Press  Women  annual  meeting.  Hays.  Kans. 

25- 26 — Kansas  Daily  Advertising  Managers,  Holidome,  Hutchin¬ 

son,  Kans. 
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Looking  for  the  Mencken  spirit  today 


H.  L.  Mencken’s  acerbic  literary  style  and  pungent 
humor  have  earned  him  a  place  as  one  of  America’s 
most  unique  and  often  quoted  newspaper  commen¬ 
tators. 

To  pay  tribute  to  this  fascinating  Evening  Sun  jour¬ 
nalist,  The  Baltimore  Sun  has  established  The  H.  L. 
Mencken  Writing  Award,  an  annual  newspaper  prize 
to  recognize  distinguished  work  in  the  spirit  of  H.  L. 
Mencken. 

A  $2,500  cash  award  and  a  certificate  of  achievement 


will  be  given  to  the  journalist  whose  work  best 
exemplifies  Mencken’s.  A  plaque  engraved  with  each 
winner’s  name  will  be  permanently  housed  at  the  Na¬ 
tional  Press  Club.  Writers  nominated  must  have  their 
work  appear  regularly  in  a  United  States  daily  or 
weekly  newspaper. 

The  Baltimore  Sun  is  proud  to  honor  one  of  its  great 
writers  of  the  past,  and  looks  hopefully  to  the  contem¬ 
porary  journalists  who  are  carrying  out  Mencken’s 
tradition. 


FOR  COMPLETE  CONTEST  RULES  AND  ENTRY  FORMS,  WRITE; 

The  H.  L.  Mencken  Writing  Award 
The  Baltimore  Sun 
501  North  Calvert  Street 
Baltimore,  Maryland  21202 


Entry  deadline  is  July  15,  1981 


Editorial  workshop  By  Roy  H.  Copperud 


Dear  E&P  Subscriber: 

We  recently  learned  that  the  U.S. 
Postal  Service  did  not  deliver 
any  copies  of  the  listed  issues 
of  EDITOR  &  PUBLISHER  to  the 
following  newspapers: 

Buffalo  (N.Y.)  Evening  News 

January  24 

Philadelphia  (PA.)  Bulletin 

January  24 
January  31 

Philadelphia  (PA.)  Inquirer 

January  24 

Providence  (R.l.)  Journal-Bulletin 

January  24 

Washington  (D.C.)  Post 

January  27 
January  24 

Since  this  represents  a  massive 
breakdown  of  the  Postal  Service, 
E&P  would  appreciate  reports  from 
other  newspaper  offices  about 
non-delivery  of  recent  issues  of 
EDITOR  &  PUBLISHER  so  that  we 
may  attempt  to  trace  the  cause  of  the 
problem. 


Sincerely, 


Ferdinand  C.  Teubner 
Publisher 
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Kicking  it  Around— No.  562 

There  seems  to  be  some  confusion  about  the  relation  be¬ 
tween  a  kicker  and  the  head  over  which  it  stands.  Very 
often  the  kicker  reads  into,  or  out  of,  the  main  head.  An 
example:  “For  some  county  workers”  (the  kicker);  “New 
pay  raises  proposed”  (the  main  head).  The  kicker  obvious¬ 
ly  was  intended  to  read  out  of  (that  is,  be  a  continuation 
oO  the  main  head:  “New  pay  raises  proposed/For  some 
county  workers.” 

But  I  am  one  who  believes  the  kicker  should  stand  as  an 
independent  statement,  like  a  deck.  If  the  reader  reads  the 
kicker  first,  as  is  possible,  considering  its  position,  a  head¬ 
line  like  the  example  is  thrown  out  of  kilter.  Nobody  real¬ 
ly  knows  whether  readers  read  kickers  first,  last,  or  at  all. 

The  headline  cited  was  based  on  the  assumption  that  the 
main  head  is  read  first.  This  seems  reasonable  because  it 
is  more  conspicuous  and  because  that  is  where  the  reader 
expects  the  story  to  be  summarized. 

Therefore,  the  main  head  should  be  able  to  stand  alone 
and  should  summarize  the  story  unassisted.  The  one  cited 
does  not.  It  should  have  said  “county  pay  raises  pro¬ 
posed,”  or  if  this  would  not  fit,  something  to  the  same 
effect.  Then  the  kicker  might  have  said,  “Some  would  be¬ 
nefit.” 

The  kicker,  I  am  told,  was  invented  as  a  typograhical 
device,  to  let  some  air  in  above  the  main  head  and  to  offer 
variety  in  headline  patterns.  It  succeeds  in  this,  but  it 
tends  to  muddy  headline  writing,  because  there  is  no  firm 
consensus  on  the  relation  between  the  kicker  and  the  main 
head.  If  one  can  assume  that  the  kicker  is  read  first  (a  du¬ 
bious  assumption),  a  kicker  that  reads  into  the  main  head 
is  less  objectonable  than  one  that  reads  out  of  it.  But  this 
arrangement  is  disjointed  if  the  main  head  is  read  first. 

Since  nothing  seems  to  be  provable  about  what  is  read 
first,  the  way  to  avoid  confusing  or  distracting  the  reader 
is  to  make  independent  statements  in  the  kicker  and  the 
main  head. 

Kickers,  like  decks,  should  not  use  a  word  that  appears 
in  the  main  head,  nor  even  a  word  that  is  closely  related — 
educator  and  education,  for  instance.  The  objection  to  this 
is  that  it  is  repetitious  of  sounds. 

A  far  worse  fault  than  connecting  the  kicker  and  the 
main  head  is  putting  the  summary  of  the  story  in  the  kick¬ 
er  and  using  the  main  head  for  an  elaboration  on  it,  which 
is  doing  the  job  backwards.  Once  again,  this  conclusion  is 
based  on  the  assumption  that  the  main  head  is  read  first. 
Examination  of  carefully  edited  papers  shows  that  this 
assumption  is  valid. 

*  *  * 

Competent  copy  editors  know  that  names  must  be  used 
with  care  in  headlines.  A  name  is  not  suitable  for  such  use 
I  unless  the  reader  can  be  expected  to  recognize  it;  that  is, 
the  person  whose  name  it  is  must  be  very  well  known.  An 
offshoot  of  this  rule  is  that  names  that  are  also  words  can 
cause  trouble  if  the  headline  writer  does  not  bear  possible 
ambiguity  in  mind. 

Take,  for  example,  a  page-one  headline  that  read, “Love 
data  can  go  in  officers’  files.”  Love  was  the  name  of  the 
victim  of  a  police  shooting  that  had  occurred  many  months 
before.  Although  the  shooting  got  abundant  publicity  at 
the  time,  even  then  the  name  had  to  be  used  with  care. 
Sometimes  it  seems  that  headline  writers  (and,  for  that 
matter,  reporters)  think  readers  have  memorized  every¬ 
thing  that  has  appeared  in  print.  We  can  be  pretty  sure 
that  the  shooting,  long  absent  from  the  news,  was  not 
what  entered  the  minds  of  readers  of  the  quoted  headline. 
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Reliability.  Productivity.  Advanced  technology. 
All  in  one  easy-to-oporate  stacker. 


New  Goss  Stackmastei^. 

It  incorporates  high  speed  plus  the 
very  latest  technology.  It  offers 
improved  circuitry  reliability,  accu¬ 
rate  counting,  positive  control 
over  bundles  —  both  compensated 
and  uncompensated  —  plus  a  host 
of  built-in  extras  not  found  in 
other,  similar  equipment. 

Its  features  are  tailored  to  the 
needs  of  today’s  high  production 
mailrooms:  High  speed*  Compact, 
modular  construction  •  Portability 

•  Left,  right  or  alternating  delivery 

•  Microprocessor  control  •  Fully 
programmable  •  Automatic  error 
indication  •  Easy  maintenance 

•  Optional  external  computer  input 
and  processor  interlink  capability 
for  program  transfer. 


The  uncompli¬ 
cated  design  of  the 
Goss  Stackmaster  not 
only  contributes  to  more  reliable 
operation  but  to  investment 
economies.  It  also  assures  easy 
maintenance. 

The  input  section  is  electrically 
driven,  while  the  remainder  of  the 
stacker  is  pneumatically  operated. 
There  are  few  moving  parts.  And 
parts  are  easy  to  reach  and  replace. 

The  Goss  Stackmaster:  Afford¬ 
able.  Sophisticated.  Productive. 


It’s  the  answer  to  complex  produc¬ 
tion  requirements.  And  it  comes 
with  our  strong  parts  and  service 
backing  plus  the  reliability  traditional 
for  Goss  equipment  since  1885. 

For  more  information, 
contact  Goss  Mailroom  Products, 
Graphic  Systems  Division, 

Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  (312)656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


...where  science  gets  down  to  business 


1980  as  seen  by  "" 

Qos  Angeles  SHtnes 


A  SPECIAL  KIND  OFJOURNALISM. 


Editor  &  Publisher 

THE  fourth  estate 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Unesco  secretariat 

If  there  is  any  doubt  in  anyone’s  mind  that  the  push  for  a 
“New  World  Information  Order,"  including  the  licensing  of 
journalists,  is  being  engineered,  promoted  and  orchestrated 
by  the  Secretariat  of  Unesco  in  Paris,  one  has  only  to  ex¬ 
amine  the  circumstances  of  the  suddenly-called,  almost  sec¬ 
ret,  Unesco  meeting  in  Paris  this  week. 

The  MacBride  Commission  Report  presented  to  the  full- 
scale  Unesco  meeting  in  Belgrade  last  October  declared  jour¬ 
nalists  needed  no  special  protection  and  rejected  the  propos¬ 
al  to  license  them. 

Before  the  ink  was  dry  on  the  Belgrade  documents,  and 
perhaps  before,  the  Unesco  Secretariat  commissioned  a  poli¬ 
tical  scientist  at  the  University  of  North  Paris,  Pierre  Gabor- 
it,  to  draw  up  a  draft  plan  to  form  an  international  commis¬ 
sion  to  license  journalists  for  easy  identification  and  thereby 
“protect”  them.  Gaborit’s  plan  is  dated  “November  1980”  and 
was  given  “limited  distribution"  by  the  Secretariat.  In  fact, 
very  few  people  heard  of  it  or  saw  it  until  news  leaked  out 
about  a  “Consultive  Meeting  on  the  Protection  of  Journal¬ 
ists”  scheduled  for  this  week  in  Paris  at  which  the  Gaborit 
proposal  was  to  be  presented.  Media  organizations  in  the 
U.S.  were  not  invited  to  the  meeting  and  only  learned  about  it 
two  weeks  in  advance.  They  had  to  ask  for  permission  to 
attend. 

All  of  this  adds  up  to  a  sneaky  attempt  on  the  part  of 
someone  in  the  Unesco  Secretariat  to  gain  acceptance  by  an 
international  group,  no  matter  how  suspect,  of  a  proposal 
previously  rejected  by  others  in  the  international  com¬ 
munity. 

They  did  iearn 

By  their  agreement  with  Rupert  Murdoch  to  preserve  The 
Times  of  London,  newspaper  union  leaders  demonstrated 
they  did  learn  something  from  the  “New  York  experience.” 

The  union  stand  against  automation  which  produced  long 
strikes  and  shutdowns  on  New  York  newspapers  eventually 
forced  the  suspension  of  half  the  metropolitan  dailies.  It 
began  to  look  as  if  history  was  going  to  be  repeated  in  London. 

But,  almost  suddenly  in  negotiating  with  Murdoch,  the 
prospective  purchaser  of  The  Times,  union  leaders  agreed 
that  more  than  10%  of  the  work  force  was  “redundant"  and 
that  563  positions  out  of  approximately  4,000  could  be  elimin¬ 
ated.  Also  that  labor-saving  equipment  could  be  introduced. 
It  makes  one  wonder  about  the  “brinksmanship”  policies  of 
union  leaders  and  whether  they  would  have  let  all  4,000  jobs 
be  sacrificed,  as  was  promised  by  the  previous  owner,  had  not 
Murdoch  or  someone  else  made  an  offer. 

Fleet  Street  now  breathes  a  sigh  of  relief.  The  lives  of  its 
major  newspapers  has  been  prolonged,  we  hope,  into  the 
distant  future. 
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Unesco  again  weighs 
iicensing  of  reporters 


Governments  from  Western  nations 
are  again  at  odds  with  a  bloc  of  Eastern 
and  Third  World  nations  over  a  proposal 
that  would,  in  effect,  establish  a  proce¬ 
dure  to  license  reporters  covering  the  in¬ 
ternational  scene. 

Under  the  sponsorship  of  the  United 
Nations  Educational  and  Cultural  Orga¬ 
nization  (Unesco)  Secretariat,  a  political 
scientist  at  the  University  of  North  Paris 
recently  completed  a  plan  that  would  cre¬ 
ate  a  new  international  organization 
whose  purpose  would  be  to  “protect” 
journalists  working  abroad. 

The  proposed  organization,  the  Com¬ 
mission  for  the  Protection  of  Journalists, 
would,  according  to  political  scientist 
Pierre  Gaborit,  “help  reduce  the  risks  run 
by  journalists  on  dangerous  assignments 
in  areas  of  armed  conflict,  international 
or  otherwise,  by  enabling  them  to  identify 
themselves  rapidly  in  all  circumstances.” 

Under  the  Gaborit  proposal,  each  re¬ 
porter  would  be  issued  an  identification 
card  “for  which  the  Commission  would 
assume  sole  responsibility.” 

Another  function  of  the  proposed  Com¬ 
mission  would  be  to  “observe  conditions 
in  which  journalists  carry  out  their  assign¬ 
ments  in  areas  of  armed  conflict,  interna¬ 
tional  or  otherwise.” 

The  Commission  would  also  judge 
complaints  about  reporters’  professional 
conduct  and  undertake  studies  on  the 
ethical  rules  and  regulations  governing 
the  journalistic  profession.  If  a  reporter’s 
conduct  is  not  deemed  “ethical,”  the 
Commission  could  withdraw  his  or  her 
identity  card. 

The  proposed  Commission  and  its 
stated  goals  is  opposed  by  Western  gov¬ 
ernments  who  have  stated  that  it  would 
be  an  infringement  on  freedom  of  the 
press.  The  Western  nations  feel  it  would 
legitimize  governmental  control  over  the 
flow  of  information.  The  Commission 
concept  is  supported  by  Communist 
countries  and  many  Third  World  nations. 

A  special  Unesco  meeting  to  discuss 
and  possibly  take  action  on  the  formation 
of  such  a  Commission  began  in  Paris, 
France  on  February  16,  amid  charges  that 
Unesco’s  Director  General,  Mahtar 
M’Bow  of  Senegal  had  tried  to  exclude 
some  Western  nations,  including  the  Un¬ 
ited  States,  from  the  meeting. 

The  Western  nations  charged  that  there 
was  an  attempt  to  pack  the  meeting  with 
Communist  countries  and  that  the  meet¬ 
ing  was  to  be  closed  to  news  coverage. 

After  the  complaints  about  two  weeks 
ago,  Unesco  agreed  to  invite  more  West¬ 
ern  nations  and  to  open  the  discussions  to 
the  press. 
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Speaking  at  the  Paris  conference  this 
week,  the  Miami  Herald’s  George  Beebe, 
who  also  serves  as  executive  director  of 
the  World  Press  Freedom  Committee, 
said,  “I  voice  concern  that  this  confer¬ 
ence  was  arranged  without  invitations  to 
media  organizations  in  the  United  States 
and  Canada  and  too  few  in  Europe. 

“The  fact  we  learned  about  this  meet¬ 
ing  less  than  two  weeks  ago  and  got  last 
minute  permission  to  attend  indicates  a 
serious  defect  in  providing  balanced  opin¬ 
ions  for  such  Unesco  conferences,” 
Beebe  said. 

The  American  newspaper  executive 
said  most  of  the  proposals  put  forward  by 
Gaborit  —  codes  of  ethics,  licensing  and 
protection  of  journalists  —  have  been 
dealt  with  in  recommendations  issued  by 
the  MacBride  Commission  and  discussed 
at  the  Unesco  general  conference  in  Bel¬ 
grade  four  months  ago. 

“Less  than  four  months  after  the  Bel¬ 
grade  general  conference,  why  are  these 
subjects  out  again  for  discussion?” 
Beebe  asked.  “To  force  these  issues  can 
only  lead  to  dissention,  of  which  there  has 
been  far  too  much  in  Unesco  in  the  last  six 
years.” 

Touching  on  the  proposed  protection 
of  journalists,  Beebe  said,  “I  have  yet  in 
my  nearly  50  years  in  the  newspaper  busi¬ 
ness  to  find  one  journalist  who  felt  he 
needed  protection.  They  (journalists)  say 
that  any  effort  by  Unesco  or  any  other 
agency  to  issue  regulations  to  protect 
them  actually  would  harm  them.” 

Beebe  said  the  issue  of  licensing  jour¬ 
nalists  for  their  own  protection  is  “a  false 
one,  of  no  benefit  to  anyone.” 

Western  nations,  Beebe  said,  are 
against  the  protection  of  journalists  be¬ 
cause  the  “price  of  protection”  is  “the 
penalty  of  being  licensed.” 

“We  don’t  want  governments  deciding 
who  can  be  protected  and  who  can’t  be 


protected,  and  issuing  regulations  for  re¬ 
porters  to  follow,”  he  said.  “This  only 
can  restrict  inquiry  and  expression.” 

Responding  to  a  suggestion  by  Gaborit 
that  udicensed  journalists  might  commit 
espionage  or  spread  illicit  propaganda, 
Beebe  said,  “That’s  hogwash.” 

“When  we  spend  thousands  and 
thousands  of  dollars  to  send  men  on  over¬ 
seas  assignments,  we  only  send  the  very 
best  and  most  capable  reporters,”  he 
said.  “Licensing  questions  their  integrity 
and  honesty.” 

Detroit  F-P  opens 
African  news  bureau 

Remer  Tyson,  Detroit  Free  Press  poli¬ 
tical  writer  for  the  past  ten  years,  will 
open  an  African  bureau  for  the  Free  Press 
later  this  year.  Succeeding  Tyson  as  poli¬ 
tical  writer  is  Hugh  McDiarmid,  Free 
Press’  Lansing  (Mich.)  bureau  chief  since 
1975. 

Before  coming  to  the  Free  Press, 
Tyson,  46,  covered  politics  for  the  Col¬ 
umbus  (Ga.)  Ledger,  the  Valdosta  (Ga.) 
Daily  Times  and  the  Atlanta  Constitu¬ 
tion.  Tyson  has  covered  every  presiden¬ 
tial  campaign  since  1964. 

McDiarmid,  46,  who  worked  for  the 
Dayton  (Ohio)  Journal  Herald  and  the 
Washington  Post  prior  to  joining  the  Free 
Press  as  Lansing  bureau  chief,  will  con¬ 
tinue  his  weekly  column  for  the  Free 
Press. 

Hearst  buys 
book  publisher 

The  Hearst  Corporation  has  signed  an 
agreement  through  which  it  will  acquire 
all  of  the  outstanding  stock  of  William 
Morrow  &  Company  Inc.,  the  New  York- 
based  trade  book  publishing  company. 

The  announcement  was  made  jointly 
today  by  Frank  A.  Bennack,  Jr.,  presi¬ 
dent  and  chief  executive  officer  of  Hearst 
and  Gordon  R.  Hjalmarson,  chairman, 
chief  executive  officer  and  president  of 
SFN  Companies,  Inc.,  the  Chicago- 
based  diversified  publishing  company. 
The  purchase  price  is  $25,250,000. 
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J.  Stephen  Fagin 
Managing  Editor 
Clarion  Ledger 
Jackson,  Miss. 


“Thanks  to  the  NYT  wire  and  the  financial  and  business  copy 
it  provides,  the  Clarion  Ledger  has  been  able  to  significantly 
expand  the  business  coverage  it  offers  readers.  This  service  is  a 
welcome  and  needed  addition  to  our  daily  news  package.” 
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In  Syracuse, 

21%  of  Prime  Time  Adults 


are  watching 
Cable  TV 

According  to  a  newly  released  study  of 
television  viewers  in  all  time  slots,  21  % 


To  reserve  your  copies 
phone  Dave  Kaczorowski 
at  (315)  473-7765  or  send 
this  coupon  to  The 
Syracuse  Newspapers, 
P.O.  Box  4915,  Syracuse, 
New  York  13221. 


of  the  adult  prime  time  audience  in  a 
major  metropolitan  market  are  switch¬ 
ing  to  Cable  TV  every  night.  This  and 
dozens  of  other  eye-opening  facts  are 
contained  in  2  new  brochures 
“The  Effect  of  Cable  TV  In  A  Major 
Metropolitan  Market®,”  and  Syracuse 
Newspaper  Readership. 

Source:  Belden  CMS  1980 
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Newspaper  postal  rates 
to  rise  an  average  of  9% 

Red  Tag  mailers  hit  the  hardest; 
controlled  to  pay  2nd  class  rate 


Second  class  mail  rates  (newspapers  and 
magazines)  would  rise  an  average  of  about 
9%  under  recommendations  of  the  Postal 
Rate  Commission  which  were  revealed 
February  19. 

A  Commission  spokesman  told  E&Pthat 
under  the  proposed  new  rates,  regular  2nd 
class  mailers  will  pay  from  1  to  2%  more 
than  the  current  rates  while  expedited  mail¬ 
ers  (Red  Tag)  will  be  charged  about  27% 
higher  rates. 

The  commission  rejected  a  proposal 
made  by  its  independent  litigation  staff,  the 
officer  of  the  commission,  which  would 
have  raised  Second,  Third  and  Fourth  Class 
rates  dramatically. 

The  Postal  Service  requested  a  $3.75  bil¬ 
lion  increase  in  rates  in  its  first  general  rate 
request  since  rates  rose  nearly  three  years 
ago,  but  the  commission  approved  only 
$2.7  billion,  a  $1.1  billion  cut.  The  rate 
agency  recommended  a  total  revenue 
requirement — the  amount  the  Postal  Ser¬ 
vice  needs  to  operate  and  break  even  as 
required  by  law  of  $22-billion.  The  billion 
dollar  reduction  was  the  largest  revenue 
adjustment  ever  made  in  a  postal  rate  case. 
The  commission  reduced  the  First  Class 
letter  rate  to  18  cents.  The  Postal  service 
sought  20  cents. 

The  Commission  also  recommended  the 
merger  of  controlled  circulation  with  regu¬ 
lar  Second  Class  mail.  The  controlled 
mailer  will  pay  identical  Second  Class  rates 
subject  to  the  zoned  rate. 

The  USPS  had  recommended  a  2%  in¬ 
crease  for  both  ordinary  newspaper  mailing 
and  Red  Tag  mailing.  The  PRC,  however, 
recommended  a  1%  increase  for  ordinary 
mailing  and  27%  increase  for  Red  Tag  ser¬ 
vice.  The  27%  increase  was  compounded 
by  two  factors — the  ordinary  increase  plus 
2.40  increase  in  the  Red  Tag  service. 
Newspapers  cannot  split  expedited  and 
regular. 

The  commission  recommended  extend¬ 
ing  presort  discounts  to  many  small  circula¬ 
tion  publications  that  had  not  enjoyed  them 
earlier.  The  agency  also  reaffirmed  an  ear¬ 
lier  decision  calling  for  a  rate  differential 
recognizing  the  extra  cost  of  expedited  ser¬ 
vice  for  newspapers  and  other  time-value 
publications. 

In  opening  the  Senate  hearing.  Senator 


Ted  Stevens  (R-Alaska)  pointed  out  the 
rates  under  consideration  were  filed  in  April 
of  last  year,  with  inflation  cited  as  making 
increases  necessary. 

The  Commission’s  decision  now  goes  to 
the  Governors  of  the  Postal  Service,  who 
may  approve  it,  return  it  for  reconsidera¬ 
tion,  or  place  it  into  effect  under  protest  and 
either  seek  court  review  or  ask  the  Com¬ 
mission  to  reconsider  it. 

Here  are  the  commission  recommended 
rates  as  compared  with  current  and  Postal 
service  proposed  rates.  Second  Class  mail 
within  county — per  pound,  current  5.40  per 
piece,  3.40,  USPS  recommendation,  per 
pound,  4.50  per  piece,  2.90;  PRC  recom¬ 
mendation,  5.80  per  pound,  3.70  per  piece 
or,  if  presorted,  3.20. 

Regular  rate  publications: 

Current  non-advertising  portion  per 
pound,  13.10  USPS  recommendation, 
12.80;  PRC  recommendation,  10.60. 

Current  advertising  portion  per  pound, 
17.5-38.30;  PRC  recommendation,  14.20- 
34.80. 

Science  of  agriculture,  zones  1  and  2; 
current,  15.80,  USPS  recommendation, 
11.70;  PRC  recommendation,  13.30. 

Per  piece  (5,000  or  more  copies  per  issue 
outside  county  of  publication):  current, 
7.00  5.40  4.40;  USPS  recommendation, 
7.00  5.40  4.40:  PRC  recommendation,  8.00 
6.40  5.40  the  rates  correspond  to  the  three 
levels  of  presort;  all  others,  5  digit  and 
carrier  route. 

CNPA  mourns  death 
of  publisher 

The  annual  convention  of  the  Califor¬ 
nia  Newspaper  Publishers  Association 
concluded  on  a  sad  note  Saturday  (Feb¬ 
ruary  14)  with  the  report  that  Ferdinand 
Mendenhall,  a  vicepresident  of  Los 
Angeles  Daily  News,  died  in  his  hotel 
room.  Earlier  that  day,  it  was  disclosed 
that  Mendenhall,  age  72,  had  contributed 
$10,000  to  a  CNPA  fund  to  provide  scho¬ 
larships  for  undergraduates  in  newspaper 
career  studies.  Mendenhall  was  president 
of  CNPA  in  1970,  and  served  as  Ronald 
Reagan’s  chief  of  protocol  when  he  was 
Governor  of  California. 
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50%  supp 
rule  dropped 
by  Post  Office 

The  postal  regulation  requiring  that 
more  than  50%  of  the  copies  of  a  supple¬ 
ment  had  to  be  distributed  with  a  news¬ 
paper  for  the  publication  to  qualify  for 
Second  Class  mailing  rates  has  been  de¬ 
leted  from  the  Domestic  Mail  Manual. 

Since  February  8,  1981,  postal  regula¬ 
tions  require  only  “that  supplements  be 
germane  to  the  issue  of  the  publication  in 
which  they  are  included,’’  and  “must  be 
folded  and  mailed  with  the  regular  issue.’’ 

The  abolishment  of  the  rule  also  means 
that  no  newspaper  or  advertiser  has  to 
surprint  “Supplement  to”  on  an  insert. 

As  a  reason  for  the  action,  the  postal 
service  said  it  had  had  problems  admi¬ 
nistering  the  over  50%  regulation,  and 
further,  “we  believe  that  these  strict  reg¬ 
ulations  imposed  unnecessary,  cumber¬ 
some  and  overly  technical  requirements 
on  Second  Class  Mailers. 

“We  feel  that  the  proposed  simplifica¬ 
tion  of  the  Second  Class  supplement  reg¬ 
ulations  will  both  further  the  efforts  of  the 
Federal  Government  to  reduce  unneces¬ 
sarily  burdensome  regulations  and  pro¬ 
vide  a  broad  choice  of  classes  and  ser¬ 
vices  for  all  mailers.  We  do  not  anticipate 
a  significant  shift  of  material  from  Third 
Class  mail  to  supplement  included  in 
Second  Class  publications.  Therefore, 
we  have  concluded  that  the  flexibility 
afforded  all  mailers  by  this  change  out¬ 
weighs  the  possible  negative  aspects 
some  mailers  envision.” 

The  change  was  originally  proposed 
October  27, 1980  and  comment  called  for. 
Up  until  the  November  30  deadline,  130 
coments  were  received.  Of  these,  118 
opposed  the  proposed  change  and  9  fa¬ 
vored  it.  Three  did  not  indicate  their  pre¬ 
ference. 

Those  opposing  the  change  based  their 
arguments  generally  on  four  points: 

1 .  The  change  would  divert  advertising 
to  newspapers  at  the  expense  of  direct 
mail  advertisers. 

2.  Second  Class  mail  enjoys  preferred 
rates  for  the  purpose  of  disseminating 
news  rather  than  advertising. 

3.  The  change  is  in  effect  a  reclassifica¬ 
tion  of  supplements  to  the  benefit  of 
newspapers  and  to  the  detriment  of  Third 
Class  mail  users. 

4.  The  change  will  result  in  substantial 
revenue  losses  to  the  Postal  Service 
which  is  paradoxical  at  a  time  when  the 
Postal  Service  seeks  more  revenues 
through  raising  its  rates. 
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Rupert  Murdoch  buys 
The  Times  of  London 


By  M.  L.  Stein 

Rupert  Murdoch  became  the  new  own¬ 
er  of  Times  Newspapers  in  London 
February  13  after  reaching  an  historic 
labor  agreement  that  will  probably 
change  Fleet  Street  forever. 

He  paid  $27,360,000  cash  for  the  papers 
and  pledged  to  absorb  severence  pay  for 
563  employes.  The  sellers,  Thomson 
Organization,  will  be  entitled  to  25%  of 
the  profits  in  excess  of  $1 1,400,000  made 
by  Times  Newspapers  in  any  financial 
year  but  only  after  the  papers  have 
accumulated  a  total  net  profit  of 
$45,600,000  under  Murdoch’s  ownership. 


negotiations  between  two  Murdoch  ex¬ 
ecutives  and  representatives  of  six  edito¬ 
rial,  mechanic^  and  clerical  unions.  It 
came  six  hours  before  the  deadline  set  by 
Thomson  British  Holdings,  for  an  agree¬ 
ment  between  Murdoch  and  the  unions  as 
a  condition  of  the  sale. 

The  purchase  involves  the  London 
Times,  Sunday  Times  and  three  literary 
and  educational  supplements. 

At  a  packed  news  conference  in  the 
Times  building,  Murdoch,  cool  and 
poised,  declared  that  “a  completely  satis¬ 


fying  agreement  has  been  reached  with  all 
unions.” 

He  added  that  the  Times  will  switch 
over  to  electronic  photocomposition 
within  24  weeks,  with  the  Sunday  Times 
and  the  supplements  to  follow. 

According  to  Murdoch,  “Both  sides 
conceded  a  lot.” 

One  of  the  concessions  was  the  unions’ 
agreement  to  the  loss  of  563  positions  and 
more  than  100  single  shifts  from  the  total 
work  force  of  4,000-plus  on  the  five  pub¬ 
lications. 

The  accord  on  the  new  technology  cov¬ 
ers  only  the  mechanical  side  of  the  pap¬ 
ers.  No  agreement  was  reached  on  edito¬ 
rial  automation,  an  innovation  not  used 
on  any  of  the  London  national  newspap¬ 
ers.  Daily  Mirror  has  been  on  cold  type 
(Continued  on  page  40) 
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Murdoch  also  relieved  Thomson  of  all 
liabilities  for  the  Times  newspapers 
which  are  estimated  to  have  lost 
$29,000,000  in  1980  and  a  total 
$169,000,000  since  Thomson  took  over 
the  company  fourteen  years  ago. 

Severence  payments  will  total  about 
$13,600,000  with  the  average  payout 
approximately  $23,000.  Some  veteran 
cr^t  printers,  however,  could  get  a  gol¬ 
den  handshake  of  $41,508. 

The  settlement  was  announced  Febru¬ 
ary  12  following  three  weeks  of  marathon 
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Pact  with  unions  clears  the  way  for 
completion  of ‘Times' purchase  rival  troops cUsh  {S'w.m*' 


Dorland  widies  The  limes  a  successful  future  with  one  of  its  own  page  3  lovdies. 


FLEET  STREET  GREETINGS — Some  humor  entered  into  the 
Murdoch  newspapers'  announcement  of  his  acquisition  of  the 
London  Times.  While  Murdoch's  London  Sun,  which  regularly 
carries  a  Page  3  nude  pin-up,  announced  the  purchase  in  a 
restrained  Times-like  headline,  six  lines  and  22  words  long,  the 
Times  itself  carried  a  full  Page  3  photo  of  the  nude  Greek 
goddess  of  ecstasy.  The  phota  was  that  of  the  goddess  who  hos 
adorned  hoods  of  Rolls-Royces  for  70  years,  with  the  ad  inserted 
by  Dorland  Advertising  Limited,  which  also  listed  its  other  clients 
in  addition  to  Rolls-Royce  Motors.  A  Sun-like  caption  identified 
the  lady  as  "Lovely  Emily,  aged  70,  hails  from  Crewe.  Her  main 
occupation  is  cruising  along  in  a  permanent  state  to  ecstasy. . ." 
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Prominent  figures  beef 
about  press  coverage 


By  Jerry  Walker 

What  have  Sen.  S.  I.  Hayakawa,  Los 
Angeles  Dodger  manager  Tom  LaSorda, 
political  activist  Tom  Hayden,  Major 
General  Thomas  Ayers,  and  long-time 
Reagan  supporter  Dr.  E)ean  Watkins  in 
common? 

Answer:  All  believe  newspapers  could 
do  a  better  job  reporting  news,  and  they 
expressed  their  concerns  at  the  California 
Newspaper  Publisher  Association’s  93rd 
annual  meeting  that  was  held  in  Monterey 
(February  12  to  15)  before  a  packed  house 
of  about  800  members  and  guests. 

The  Republican  U.S.  Senator  from 
California  and  chairman  emeritus  of  San 
Francisco  State  University  told  the  pub¬ 
lishers  that  he  reads  and  is  on  the  receiv¬ 
ing  end  of  too  much  reporting  where  the 
reporter  bases  information  on  what  he  or 
she  heard  rather  than  what  actually  took 
place. 

Sen.  Hayakawa,  who  wrote  a  column 
for  the  Chicago  Defender  in  the  early 
1960s,  said  he  likes  to  “see  a  good  job 
done  no  matter  what  the  political  view.” 
However,  he  said  political  reporting  re¬ 
lies  too  much  on  speculation  which  is  pre¬ 
sented  to  readers  as  facts.  Hayakawa  said 
he  is  “never  quite  sure  it  is  news.” 

In  a  “reverse  press  panel,”  four  pub¬ 
lisher-editors  squared  off  against  four 
prominent  Californians  from  the  military, 
politics,  commerce  and  sports  in  what 
was  billed  on  the  program  as  How  Well 
Do  We  Report  the  News? 

Reg  Murphy,  editor  and  publisher,5a« 
Francisco  Examnier,  moderated  the  two 
teams  of  four  participants  each.  Anthony 
Ridder  (San  Jose  Mercury-News), 
Robert  Weed  (Orange  Coast  Publishing 
Co.),  Norman  Chemiss  (Riverside  Press- 
Enterprise),  and  Frank  McCulloch  (Sac¬ 
ramento  Bee)  were  put  on  the  spot  by  Los 
Angeles  Dodger  manager  LaSorda,  liber¬ 
al  political  activist  and  big  business  foe 
Hayden,  Fort  Ord  commanding  General 
Ayers,  and  California  Chamber  of  Com¬ 
merce  president  Watkins. 

Maj.  Gen.  Ayers  complained  about  a 
story  and  headline  in  the  New  York  Daily 
News  which  referred  to  his  7th  Infantry  as 
a  “Sad  Sack  Division”  and  asked  Cher- 
niss,  executive  editor,  Press-Enterprise 
how  he,  Chemiss,  would  feel  if  he  were  a 
member  of  the  division  and  read  the 
story. 

“I  would  go  over  the  hill,”  quipped 
Chemiss. 

On  a  more  serious  note,  Chemiss  asked 
the  general  if  the  story  was  typical  of  the 
kind  of  news  writing  he  had  seen  during 
his  3()-year  military  career.  The  general 
indicated  that  it  was  not. 

McCulloch  said  he  doubted  the  in¬ 


formation  would  hurt  morale  of  the  divi¬ 
sion.  After  some  more  exchanges,  the 
general  admitted  that  although  the  repor¬ 
ter  had  misquoted  three  commanders  and 
a  public  affairs  officer,  the  information 
was  generally  accurate  except  for  the 
headline. 

Weed  said  headline  writers  often  are 
guilty  of  writing  heads  that  do  not  do  jus¬ 
tice  to  the  story. 

LaSorda  prefaced  his  question  about 
what  can  be  done  to  improve  rela¬ 
tionships  with  the  press  by  stating  that  he 
has  never  seen  so  many  ballplayers  “not 
talking  to  press.”  “It  concerns  me,”  re¬ 
marked  LaSorda.  “Why  is  it  happen¬ 
ing?”  he  asked  Weed. 

Weed  said  that  in  recent  years  news¬ 
papers  have  “stopped  being  cheerlead¬ 
ers.”  He  said  readers  want  to  know  more 
about  the  personal  life  of  athletes. 

LaSorda  criticized  writers  for  “re¬ 
laying”  firsthand  information  to  as  many 
as  eight  others,  when  instead  each  wdter 
should  be  talking  directly  to  the  manager 
and  the  players. 

LaSorda  said  reporters  should  spend 
more  time  in  the  trenches  writing  more 
about  the  “goodness”  in  sports. 

Dr.  Watkins  complained  of  biased  re¬ 
porting  in  the  news  columns  that  he  labled 
“left  wing,”  while  restricting  conserva¬ 
tive  and  libertarian  ideas  to  a  “few  col¬ 
umns”  on  the  editorial  page.  He  also 
complained  about  the  lack  of  business 
news  coverage. 

McCulloch  admitted  that  bias  some¬ 
times  occurs  in  newspapers.  “We  try  to 
minimize  it,  to  get  bdance  but  we  don’t 
always  achieve  it,”  McCulloch  said.  He 
asked  Watkins  “What’s  second- 
best?.  .  .  What  other  means  (would 
work  better)?” 

Watkins  acknowledged  that  “nobody 
is  really  perfect  but  there  was  still  room 
for  improvement.” 

As  for  charges  that  the  news  is  slanted, 
Chemiss  said  they  reminded  him  of  the 
old  adage,  “Beauty  is  in  the  eye  of  the 
beholder.” 

In  response  to  Watkins  plea  for  more 
business  coverage,  Ridder  said  that  busi¬ 
ness  people  in  the  San  Jose  area,  at  least, 
think  there  is  too  much  coverage  and 
would  prefer  to  operate  away  from  the 
public  eye  to  accomplish  their  projects. 

Hayden’s  chief  complaint  was  the  way 
in  which  the  press  covers  politics,  focus¬ 
ing  attention  more  on  “will  it  sell”  than 
on  the  issues. 

Ridder  defended  newspaper  coverage 
of  political  campaigns,  and  Hayden 
agreed,  that  tv  was  the  worst  offender. 
He  agreed  with  Ridder  that  newspapers 
are  “weeding  out  the  phony  stunt.” 


Most  newspapers,  Ridder  said,  rely  on 
“good,  hard-hittingjoumalism.”  Hayden 
had  suggested  that  newspapers  try  to 
prosper  on  sex  as  an  element  of  “will  it 
sell.” 

“Newspapers,”  said  Hayden,  who 
once  edited  the  University  of  Michigan 
daily,  “have  no  right  to  impose  a  single 
view  on  the  whole  community,  but  to  re¬ 
flect  and  provide  investigations  of  what  is 
going  on.” 

In  other  convention  sessions,  Terry 
Maguire,  vicepresident/Iegal  and  govern¬ 
ment  affairs,  American  Newspaper  Pub¬ 
lishers  Association,  disclosed  that  the 
ANPA  board  had  reaffirmed  its  opposi¬ 
tion  to  American  Telephone  &  Tele¬ 
graph’s  entry  in  the  home  electronic  field. 
Maguire  said  the  telecommunications 
policy  position  was  discussed  and 
approved  at  the  board’s  annual  meeting  in 
Hawaii  last  week. 

Robert  Bailey,  president.  National 
Newspaper  Association,  said  the  associa¬ 
tion  was  on  the  road  to  recovery  (E&P, 
Febmary  14)  and  he  thanked  the  CNPA 
for  their  contribution  of  $1,000. 

He  said  NNA’s  goals  now  are  to  enroll 
500  new  members  in  1981  and  create  a 
program  of  effective  legislative  contact  in 
Washington,  D.C. 

Evert  B.  Person,  publisher,  Santa 
Rosa  Press  Democrat,  the  Russian  River 
News  and  the  Sebastopol  Times  was  in¬ 
stalled  as  the  1981  president  of  the 
CNPA. 

At  a  meeting  of  the  California  Freedom 
of  Information  Committee,  John  Baker, 
managing  editor,  San  Jose  Mercury  and 
News,  recommended  that  the  committee 
“explore  the  potential  for  establishing”  a 
California  Commission  on  Open  Meet¬ 
ings  and  Public  Records  modeled  after 
the  one  in  New  York  State. 

The  advisory  committee  in  New  York, 
which  Baker  studied,  was  established  in 
1974  as  a  quasi-public  body,  designed  to 
interpret  the  open  meetings  and  public 
records  law  as  it  applies  to  specific  cir¬ 
cumstances,  in  hopes  of  resolving  most  of 
the  disputes  and  avoiding  abuses. 

The  committee  in  New  York  is  com¬ 
posed  of  10  members,  4  from  state  gov¬ 
ernment  and  6  from  the  public,  including 
at  least  2  members  of  the  news  media. 

David  E.  Halvorsen,  chairman,  Cali¬ 
fornia  Fol  Committee,  quoted  George 
Bernard  Shaw  in  his  summation  of  the 
year  in  the  state: 

“Newspapers  are  unable,  seemingly, 
to  discriminate  between  a  bicycle  acci¬ 
dent  and  the  collapse  of  civilization.” 

In  this  light,  Halvorsen,  who  is  manag¬ 
ing  editor,  San  Francisco  Examiner  & 
Chronicle,  said: 

“We  have  had  a  lot  of  bicycle  accidents 
in  the  past  year,  but  the  basic  civilization 
of  newspaper,  radio  and  television  has,  if 
anything,  been  strengthened.” 

He  urged  the  state’s  media  to  continue 
the  battle  to  “eliminate  the  arbitrary  sec¬ 
ret  pretrial  hearings.” 
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Mass,  dailies  oppose 
dial-it  service 


A  proposal  in  Massachusetts  by  the 
New  England  Telephone  Co.  may  be  part 
of  an  effort  by  that  firm’s  parent  com¬ 
pany,  American  Telephone  &  Telegraph, 
to  sidestep  federal  limitations  on  AT&T’s 
information  dissemination  activities, 
according  to  K.  Prescott  Low,  publisher 
of  the  Quincy  (Mass.)  Patriot  Ledger. 

New  England  Telephone  has  requested 
the  Massachusetts  Public  Utilities  Com¬ 
mission  to  allow  NET  to  set  up  so-called 
DlAL-IT  services  in  the  Bay  State. 

Those  services  would  provide  callers 
with  sports  scores,  horoscopes,  advice 
from  Santa  Claus  during  the  holiday  sea¬ 
son,  stock  market  quotations,  metropoli¬ 
tan  Boston  news,  tips  for  looking  good, 
and  jokes. 

The  commission,  which  has  until  May 
29  to  act  on  NET’s  request,  held  public 
hearings  on  the  DIAL-IT  proposal  Janu¬ 
ary  12, 13,  and  16.  At  those  hearings.  Low 
represented  the  Massachusetts  News¬ 
paper  Publishers  Assoc.,  which  has  a 
membership  of  40  daily  and  25  weekly 
newspapers. 

“The  reason  I  went  to  the  hearing,’’  the 
Quincy  publisher  told  E&P,  “was  to 
essentially  sensitize  the  Massachusetts 
Public  Utilities  Commission  to  the  phone 
company’s  efforts  to  get  on  a  state  level — 
state  by  state — what  it  is  prevented  from 
getting  on  the  national  level.’’ 

Low  added  about  the  phone  company, 
“They’ve  been  a  common  carrier  whose 
specific  legal  mandate  has  been  to  pro¬ 
vide  the  finest  network  that  could  be  pro¬ 
vided,  not  to  originate  any  of  the  informa¬ 
tion  that  travels  over  that  network.’’ 

Chuck  Reardon,  a  spokesperson  for 
NET,  noted  DIAL-IT  has  been  approved 
in  10  other  states.  “It’s  not  a  new  or  re¬ 
volutionary  thing,’’  he  said. 

“We’re  talking  about  brief,  highlight¬ 
ing-type  announcements,”  he  told  E&P. 
“In  a  minute  you  couldn’t  cover  any  ma¬ 
jor  event  or  anything  of  that  depth.” 

However,  MNPA  attorney  James  C. 
Hiegham,  in  a  petition  filed  with  the  com¬ 
mission,  argued  it  appears  DIAL-IT  is  a 
first  step  toward  getting  NET  into  the 
information  business. 

Once  DIAL-IT  is  approved,  he 
observed,  the  NET  proposal  provides 
“additional  programs  may  be  offered  at  a 
later  date  depending  on  market  demand .  ’  ’ 

Massachusetts  Cable  tv  Commissioner 
Jeffrey  Forbes,  who  also  appeared  at  the 
hearings,  said  the  MNPA  should  with¬ 
draw  its  opposition  to  NET’s  request,  but 
only  after  the  company  has  agreed  to  pro¬ 
vide  DIAL-IT  services  through  a  sepa¬ 
rate  subsidiary. 

There  should  be  no  commingling  of  the 
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subsidiary’s  funds,  personnel  or  anything 
else  with  the  parent  firm,  he  explained  to 
E&P.  “If  that  happens,”  he  said,  “then 
everyone  is  on  equal  footing  in  terms  of 
utilization  of  the  Bell  System  service.” 

Joining  the  MNPA  in  opposition  to  the 
DIAL-IT  request  was  the  Massachusetts 
Broadcasters  Assn. 

*  *  ♦ 

“We’re  opposing  a  government 
monopoly  trying  to  compete  with  news¬ 
papers  over  their  own  (NET’s)  lines,” 
said  Joseph  Doherty,  executive  director 
of  MNPA.  “They  control  the  lines, 
they’ll  control  the  news.  This  is  a  case  of 
the  camel  trying  to  get  it’s  nose  under  the 
tent.” 

Doherty  stated  New  England  Tele¬ 
phone  has  been  slow  in  responding  to  the 
DUC’s  request  for  information. 

“I  think  they’re  (NET)  waiting  to  see 
what  happens  March  4.” 

March  4  is  the  date  a  settlement  of  the 
government’s  anti-trust  suit  against 
AT&T  will  be  announced. 


REUTERS  CHIEF— Glen  Renfrew, 
North  American  manager  of  Reuters,  will 
become  the  chief  executive  of  the  interna¬ 
tional  news  agency  March  1 ,  succeeding 
Gerald  Long,  who  resigned  to  become 
managing  director  of  Times  Newspapers 
Ltd.,  publisher  of  the  London  Times.  Ren¬ 
frew,  a  52-year-old  Australian,  joined 
Reuters  as  a  trainee  in  1952  and  held 
economic  and  general  news  posts  in  Asia, 
Africa,  Europe  and  North  America.  He 
took  charge  of  the  economic  service  com¬ 
puter  operations  in  1964  and  became 
joint  deputy  managing  director  and  a 
member  of  the  board  of  directors  in 
1976. 


AT&T  combats 

publishers’ 

arguments 

(Herewith  are  the  point-by-point  dis¬ 
claimers  that  were  prepared  by  American 
Telephone  &  Telegraph  Co.,  for  dissemi¬ 
nation  and  use  by  subsidiaries  in  combat¬ 
ting  newspaper  arguments  opposing 
AT&T’s  entry  into  electronic  home  in¬ 
formation  service.) 

The  newspaper  industry  has  followed 
up  announcement  of  Home  Information 
Services  and  Dial-It  filings  in  Mas¬ 
sachusetts  and  Texas  by  calling  for  reg¬ 
ulatory  rejection  of  the  proposed  offer¬ 
ing.  It’s  arguments  have  common 
themes. 

For  example: 

1.  Claim:  The  Bell  System  is  getting 
into  the  business  of  originating  and  dis- 
seminatng  news. 

Response:  Dial-It  and  Home  Informa¬ 
tion  Services  are  specialized  offerings, 
extensions  of  the  directory  and  informa¬ 
tion  services  that  have  always  been  part 
of  our  customer  service  package.  But 
more  importantly,  the  Bell  System  is  not 
originating  this  information,  nor  do  they 
intend  to  do  so.  “We  are  not  going  to 
become  reporters,  editors  and  feature 
writers.”  We  are  communcations  profes¬ 
sionals;  What  ‘  ‘  news’  ’  we  use ,  we  hope  to 
buy  from  others. 

2.  Claim:  The  Bell  System,  through 
it’s  electronic  Yellow  Pages,  is  getting 
into  competition  with  the  newspapers’ 
classified  and  display  advertising  opera¬ 
tions. 

Response:  Yellow  Pages  has  always 
provided  an  opportunity  for  advertisers, 
especially  local  merchants,  to  reach  a  loc¬ 
al  audience.  What  is  being  done  is  intro¬ 
ducing  today’s  technology  to  the  process, 
technology  that  many  others,  including 
newspapers  themselves,  are  using  to  up¬ 
date  their  information  offerings. 

3.  Claim:  The  Bell  System  is  acting 
illegally  in  it’s  experiments  with  home 
information  services  in  Austin,  Texas.  It 
has  no  authority  to  enter  the  market. 

Response:  There  is  nothing  in  the  cur¬ 
rent  communcations  law  that  prevents  us 
from  providing  the  kinds  of  services  that 
will  be  tested.  Nor  does  the  consent  de¬ 
cree  of  1956,  which  we  signed  with  the 
Justice  Department,  prevent  us  from 
offering  a  service  such  as  the  Yellow 
Pages,  in  an  electronic  format.  The  FCC 
has  recently  handed  down  a  decision  in 
it’s  second  computer  inquiry  that  deals 
with  our  future  in  the  computer/com¬ 
munications  market;  that  decision  per¬ 
mits  us  to  provide  home  information  ser¬ 
vices  through  a  separate  subsidiary.  And 
further,  there  is  nothing  in  the  decision 
that  would  prevent  a  trial  such  as  that 
planned  for  Austin. 

(Continued  on  page  15) 
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TDNA  wins  first  round 
in  fight  to  stop  AT&T  test 


(Continued  from  page  14) 

4.  Claim:  The  Bell  System,  because  it 
controls  most  of  the  nation’s  telephone 
lines,  will  achieve  a  dominant  position  in 
the  new  home  information  market,  and 
eventually  control  the  distribution  of 
news  in  America. 

Response:  Federal  Regulation  and 
proposals  before  Congress  would  require 
that  we  make  our  network  accessible  to 
anyone  who  wants  to  use  it,  and  on  the 
same  terms  that  we  provide  its  services  to 
our  proposed  separate  subsidiary  that 
will  offer  information  programs.  And  to 
repeat,  we  have  no  intent  to  gather  or  edit 
the  news.  It  is  questionable,  indeed  un¬ 
likely,  that  anyone  could  ever  freeze 
others  out  of  the  information  markets  of 
the  future.  Technology  has  provided  and 
will  continue  to  provide  new  ways  for 
transmission  of  information  outside  of  the 
national  telephone  network  that  we 
manage. 

5.  Claim:  The  Bell  system,  unable  to 
get  Washington  approval  for  its  Home 
Information  services,  is  proceeding  on  a 
state-by-state  basis  to  assemble  a  nation¬ 
al  market. 

Response:  Not  true.  The  Austin  trial  is 
a  test,  nothing  more.  It  will  be  the  third  in 
a  series  designed  to  gauge  the  public’s 
acceptance  of  home  information  ser¬ 
vices.  We  have  conducted  a  preliminary 
test  in  Albany,  New  York,  and  are  now 
involved  in  another,  with  the  Knight- 
Ridder  newspapers,  in  Coral  Gables, 
Florida.  The  kinds  of  services  we  will 
eventually  offer  will  depend  on  the  results 
of  these  tests  and  others  that  may  be 
necessary  in  the  future. 

Investigation  shows 
high  health  costs 

Florida  Times  Union  and  Jacksonville 
Journal  investigated  the  high  costs  of 
health  care  and  published  the  results  in  a 
special  Sunday  section  titled  “The  High 
Cost  of  Getting  Well:  The  Reasons  Be¬ 
hind  Those  Whopping  Medical  Bills." 

The  section  was  written  after  months  of 
interviews  by  Evelyn  Tovar,  Times- 
Union  medical  writer. 

Tovar’s  reports  looked  into  private 
medical  insurance,  national  health  insur¬ 
ance,  rising  hospital  costs  and  doctor's 
fees,  and  what  people  themselves  can  do 
to  stay  healthy  and  reduce  medical  costs. 

Publisher  named 

B.  Maurice  Sparby,  former  publisher 
of  Trenton  (N.J.)  Times  and  news  execu¬ 
tive  with  Scripps-Howard  and  Bidder 
newspaper  groups,  was  named  publisher 
of  Baltimore  News  American.  Sparby 
joined  the  Hearst  paper  in  1979  as  general 
manager.  He  replaces  Robert  R.  Eckert 
who  “resigned  to  pursue  personal  in¬ 
terests,’’  according  to  a  Hearst  Corp. 
announcement  of  the  change. 


The  Texas  Daily  Newspaper  Associa¬ 
tion  has  won  the  opening  skirmish  of  its 
battle  to  stop  Southwestern  Bell  and 
AT&T  from  conducting  a  test  of  electro¬ 
nic  yellow  pages  in  Austin. 

An  examiner  for  the  state’s  Public  Uti¬ 
lities  Commission  recommended  the 
commission  withdraw  its  approval  of 
Southwestern  Bell’s  plans  to  begin  test¬ 
ing  electronic  information  services  later 
this  year. 

The  examiner  also  said  the  PUC  should 
dismiss  TDNA’s  petition  for  a  public 
hearing  on  the  matter. 

The  PUC  will  announce  its  decision  on 
the  examiner’s  recommendation  on 
February  25. 

The  victory  for  TDNA  resulted  from 
Southwestern  Bell  and  AT&T  being  de¬ 
nied  official  sanction  for  the  EIS  test. 

John  Murphy,  TDNA’s  executive 
vicepresident,  explained  Southwestern 
Bell  and  AT&T,  by  gaining  PUC  approval 
in  Texas  for  their  EIS  experiment,  had 
hoped  to  set  a  precedent  which  they  could 
use  in  other  states. 

“The  ruling  takes  that  (official  sanc¬ 
tion)  away  from  them,  but  what  we  want 
is  a  public  hearing  to  get  the  PUC  in¬ 
volved.” 

The  withdrawal  of  PUC  approval,  Mur¬ 
phy  continued,  is  not  enough  to  prevent 
Southwestern  Bell  and  AT&T  from  going 
ahead  with  their  Austin  plans  since  there 
will  be  no  charge  to  consumers  participat¬ 
ing  in  the  test. 

Murphy  stated  the  TDNA’s  next  step  is 
to  convince  the  PUC  it  does  have  the 
authority  to  prohibit  Southwestern  Bell 
and  AT&T  from  conducting  an  electronic 
yellow  pages  test  in  Austin. 

TDNA  on  February  13  filed  a  com¬ 
plaint  with  the  PUC  citing  three  errors  the 
association  believes  the  examiner  made 
in  his  ruling. 

“We  think  the  law  gives  the  PUC  au¬ 
thority  to  stop  the  test  if  they  think  it’s  not 
in  the  public  interest,”  Murphy  said. 
“It’s  not  in  the  public  interest  if  it  demon¬ 
strates  anti-competitive  effects.” 

TDNA  also  argues,  in  its  complaint, 
that  the  Austin  test  violates  the  Federal 
Communications  Commission’s  Compu¬ 
ter  Inquiry  II  decision. 

Murphy  said  Computer  II  permitted 
AT&T  to  offer  customers  enhanced  ser¬ 
vices  only  by  establishing  a  separate  sub¬ 
sidiary. 

“AT&T  doesn’t  have  a  separate  sub¬ 
sidiary  at  this  point,”  he  remarked. 

The  PUC  said  it  will  rule  on  TDNA’s 
complaint  at  the  same  February  25  meet¬ 
ing  at  which  it  will  consider  the  examin¬ 
er’s  recommendations. 


Murphy  commented  representatives  of 
Southwestern  Bell  have  embarked  on  a 
speaking  campaign  throughout  Texas  to 
win  support  for  the  Austin  test. 

“They’re  out  to  sell  the  idea  they’re  in 
favor  of  competition  and  we’re  not,” 
Murphy  said.  “There’s  an  intensive 
effort  to  get  this  thing  through.” 

Murphy  noted  that  at  the  state  level. 
Southwestern  Bell  executives  are  saying 
the  Bell  System  “has  no  intention  of  get¬ 
ting  into  the  news  end  of  it  (electronic 
information).” 

Yet,  he  pointed  out,  William  Elling- 
haus,  AT&T’s  president  stated  at  a  Janu¬ 
ary,  1981  communications  network  con¬ 
ference  in  Houston  that  the  company 
wants  to  provide  news  on  a  global  basis. 

“There’s  no  question  what  their  inten¬ 
tions  are.  While  top  officials  are  saying 
one  thing,  their  people  down  here  in 
Texas  are  saying  something  else,”  Mur¬ 
phy  commented. 

Ontario  press  group 
hears  71  complaints 

The  Ontario  Press  Council  received  71 
complaints  against  newspapers  in  1980, 
with  news  stories  accounting  for  almost 
half  of  the  criticism. 

The  council  is  a  voluntary  body  which 
considers  complaints  from  the  public  ab¬ 
out  the  conduct  of  the  press  in  the  gather¬ 
ing  and  publication  of  news,  opinions  and 
advertising. 

Of  the  total  number  of  complaints,  32 
were  directed  against  news  stories  being 
“misleading,  biased,  damaging,  distorted 
or  sensational.” 

The  council  is  composed  of  nine  daily 
and  five  weekly  newspapers.  Under  its 
constitution,  the  council  may  adjudicate 
complaints  against  non-members  only  if 
they  consent.  Of  the  71  complaints,  48 
were  against  member  newspapers  and  23 
were  levelled  against  non-member  news¬ 
papers. 

Of  the  complaints  against  member 
newspapers,  11  were  in  the  process  of 
being  adjudicated,  five  were  satisfied  by 
the  newspaper,  30  were  withdrawn  or 
abandoned,  one  was  still  active  and  one 
was  disallowed. 

Of  the  complaints  against  non-member 
newspapers,  10  were  withdrawn  or  aban¬ 
doned,  one  was  satisfied,  one  was  dis¬ 
allowed,  one  was  adjudicated  and  one 
was  still  active  at  the  end  of  the  year. 

There  were  a  total  of  76  complaints 
lodged  with  the  council  in  1979. 
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New  England  publishers 
to  form  new  association 


By  Bill  Gloede 

The  New  England  Daily  Newspaper 
Association  moved  a  step  closer  to  a 
proposed  merger  with  the  New  England 
Newspapers  Advertising  Bureau  last 
weekend  as  the  NEDNA  publishers 
raised  only  procedural  questions  during  a 
session  intended  to  feel  them  out  on  the 
proposal. 

Tlie  meeting,  which  took  place  Febru¬ 
ary  13,  involved  little  more  than  an  ex¬ 
planation  by  members  of  a  committee 
formed  specifically  to  evaluate  the  mer¬ 
ger  and  questions  from  the  publishers 
dealing  mainly  with  the  wording  of  a 
proposed  charter  for  the  new  organiza¬ 
tion,  which  will  be  called  the  New  Eng¬ 
land  Newspaper  Association.  The  NED¬ 
NA  publishers  are  expected  to  hold  a  spe¬ 
cial  meeting  in  May  to  issue  a  final  deci¬ 
sion  on  the  merger. 

The  new  organization  will  handle  the 
activities  of  the  NENAB  and  the  daily 
association,  and  it  will  likely  be  directed 
by  Morley  Piper,  now  treasurer  and 
general  manager  of  the  NENAB.  Bradley 
Peck,  now  general  manager  of  the  NED¬ 
NA,  is  approaching  retirement  age  and  is 
not  expected  to  play  a  management  role 
in  the  new  organization. 

Weeklies  eligible 

The  NENA,  if  it  eventually  comes  into 
being,  will  accept  weekly  newspapers 
into  its  membership,  although  they  will  be 
treated  as  associate  members  without 
voting  privileges.  It  was  explained  during 
the  session  that  the  idea  of  admitting 
weekly  newspapers  to  the  organization 
was  conceived  in  response  to  inquiries 
from  large  weeklies  which  wished  to  avail 
themselves  of  the  labor  relations  and 
advertising  training  programs  offered  by 
the  daily  newspaper  organizations.  It  was 
feared  that  a  rush  of  new  weekly  mem¬ 
bers  into  the  association  could  cause 
“logistical  problems,”  especially  at  orga¬ 
nizational  meetings.  However,  it  was  ex¬ 
plained  that  the  dues  structure  calculated 
by  the  committee  would  prove  sufficient¬ 
ly  high  as  to  allow  only  larger  weeklies  to 
join  the  organization. 

The  NENA  has  been  planned  on  the 
models  of  the  Southern  Newspaper  Pub¬ 
lishers  Association  and  other  regional 
newspaper  organizations.  Its  first  year 
budget  is  projected  at  roughly  $235,000, 
and  it  will  employ  an  executive  director,  a 
human  resources  expert,  an  office  mana¬ 
ger  and  two  clerical  employes. 

Offices  in  Salem 

Its  offices  would,  at  its  outset,  be  lo¬ 
cated  in  the  present  NENAB  quarters  in 
Salem,  Mass.  A  larger,  and  perhaps  more 
centrally  located,  headquarters  will  likely 


follow  at  a  later  date. 

There  are  currently  about  100  daily 
newspapers  which  belong  to  either  one 
organization  or  the  other,  with  about  75 
belonging  to  both. 

The  NEDNA/NENAB/NENAEA 
two-day  meeting  came  only  four  months 
after  its  last  meeting — the  organizations 
changed  their  meeting  schedule  in  Octo¬ 
ber  due  to  conflicts  with  other  industry 
organization  meetings.  However,  some 
recent  breaking  developments  in  the 
newspaper  industry  kept  the  various 
meeting  programs  interesting  for  the 
newspaper  executives  attending  the  tri¬ 
partite  meeting. 

SAU  discussed 

Walter  Mattson,  president  of  the  New 
York  Times  Company,  brought  his  Stan¬ 
dard  Advertising  Unit  system  presenta¬ 
tion,  fresh  from  the  INAME  parley  in 
Hollywood,  Fla.,  last  month,  to  New  En¬ 
gland  to  drum  up  support  among  the 
dailies  there. 

Said  Mattson,  “If  the  program  is  to 
succeed,  all  of  us  in  the  business  are  going 
to  have  to  make  it  happen.” 

Mattson  announced  that  as  of  the  week 
of  February  9, 330  newspapers,  including 
“virtually  every  major  market  newspap¬ 
er,”  had  indicated  its  intention  to  partici¬ 
pate  in  the  SAU  system  by  notifying 
Charles  Kinsolving,  vicepresident/ 
marketing  planning  for  the  Newspaper 
Advertising  Bureau. 

And  responding  to  a  question  from  the 
floor  concerning  the  manner  in  which  rate 
cards  will  be  structured  under  the  SAU 
system,  Mattson  acknowledged  that 
several  advertising  agency  media  execu¬ 
tives  had  indicated  their  preference  for 
advertising  contracts  based  on  dollar 
volume  during  the  INAME  conference  in 
Florida.  However,  he  said,  “I  don’t  think 
this  is  the  direction  in  which  we’ll  be 
going.” 

Census  results 

In  one  of  the  more  information  oriented 
sessions  during  the  meetings,  C.D. 
Joseph  Lafferty,  vicepresident  for 
Branham  Newspaper  Sales,  reviewed 
what  the  results  of  the  1980  Census  can 
mean  for  newspapers.  Lafferty  said  the 
census  offers  a  “unique  opportunity”  for 
newspaper  marketing  and  planning. 

Discounting  the  cries  from  states  and 
municipalities  alleging  misconduct  of  the 
census,  Lafferty  said,  “Overall,  this  has 
been  one  of  the  best  and  most  accurate 
censuses  in  the  history  of  the  United 
States.”  He  noted  that  while  the  data  col¬ 
lected  during  the  census  is  likely  to  be 
four  to  six  months  late  in  reporting,  once 
it  becomes  available,  it  will  prove  invalu¬ 
able  to  the  enterprising  newspaper  in  both 


marketing  and  distribution.  He  explained 
that  since  21'/2%  of  all  the  census  forms 
mailed  out  were  the  long  form,  the  overall 
census  will  yield  a  “tremendous  amount” 
of  information  concerning  income,  hous¬ 
ing  stock,  neighborhood  character, 
occupations,  etc. 

Much  of  the  information  which  will  be 
of  use  to  newspapers,  he  said,  will  be 
obtainable  from  summary  tape  files 
which  will  be  available  from  twelve  key 
census  offices  throughout  the  country. 
Those  offices  are  located  in  Boston,  New 
York,  Philadelphia,  Charlotte,  Detroit, 
Chicago,  Atlanta,  Kansas  City,  Dallas, 
Denver,  Los  Angeles  and  Seattle,  he 
said. 

The  data  obtainable  from  the  files  will 
be  broken  down  into  groups  of  about  100 
people  (blocks);  1000  (block  group, 
enumeration  district);  and  4000  (census 
track).  He  explained  that  newspapers  can 
use  these  groups  to  match  subscribers 
addresses  with  census  data  as  well  as  in¬ 
come  groups  and  target  audiences. 

He  advised  that  “there’s  a  sales  posi¬ 
tion  for  every  newspaper”  contained  in 
the  census  data.” 

Ad  reps  praised 

Ray  Barron,  president  of  Barron,  Hill¬ 
man  and  Melmack  Advertising  of  New 
England,  noted  that  a  recent  survey 
placed  newspaper  advertising  sales  peo¬ 
ple  at  the  bottom  of  the  media  sales  pro¬ 
fessionalism  list.  He  stated  that  he  did  not 
agree  with  the  survey. 

“Newspaper  reps  have  more  on  the 
ball  than  some  of  these  flamboyant  elec¬ 
tronic  media  people,”  he  said.  “They  buy 
us  off — I’ve  never  been  bought  off  by  a 
newspaper  rep.” 

He  complained  that  he  doesn’t  see 
enough  of  newspaper  representatives, 
and  he  asked  that  newspaper  people  pro¬ 
vide  him  with  more  information  concern¬ 
ing  their  product. 

Barron  let  on  a  little  competitive  in¬ 
formation  when  he  told  the  group,  “The 
television  industry  is  running  fright¬ 
ened — they  don’t  know  what  is  going  to 
happen.”  He  predicted,  “They’re  going 
to  lose  advertising  dollars — cable  tv  is 
going  to  chew  away  at  commercial  tv — 
their  rates  will  be  lower.” 

He  added,  “And  we’re  going  to  have  a 
little  turmoil  in  the  advertising  industry.” 

History  of  cable 

Alex  R.  Papagan,  vicepresident/ 
marketing  for  Colony  Communications, 
cable  tv  subsidiary  of  the  Providence 
Journal  Co.,  issued  a  short  history  of  the 
cable  tv  business  and  told  the  newspaper 
execs  that  he  sees  “a  major  trend  toward 
newspaper/cable  cross-ownership.” 
“It’s  the  wave  of  the  future,”  he  said. 

He  suggested  that  newspapers  contact 
local  cable  tv  operators  “to  see  how  you 
can  fit  in.”  He  advised,  “Your  opportun¬ 
ity  is  now.  We  in  the  cable  tv  industry 
want  to  join  with  you — we  want  to  benefit 
from  your  expertise.” 
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PAT  DUBROWSKI,  newspaper  media  coordinator  for  Cunningham  & 
Walsh,  was  named  "World  Champion  Space  Buyer  of  1980"  by  Branham 
Newspaper  Sales/Chicago.  She's  pictured  here  with,  from  left  to  right. 
Nelson  J.  Hurst,  divisional  manager,  Branham/Chicago;  Robert  E.  Vail, 
group  supervisor,  Cunningham  &  Walsh,-  and  William  E.  Lyman  of  Branham/ 
Chicago. 


Bill  would  require 
franchise  ad  OK 

Iowa  Attorney  General  Tom  Miller  has 
announced  that  he  is  introducing  legisla¬ 
tion  that  may  help  newspapers  screen 
classified  ads  for  business  opportunity 
schemes  that  often  lead  to  consumer 
fraud  cases. 

Miller  says  the  proposed  legislation 
will  enable  the  state  to  use  a  shotgun 
approach  to  eliminate  the  problem  situa¬ 
tions  while  allowing  the  genuine  business 
opportunity  franchises  to  do  business  as 
usual. 

Basically,  the  bill  would  require  any 
promoter  of  business  opportunity  sales  to 
register  with  the  state  securities  commis¬ 
sioner  before  doing  business  in  Iowa. 

If  the  seller  checks  out,  he  will  be 
issued  an  advertising  identification  num¬ 
ber  which  must  accompany  any  ad  inser¬ 
tion  order.  Then,  newspapers  receiving 
such  classifieds  through  the  mails  or  over 
the  phone  would  know  whether  or  not  the 
seller  was  on  the  up  and  up.  No  ad  ID 
number,  no  ad. 

Miller  estimates  that  last  year  alone, 
lowans  were  taken  to  the  tune  of  two 
million  dollars  or  more  by  consumer 
fraud  in  this  area.  A  study  conducted  by 
Miller’s  office  in  1980  showed  that  87%  of 
the  fraud  victims  in  the  study  first  became 
aware  of  a  bogus  business  opportunity 
through  an  Iowa  newspaper  classified  ad. 

Leonard  Matthews,  president  of  the 
American  Association  of  Advertising 
Agencies,  recently  voiced  similar  con¬ 
cerns  when  he  told  the  INAME  that 
bogus  business  ads  “published  by  instant 
companies  with  instant  addresses  are 
damaging  the  reputation  of  your  paper 
and  of  advertising  in  general.” 
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YOUR  NEWSPAPER  IS  .  .  .  was  part 
of  an  ongoing  community  relations  cam¬ 
paign  run  by  the  Elgin  (III.)  Daily  Courier 
News. 

Rafshoon  agency 
adds  3  names 

Rafshoon  Advertising,  Inc.,  the  Atlan¬ 
ta  agency  that  gained  national  prominen¬ 
ce  in  1976  for  engineering  Jimmy  Carter’s 
successful  presidential  campaign,  is 
undergoing  a  change  of  name  to  reflect 
additional  ownership  and  leadership.  It  is 
to  be  know  as  Rafshoon,  Shivers,  Vargas 
and  Tolphin. 

Dan  Vargas  and  Larry  Tolphin, 
formerly  with  the  Atlanta  agency  of 
Squires  Vargas  Tolphin  have  joined  the 
agency  and  will  become  partners.  They 
will  serve  as  executive  vicepresident  and 
co-directors  of  creative  services.  Jan 
Shivers,  new  president,  established  the 
agency’s  public  relations  division  in  1979. 


Study  shows  rise 
in  newspaper 
readership 

A  marketing  research  study  by  the 
Oklahoma  University  Journalism  Re¬ 
search  Center  shows  that  83.7%  of 
Oklahomans  read  their  local  newspaper. 
The  research  was  conducted  for  the  Okla¬ 
homa  Newspaper  Advertising  Bureau. 

In  1977,  78.1%  of  Oklahomans  were 
regular  readers  of  the  local  newspaper, 
and  in  1978-79,  79.4%  were  regular 
readers. 

This  is  the  fourth  annual  study  con¬ 
ducted  by  the  Oklahoma  Journalism  Re¬ 
search  Center,  said  Dr.  Ernest  F.  Larkin, 
its  director.  The  same  newspapers,  with 
additional  papers  added  yearly,  have  stu¬ 
died,  analyzed  and  responded  to  the 
needs  of  their  communities  and  their 
advertisers  through  the  interpretation  of 
the  marketing  data. 

The  statewide  study  indicated  that 
75.5%  of  the  3,273  Oklahomans  inter¬ 
viewed  chose  the  local  newspaper  for  in¬ 
formation  on  where  to  shop.  Again, 
newspapers  were  first  for  information  on 
where  to  find  the  cost  of  products 
(75.3%),  and  77.7%  said  they  used  news¬ 
papers  to  find  the  best  buys. 

“Perhaps  the  tightening  of  the  eco¬ 
nomy,  the  need  to  save  dollars  whenever 
possible,  has  compelled  the  non-readers 
to  realize  that  the  local  newspaper  is  a 
means  to  find  the  necessary  information 
that  will  enable  them  to  save  those  dol¬ 
lars,”  Tom  Bradley,  Oklahoma  News¬ 
paper  Advertising  Bureau  (3601  N.  Lin¬ 
coln,  Oklahoma  City),  said. 


Seminar  planned 
on  co-op  ads 

The  Newspaper  Advertising  Co-op 
Network  in  conjunction  with  the  National 
Home  Center  Home  Improvement  ‘81 
Congress  and  Exposition  will  conduct  a 
one-day  co-op  seminar  at  Chicago’s 
McCormick  Place  on  Saturday,  March 
21. 

The  seminar  is  planned  for  manufactur¬ 
ers’  sales  representatives.  Emphasis  will 
be  on  co-op  as  a  tool  for  successful  sales. 
Conducted  by  the  Chicago  and  NACON 
newspapers,  the  sessions  will  cover  co¬ 
op  in  the  Corporation,  government  regula¬ 
tion,  auditing,  working  with  newspapers 
and  co-op  action  plans.  Attendance  will 
be  limited  to  the  first  100  registrants.  A 
fee  of  $40  per  participant  includes  semi¬ 
nar  material  and  a  luncheon.  Those  in¬ 
terested  in  attending  should  contact 
NACON,  312-763-1310. 
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Discrimination 
suit  suspended 

A  federal  district  judge  has  issued  a  six 
month  suspension  of  a  suit  brought 
against  the  New  York  News  by  the  Equal 
Employment  Opportunity  Commission 
on  behalf  of  three  black  editorial  em¬ 
ployees. 

Judge  Mary  Johnson  Lowe  of  Federal 
District  Court  in  Manhattan  instructed 
the  News  and  EEOC  to  negotiate  a  settle¬ 
ment  of  the  suit  during  the  six  month 
period  and  to  give  her  a  progress  report 
on  April  27. 

The  three  black  staffers,  Dave  Hardy, 


Cable  channels  leased 
for  local  news,  ads 

The  Enquirer  Publishing  Co.,  publisher 
of  the  Monroe  (N.C.)  Enquirer-Journal, 
has  leased  two  cable  channels  for  broad¬ 
cast  of  local  news  and  community  in¬ 
formation,  in  addition  to  weather  and 
world  news. 

John  B.  Ashcraft  Jr.,  general  manager 
of  the  company,  said  that  the  enterprise 
will  "extend  communication  capacity” 
for  the  company.  He  also  announced  that 
his  brother,  Mark  Ashcraft,  had  been 
named  cable  news  director  for  the  opera¬ 
tion. 

The  company  will  lease  channels  7  and 
1 1  on  the  Monroe  cable  network.  Plans 
call  for  Channel  7  to  broadcast  news 


Pope  Foundation 
sells  II  Progresso 

II  Profiresso,  the  Italian-language  dai¬ 
ly,  published  from  Emerson,  N.J.,  has 
been  sold  to  a  group  of  Italian  investors 
for  $1  million  by  the  Generoso  Pope 
Foundation,  which  has  owned  the  paper 
for  more  thsn  .‘10  years.  Piero  Pirri  Ardiz- 


Papers  win  victory 
on  cable  ownership 

Minnesota's  Cable  Communications 
Board  handed  newspapers  in  the  state  a 
much  sought  after  victory  whj?n  it  voted  4 
to  I  to  repeal  a  consumer  protrection  rule 
which  had  prevented  papers  from  owning 
cable  tv  franchises  within  their  circula¬ 
tion  areas. 

The  Cable  Board's  vote  was  a  surprise 
since  it  went  against  the  recommendation 
of  its  staff  which  said  keeping  the  rule 
fostered  diversity  of  news  and  informa¬ 
tion  sources  in  a  community. 

The  Minnesota  Newspaper  .Associa¬ 
tion  lobbied  before  the  cable  board  to 
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Steve  Duncan,  and  Hugh  Wyatt,  allege 
the  News  retaliated  against  them  with 
poor  Job  assignments  after  they  filed  dis¬ 
crimination  charges  against  the  news¬ 
paper. 

The  News  has  denied  all  of  the  retalia¬ 
tion  charges  and  said  its  actions  regarding 
the  three  men  were  part  of  a  number  of 
editorial  judgments  made  in  an  effort  to 
upgrade  and  realign  its  news  coverage. 

Hardy,  Duncan,  and  Wyatt  are  mem¬ 
bers  of  the  paper's  black  caucus.  They 
are  among  sixteen  black  employees  who 
have  filed  charges  with  New  York  City's 
Human  Rights  Commission  and  the 
EEOC  alleging  discrimination  by  the 
News  in  pay  raises,  promotions,  and  job 
assignments. 


items,  incorporating  Associated  Press 
wire  service  releases  and  synopses  of  loc¬ 
al  articles  reported  by  the  paper's  news 
staff.  The  station  will  also  carry  a  musical 
format. 

Ashcraft  anticipates  that  Channel  11 
will  be  used  as  a  community  bulletin 
board,  carrying  notices  of  meetings  and 
events,  along  with  classified  advertising. 
The  station  will  also  carry  continuous 
weather  information  from  the  National 
Oceanic  Atmospheric  Administration. 

Ashcraft  said  that  the  cable  broadcast¬ 
ing  system  will  enhance  the  paper's  abil¬ 
ity  to  keep  its  community  informed  about 
breaking  news  stories,  but  he  added  that 
he  did  not  expect  the  introduction  of  local 
news  on  cable  to  cut  the  newspaper's  cir¬ 
culation,  which  currently  is  slightly  more 
than  12,000. 


zone,  who  is  also  the  publisher  in  Sicily  of 
//  Giornale  di  Sicilia,  is  the  new  publisher 
and  principal  stockholder.  Also  investing 
in  II  Progresso  is  Carlo  Caracciolo,  the 
publisher  of  the  Rome  daily.  La  Repuh- 
hlica.  The  paper,  which  has  a  circulation 
of  about  60,000  in  the  New  York  metro¬ 
politan  area,  is  presently  losing  money 
because  of  declines  in  circulation  and  ad 
revenues. 


have  the  rule  revoked.  The  MNA  argued 
newspapers  should  be  allowed  the  oppor¬ 
tunity  to  share  in  cable  tv  development  in 
the  state. 

32-page  tab  wins 
$500  AIF  award 

Marilyn  W.  Thompson,  reporter  for  the 
Columbia  (S.C.)  Record,  won  a  S500 
prize  in  the  Atomic  Industrial  Forum 
^ward  competition  for  her  32-page  tab¬ 
loid  section.  "The  Nuclear  Slate."  which 
was  published  in  the  Record  and  Col¬ 
umbia  Stale  on  April  13.  1980. 

Winner  in  the  electronic  media  categ¬ 
ory  was  Mark  Smith,  reporter  editor  for 
AP  Radio  Network  for  a  documentary  on 
"Three  Mile  Island." 


Multimedia  adds 
cable  franchises 

Multimedia,  Inc.  was  the  successful 
bidder  for  the  cable  television  franchise  in 
Evergreen  Park,  Illinois,  a  community  of 
approximately  9,000  households.  Ever¬ 
green  Park  is  adjacent  to  Multimedia's 
existing  cable  system  in  Oak  Lawn,  Illi¬ 
nois. 

Multimedia  also  was  the  cable  televi¬ 
sion  franchise  for  Batavia,  Illinois,  which 
brings  to  four  the  number  of  suburban 
Chicago  cities  in  which  Multimedia  now 
has  cable  franchises.  Batavia  is  a  com¬ 
munity  of  approximately  5,000  house¬ 
holds. 

The  awarding  of  these  two  franchises 
brings  the  number  of  cable  homes  under 
franchise  in  Illinois  to,  Multimedia  to 
approximately  55,000. 

Multimedia  also  has  franchises  for 
eight  additional  communities  surround¬ 
ing  its  Air  Capital  Cablevision  Company 
system  in  Wichita,  Kansas.  These  sys¬ 
tems  are:  Park  City,  Bel  Aire,  Crestview, 
Shadybrook,  Timber  Lakes,  Springdale, 
Oak  Lawn,  Kechi,  Rolling  Hills,  and 
Eastborough. 

"The  true  value  of  these  suburban  sys¬ 
tems  is  fully  realized  when  one  under¬ 
stands  that  they  will  be  built  as  extensions 
to  the  Wichita,  Kansas  system,”  Wilson 
C.  Wearn,  president  of  Multimedia,  said. 

AP  correspondent 
trains  Nigerians 

Foreign  correspondent  George  A. 
Krimsky,  now  deputy  news  editor  of  the 
Associated  Press  World  Services,  is  in 
Nigeria  to  lead  a  month-long  training 
program  for  staff  of  the  National  News 
Agency  of  Nigeria. 

The  program,  which  has  included  the 
countries  of  Argentina.  Kuwait  and  Saudi 
Arabia,  continues  AP's  efforts  to  help  de¬ 
veloping  countries  establish  and  expand 
news  gathering  operations.  Krimsky, 
formerly  based  in  Moscow  and  Beruit, 
will  wind  up  his  Nigerian  mission  with  a 
tour  of  NAN  bureaus  in  provincial  capit¬ 
als.  Editors  and  correspondents  of  NAN 
have  been  among  68  journalists  from  18 
countries  who  in  the  past  18  months  have 
spent  time  in  training  at  AP  headquarters 
in  New  York,  Washington  and  selected 
state  bureaus. 

Pulliam  inducted 
in  Hall  of  Fame 

Eugene  C.  Pulliam,  late  publisher  of 
the  Arizona  Republic/Phoenix  Gazette 
was  named  to  the  Arizona  Newspapers 
Association's  Hall  of  Fame.  Pulliam  died 
at  age  86  on  June  23.  1975.  During  his 
career  he  bought  and  sold  more  than  45 
newspapers. 
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Across-the-board  cuts 
called  ill-advised 


By  Hugh  Morgan 

Strategic  reductions  should  be  made  on 
newspaper  budgets  during  periods  of  eco¬ 
nomic  decline  in  the  nation,  rather  than 
imposing  across-the-board  cuts,  believes 
the  business  manager  of  the  Springfield 
(Ill.)  State  Journal-Register. 

Robert  J.  Robinson  told  newspaper  ex¬ 
ecutives  at  a  seminar  in  St.  Louis  that 
across-the-board  cuts  in  all  departments 
are  “easy  to  dictate,  but  difficult,  if  not 
impossible  to  achieve.  This  is  not  living  in 
a  real  world.” 

“Not  all  expenses  can  or  should  be 
reduced,  and  some  could  well  require  in¬ 
creases,”  Robinson  said  in  warning 
against  damaging  the  future  effectiveness 
of  a  newspaper  by  indiscriminate  cut¬ 
backs.  He  spoke  during  the  Mid-America 
Press  Institute’s  seminar  on  “Managing 
the  Modem  Newspaper,”  January  23-24. 

Patrick  Cobum,  managing  editor  of  the 
State  Journal-Register,  and  Karl  Harri¬ 
son,  managing  editor  of  the  Paducah 
(Ky.)  Sun,  served  as  co-chairmen  of  the 
seminar. 

Cobum  and  Robinson  explained  how 
they  made  strategic  cutbacks  at  their 
newspaper  in  1980,  which  included  clos¬ 
ing  some  outlying  bureaus  and  moving 
the  writers  to  the  city  to  build  up  the 
coverage,  reducing  promotional  prog¬ 
rams. 

If  strategic  reductions  are  done  proper¬ 
ly,  the  “organization,  facilities  and  vital 
programs  are  kept  alive  to  capitalize  on  a 
subsequent  upturn  in  the  economy,” 
Robinson  said. 

In  implementing  reductions  in  certain 
programs,  Robinson  said,  “all  levels  of 
management  must  be  informed  of  the 
magnitude  of  the  problems,  the  objec¬ 
tives  to  be  reached,  and  suggested  tech¬ 
niques  to  be  used  to  achieve  the  reduc¬ 
tion.” 

Examining  areas  where  the  volume  of 
production  has  declined  allows  for  im¬ 
plementing  a  reasonable  proportionate 
reduction  of  the  workload  and  personnel, 
he  said. 

Robinson  said  frills  can  be  eliminated 
from  certain  “standards-of-excellence” 
programs  in  a  way  that  the  programs  can 
still  be  preserved.  For  instance,  he  said 
his  newspaper  had  to  eliminate  its  finan¬ 
cial  sponsorship  of  a  banquet  to  honor  the 
winners  of  the  annual  top  city  sports 
awards.  Yet,  it  continued  to  make  the 
awards  at  inexpensive  ceremonies,  such 
as  school  programs. 

He  also  recommended  centralizing  op¬ 
erations,  eliminating  some  fixed  or  semi¬ 
fixed  expenses,  reconsidering  cost¬ 
saving  ideas  that  may  have  been  passed 
over  before  during  good  economic  times. 


and  renting  or  purchasing  services,  such 
as  janitorial  work,  that  are  now  self- 
provided. 

“It  might  be  possible  to  use  correspon¬ 
dents  or  stringers  as  their  material  is 
thought  to  be  worthwhile  rather  than 
keep  or  hire  employes,”  Robinson  said. 

Bracey  Campbell,  managing  editor  of 
the  Nashville  (Tenn.)  Banner,  stressed 
the  importance  of  informing  the  staff  in 
one  department  of  the  operations  of  the 
other  departments. 

“As  managing  editor,  I  average  talking 
to  our  top  circulation  people  twice  a  day, 
telling  them  what  the  breaking  stories  are, 
with  particular  emphasis  on  stories — in 
the  first  edition  that  may  help  rack  sales  in 
the  outlying  counties,”  Campbell  said. 

“He,  in  turn,  will  beef  up  the  number  of 
papers  going  to  one  of  the  36  counties  we 
invade,”  Campbell  said,  “when  there  is  a 
story  above  the  fold  that  has  interest  in 
that  locale.” 

Recently,  his  95-member  news  staff 
attended  a  seminar  designed  by  the  night- 
side  pressroom  foreman  on  the  basics  of 
the  press,  the  kinds  of  papers  used,  and 
other  items  of  interest  to  the  staffers. 

“Following  that,  we  broke  the  group 
into  three  units  and  toured  our  plant.  I 
was  amazed  to  find  that  about  70  percent 
of  our  staff — some  of  whom  had  been 
employes  for  25  years  and  more — had 
never  visited  the  mailroom  or  the  press 
room.  I  know  it  gave  all  of  us  a  greater 
appreciation  for  the  hundreds  of  other 
employes  involved  in  the  production  and 
distribution  of  our  newspapers. 

He  described  the  development  of  a 
quality  control  committee  four  years  ago 
which  meets  weekly  to  critique  the  quali¬ 
ty  of  the  Nashville  Banner  and  the  Nash¬ 
ville  Tennesseean,  which  are  separate 
papers  printed  under  a  joint  operating 
agreement. 

“The  committee  troubleshoots  quality 
problems,  along  with  forming  opinions 
and  making  recommendations  for  impro¬ 
ving  quality.  Special  emphasis  is  placed 
on  color,”  said  Campbell,  who  noted  that 
committee  members  are  representatives 
of  each  department  contributing  toward 
the  daily  production  process. 

An  outgrowth  has  been  the  formation  of 
a  sub-committee  composed  of  the  foremen 
or  assistant  foremen  of  the  pressroom, 
composing  room,  and  plate-making  de¬ 
partment,  who  check  the  paper  together 
as  soon  as  the  presses  roll,  with  the  inten¬ 
tion  of  correcting  immediately  problems 
of  “poor  color  registration,  halftone  re¬ 
production,  trash  that  might  appear  on 
the  pages,  or  poor  quality  paste-up. 

“This,  as  a  benefit,  has  resulted  in  few¬ 
er  rebates  to  advertisers,”  Campbell 


said.  The  committee  idea  also  has  im¬ 
proved  inter-departmental  relationships. 

James  Ausenbaugh,  assistant  profes¬ 
sor  of  journalism  at  Western  Kentucky 
University,  said  what  strikes  him  the 
most  about  managing  in  the  newsroom  is 
that  “this  may  be  the  only  business  in 
which  the  indians  are  smarter  than  the 
chiefs,  or  at  least  as  smart.” 

Ausenbaugh,  former  state  editor  and 
city  editor  of  the  Louisville  Courier- 
Journal,  advised:  “Never  rob  a  person  of 
his  dignity.  Trust  your  people.  Eton’t  play 
cheap  tricks  on  them.  Be  patient — your 
product  is  not  a  car.  Explain  as  much  as 
you  possibly  can  what  you  are  doing  and 
why  you  are  doing  it. 

“Listen.  Don’t  be  too  busy  to  listen  to 
people.  Show  the  way  in  ethics.  Demand 
a  lot  out  of  people,”  he  said.  “I  once  told 
an  editor  in  my  early  days,  I  couldn’t 
write  a  specific  headline.  And  he  said  ‘We 
put  damn  few  stories  in  the  paper  without 
a  headline.  Are  you  going  to  write  it  or  is 
somebody  else  going  to  write  it?”’ 

He  quoted  a  former  Courier-Journal 
executive  editor,  Norman  Isaacs,  on 
three  rules  for  getting  along  as  a  manager 
in  a  newsroom.  They  were:  1)  Don’t  lie  to 
your  boss.  You’ll  be  found  out.  2)  Don’t 
cheat  on  expense  accounts.  It’s  penny 
ante  and  you’ll  get  caught.  3)  And  do  your 
romancing  somewhere  besides  the  news¬ 
room. 

He  advised  editors  to  make  use  of  the 
minds  of  the  staff  members.  “If  you  could 
just  get  an  occasional  idea  out  of  each  one 
of  them,  an  inventive  creative  idea,  you 
are  going  to  have  a  great  paper,”  he  said. 
He  also  urged  editors  to  look  for  opportu¬ 
nities  to  reward,  to  compliment  or  to 
praise  workers,  to  keep  employes  in¬ 
formed  on  such  matters  as  pay  policies, 
and  to  fight  for  the  staffers. 

Nancy  Williams  Staddard,  chief  libra¬ 
rian  of  the  St.  Louis  Post  Dispatch, 
advised  editors  interested  in  starting  an 
electronic  news  library  in  the  next  few 
years  to  start  by  “saving  your  magnetic 
tapes,  if  you  do  not  need  them  for  re-use. 
As  electronically  readable  text,  these  are 
the  tool  for  developing  your  news  library 
system  because  they  can  readily  be  input 
into  a  data  base.” 

In  deciding  upon  starting  an  electronic 
library,  she  said  editors  should  decide 
upon  goals  for  the  news  system  and  then 
should  form  a  committee  from  members 
of  the  newsroom,  management,  library, 
and  data-processing  department.  She 
said  this  committee  should  study  systems 
now  installed  at  other  newspapers,  so 
costly  mistakes  can  be  avoided.  The 
librarians  also  should  be  educated  on 
managing  an  electronic  library.  The 
newspaper  division  of  the  Special  Librar¬ 
ies  Association,  for  instance,  has  four 
slide  programs  on  library  techniques 
which  can  be  obtained  for  a  nominal  fee. 

“All  procedures  should  be  tested  and 
re-tested  prior  to  the  use  of  any  news 
system  installation,”  she  said. 
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Public  firms 
earnings  for 

During  a  topsy  turvy  year  of  inflation 
and  recession,  recovery  and  slowdown, 
most  publicly  owned  newspaper  com¬ 
panies  reported  increases  in  their  earn¬ 
ings  in  1980  over  the  previous  year. 

Fourth  quarter  1980  results  were  more 
mixed,  but  the  majority  of  companies  also 
said  they  had  increases  in  net  income  for 
the  period. 

Capital  Cities  Communications  said  re¬ 
venues  and  earnings  in  1980  reached  re¬ 
cord  levels  despite  a  slowdown  in  de¬ 
mand  for  advertising  experienced  in  the 
second  half  of  last  year.  The  company 
reported  the  slowdown  in  advertising  de¬ 
mand  is  continuing  in  the  first  quarter  of 
1981. 

Capital  Cities  had  fourth  quarter  re¬ 
venues  of  $131  million  in  1980  versus 
$115.1  million  in  1979.  Net  income  for  the 
quarter  was  $20  million,  or  $1.52  per 
share,  in  1980  and  $18.6  million,  or  $1.39 
per  share,  in  1979. 

For  the  year,  the  company  reported 
earnings  of  $73.2  million,  $5.56  a  share,  in 
1980  on  revenues  of  $472  million.  In  1979 
earnings  were  $63.8  million,  680  per 
share,  from  revenues  of  $415  million. 

Dow  Jones  &  Co.  said  advertising  linage 
in  the  Wall  Street  Journal  increased  7%  in 
the  fourth  quarter  of  1980  and  9. 1%  in  the 
entire  year. 

Chairman  Warren  H.  Philips  said 
national  publications  and  services  had 
earnings  of  $45  million  from  revenues  of 
$390  million  in  1980.  Total  earnings  in 
1980  were  $58.9  million,  $3.79  a  share, 
from  revenues  of  $530.7  million. 

In  1979,  national  publications  and  ser¬ 
vices  produced  earnings  of  $38.1  million 
from  revenues  of  $313.6  million.  Total 
earnings  that  year  were  $51.1  million, 
$3.29  a  share,  from  revenues  of  $441  mil¬ 
lion. 

Gannett  Company  recorded  its  53rd 
consecutive  quarter  of  earnings  gains  in 
the  last  quarter  of  1980.  The  quarter  con¬ 
cludes  the  company’s  most  successful 
year  in  its  history,  according  to  chairman 
Allen  H.  Neuharth. 

Newspaper  advertising  linage  declined 
less  than  1%  for  the  year.  Daily  circula¬ 
tion  was  up  slightly.  Sunday  circulation 
gained  1%. 

Fourth  quarter  revenues  in  1980  of 
$336.7  million  produced  net  income  of 
$48  million,  or  880  per  share.  In  1979, 
fourth  quarter  revenues  were  $2%  mil¬ 
lion,  and  net  income  reached  $41.6  mil¬ 
lion,  or  770  per  share. 

For  the  year,  1980’s  revenues  totaled 
$1.2  billion  versus  $1.07  billion  in  1979. 
Earnings  in  1980  reached  $152  million, 
$2.81  a  share,  compared  with  $134  mil- 
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1980 

lion,  $2.50  a  share,  in  1979.  Share  earn¬ 
ings  reflect  a  3  for  2  stock  split  on  January 
5,  1981. 

Harte  Hanks  Communications  said  1980 
was  a  year  in  which  the  company  not  only 
achieved  short  term  performance  goals 
but  “also  made  strides  in  implementing 
its  long  term  strategic  goals.’’ 

The  company  expanded  its  cable  tele¬ 
vision  operations  and  direct  mail  and 
alternate  distribution  capabilities. 

Fourth  quarter  results  in  1980  were 
$85.3  million  in  revenues,  with  earnings 
of  $7.4  million,  780  a  share.  In  1979, 
fourth  quarter  results  were  $71.2  million 
in  revenues,  $6.5  million  in  earnings,  and 
earnings  per  share  of  690. 

For  all  of  1980,  Harte  Hanks  had  $303.7 
million  in  revenues  and  earnings  of  $22.7 
million,  or  $2.38  per  share.  In  1979,  earn¬ 
ings  of  $19.4  million,  or  $2.07  per  share, 
resulted  from  $244.7  million  in  revenues. 

Knight-Ridder  Newspapers  reported 
“annual  all-time  high  earnings’’  in  1980  of 
$2.87  per  share,  or  $92.9  million  total. 
Revenues  in  1980  were  $1.1  billion,  the 
first  time  the  company  topped  the  billion 
dollar  mark. 

In  1979,  Knight-Ridder  had  earnings  of 
$2.69  per  share,  $88.4  million  total,  on 
revenues  of  $979  million. 

For  the  fourth  quarter  of  1980,  earnings 
were  $29  million,  900  per  share,  from  re¬ 
venues  of  $303  million.  In  the  last  quarter 
of  1979,  revenues  of  $267.2  million  pro¬ 
duced  earnings  of  $24.5  million,  or  750. 

Lee  Enterprises  said  its  net  income  in 
the  first  quarter  ended  December  3 1 , 1980 
“rose  to  a  record  $4.8  million,  or  670  per 
share.’’  Revenues  for  the  quarter  were 
$40.3  million,  also  a  record. 

In  the  first  quarter  ended  December  3 1 , 

1979  Lee  had  revenues  of  $36.7  million, 
earnings  of  $4.5  million,  and  earnings  per 
share  of  620. 

Media  General  reported  its  newspaper 
division  had  before  tax  profits  of  $22.9 
million  in  1980  compared  with  $22.5  mil¬ 
lion  the  year  before.  The  newsprint  divi¬ 
sion  had  pretax  profits  of  $25.4  million  in 

1980  versus  $21.6  million  in  1979. 

Total  revenues  in  1980  reached  $332.5 

million  versus  $280.6  million  in  1979.  Net 
income  in  1980  was  $28.3  million,  $3.91 
per  share,  compared  to  $25.4  million, 
$3.42  per  share,  in  1979. 

For  the  fourth  quarter,  revenues  of  $87 
million  produced  earnings  of  $7.5  million, 
or  $1.03  per  share.  In  1979’s  fourth  quar¬ 
ter,  $77.8  million  in  revenues  produced 
net  income  of  $7.47  million,  or  $1.01  per 
share. 

Multimedia  announced  net  earnings  in 
1980  of  $21.6  million,  or  $2.15  per  share. 


versus  earnings  of  $18.7  million,  $1 .87  per 
share,  in  1979. 

Revenues  were  $163.6  million  in  1980 
compared  with  $133.5  million  in  1979. 

For  the  fourth  quarter,  revenues  of 
$46.2  million  in  1980  produced  net  earn¬ 
ings  of  $6.5  million,  or  650  per  share.  In 
the  last  quarter  of  1979,  revenues  of  $38.2 
million  resulted  in  net  income  of  $5.5  mil¬ 
lion,  or  550  per  share. 

New  York  Times  Company  said  the 
operating  profit  of  the  New  York  Times 
newspaper  was  $3 1 .4  million  in  1980.  Cir¬ 
culation  for  the  year  averaged  901,000 
daily,  up  36,400  copies,  and  1,457,400 
copies  on  Sundays,  an  increase  of  32,800 
copies.  Advertising  volume  was  a  record 
90.1  million  lines,  up  7%  over  1979’s 
volume  of  84.5  million  lines. 

Times  Co.  chairman  Arthur  Ochs  Sulz¬ 
berger  said  the  Times’  performance  came 
about  despite  “almost  $5  million  extra 
expense  for  newsprint.’’  He  said  associ¬ 
ated  forest  products  companies  also 
“contributed  a  record  equity  in  earn¬ 
ings.” 

Operating  profits  for  the  company’s  re¬ 
gional  newspaper  group  rose  18%,  “aided 
by  advertising  and  circulation  gains.” 

Net  income  in  1980  totaled  $40.6  mil¬ 
lion,  $33.7  per  share,  compared  with 
$36.4  million,  or  $3.06  per  share,  in  1979. 

Revenues  for  198t  were  $733.2  million 
versus  $653.1  million  in  1979. 

For  the  fourth  quarter  of  1980,  re¬ 
venues  $202.4  million  produced  net  in¬ 
come  of$10.7  million,  or  890  per  share.  In 
1979,  fourth  quarter  earnings  were  $11.6 
million,  970  per  share,  on  revenues  of 
$184.1  million. 

The  Times  Co.  said  “contributing  to” 
the  fourth  quarter  earnings  decrease 
“were  the  remaining  cost  of  premium 
priced  newsprint  for  the  New  Y ork  Times 
and  operating  losses,  including  write¬ 
offs,  in  book  publishing.” 

Times  Mirror  Company  had  net  income 
of  $139.2  million  in  1980,  $4.08  per  share, 
versus  $146.5  million,  $4.31  per  share,  in 
1979. 

Revenues  for  the  year  were  $1.87  bil¬ 
lion  in  1980  versus  $1.65  billion  in  1979. 

For  the  fourth  quarter,  net  income  was 
$42.4  million,  $1.24  per  share,  on  re¬ 
venues  of  $495  million  compared  with 
earnings  of  $37. 1  million,  $1 .09  per  share, 
on  $444.2  million  in  revenues  in  1979. 

Times  Mirror’s  newspaper  publishing 
group  had  an  operating  profit  of  $155.3 
million  in  1980  compared  to  $134.3  mil¬ 
lion  in  1979  despite  declines  in  classified 
advertising  linage.  Revenues  for  the 
group  in  1980  were  $874.3  million. 

For  the  year,  the  newsprint  and  forest 
products  group  recorded  an  operating 
loss  of  $7.5  million  compared  with  an 
operating  profit  of  $43.7  million  in  1979. 

Washington  Post  Company  said  its 
newspaper  division  reported  a  14%  im¬ 
provement  and  was  the  largest  contribu¬ 
tor  to  increased  revenues  in  1980  which 
(Continued  on  page  26) 
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Public  firms 
earnings  for 

During  a  topsy  turvy  year  of  inflation 
and  recession,  recovery  and  slowdown, 
most  publicly  owned  newspaper  com¬ 
panies  reported  increases  in  their  earn¬ 
ings  in  1980  over  the  previous  year. 

Fourth  quarter  1980  results  were  more 
mixed,  but  the  majority  of  companies  also 
said  they  had  increases  in  net  income  for 
the  period. 

Capital  Cities  Communications  said  re¬ 
venues  and  earnings  in  1980  reached  re¬ 
cord  levels  despite  a  slowdown  in  de¬ 
mand  for  advertising  experienced  in  the 
second  half  of  last  year.  The  company 
reported  the  slowdown  in  advertising  de¬ 
mand  is  continuing  in  the  first  quarter  of 
1981. 

Capital  Cities  had  fourth  quarter  re¬ 
venues  of  $131  million  in  1980  versus 
$115.1  million  in  1979.  Net  income  for  the 
quarter  was  $20  million,  or  $1.52  per 
share,  in  1980  and  $18.6  million,  or  $1.39 
per  share,  in  1979. 

For  the  year,  the  company  reported 
earnings  of  $73.2  million,  $5.56  a  share,  in 
1980  on  revenues  of  $472  million.  In  1979 
earnings  were  $63.8  million,  680  per 
share,  from  revenues  of  $415  million. 

Dow  Jones  &  Co.  said  advertising  linage 
in  the  Wall  Street  Journal  increased  7%  in 
the  fourth  quarter  of  1980  and  9. 1%  in  the 
entire  year. 

Chairman  Warren  H.  Philips  said 
national  publications  and  services  had 
earnings  of  $45  million  from  revenues  of 
$390  million  in  1980.  Total  earnings  in 
1980  were  $58.9  million,  $3.79  a  share, 
from  revenues  of  $530.7  million. 

In  1979,  national  publications  and  ser¬ 
vices  produced  earnings  of  $38.1  million 
from  revenues  of  $313.6  million.  Total 
earnings  that  year  were  $51.1  million, 
$3.29  a  share,  from  revenues  of  $441  mil¬ 
lion. 

Gannett  Company  recorded  its  53rd 
consecutive  quarter  of  earnings  gains  in 
the  last  quarter  of  1980.  The  quarter  con¬ 
cludes  the  company’s  most  successful 
year  in  its  history,  according  to  chairman 
Allen  H.  Neuharth. 

Newspaper  advertising  linage  declined 
less  than  1%  for  the  year.  Daily  circula¬ 
tion  was  up  slightly.  Sunday  circulation 
gained  1%. 

Fourth  quarter  revenues  in  1980  of 
$336.7  million  produced  net  income  of 
$48  million,  or  880  per  share.  In  1979, 
fourth  quarter  revenues  were  $296  mil¬ 
lion,  and  net  income  reached  $41.6  mil¬ 
lion,  or  770  per  share. 

For  the  year,  1980’s  revenues  totaled 
$1.2  billion  versus  $1.07  billion  in  1979. 
Earnings  in  1980  reached  $152  million, 
$2.81  a  share,  compared  with  $134  mil- 
20 


report 

1980 

lion,  $2.50  a  share,  in  1979.  Share  earn¬ 
ings  reflect  a  3  for  2  stock  split  on  January 
5,  1981. 

Harte  Hanks  Communications  said  1980 
was  a  year  in  which  the  company  not  only 
achieved  short  term  performance  goals 
but  “also  made  strides  in  implementing 
its  long  term  strategic  goals.” 

The  company  expanded  its  cable  tele¬ 
vision  operations  and  direct  mail  and 
alternate  distribution  capabilities. 

Fourth  quarter  results  in  1980  were 
$85.3  million  in  revenues,  with  earnings 
of  $7.4  million,  780  a  share.  In  1979, 
fourth  quarter  results  were  $71.2  million 
in  revenues,  $6.5  million  in  earnings,  and 
earnings  per  share  of  690. 

For  all  of  1980,  Harte  Hanks  had  $303.7 
million  in  revenues  and  earnings  of  $22.7 
million,  or  $2.38  per  share.  In  1979,  earn¬ 
ings  of  $19.4  million,  or  $2.07  per  share, 
resulted  from  $244.7  million  in  revenues. 

Knight-Ridder  Newspapers  reported 
“annual  all-time  high  earnings”  in  1980  of 
$2.87  per  share,  or  $92.9  million  total. 
Revenues  in  1980  were  $1.1  billion,  the 
first  time  the  company  topped  the  billion 
dollar  mark. 

In  1979,  Knight-Ridder  had  earnings  of 
$2.69  per  share,  $88.4  million  total,  on 
revenues  of  $979  million. 

For  the  fourth  quarter  of  1980,  earnings 
were  $29  million,  900  per  share,  from  re¬ 
venues  of  $303  million.  In  the  last  quarter 
of  1979,  revenues  of  $267.2  million  pro¬ 
duced  earnings  of  $24.5  million,  or  750. 

Lee  Enterprises  said  its  net  income  in 
the  first  quarter  ended  December  31,1 980 
“rose  to  a  record  $4.8  million,  or  670  per 
share.”  Revenues  for  the  quarter  were 
$40.3  million,  also  a  record. 

In  the  first  quarter  ended  December  3 1 , 

1979  Lee  had  revenues  of  $36.7  million, 
earnings  of  $4.5  million,  and  earnings  per 
share  of  620. 

Media  General  reported  its  newspaper 
division  had  before  tax  profits  of  $22.9 
million  in  1980  compared  with  $22.5  mil¬ 
lion  the  year  before.  The  newsprint  divi¬ 
sion  had  pretax  profits  of  $25.4  million  in 

1980  versus  $21.6  million  in  1979. 

Total  revenues  in  1980  reached  $332.5 

million  versus  $280.6  million  in  1979.  Net 
income  in  1980  was  $28.3  million,  $3.91 
per  share,  compared  to  $25.4  million, 
$3.42  per  share,  in  1979. 

For  the  fourth  quarter,  revenues  of  $87 
million  produced  earnings  of  $7.5  million, 
or  $1.03  per  share.  In  1979’s  fourth  quar¬ 
ter,  $77.8  million  in  revenues  produced 
net  income  of  $7.47  million,  or  $1.01  per 
share. 

Multimedia  announced  net  earnings  in 
1980  of  $21.6  million,  or  $2. 15  per  share. 


versus  earnings  of  $18.7  million,  $1.87  per 
share,  in  19^9. 

Revenues  were  $163.6  million  in  1980 
compared  with  $133.5  million  in  1979. 

For  the  fourth  quarter,  revenues  of 
$46.2  million  in  1980  produced  net  earn¬ 
ings  of  $6.5  million,  or  650  per  share.  In 
the  last  quarter  of  1979,  revenues  of  $38.2 
million  resulted  in  net  income  of  $5.5  mil¬ 
lion,  or  550  per  share. 

New  York  Times  Company  said  the 
operating  profit  of  the  New  York  Times 
newspaper  was  $3 1 .4  million  in  1980.  Cir¬ 
culation  for  the  year  averaged  901,000 
daily,  up  36,400  copies,  and  1,457,400 
copies  on  Sundays,  an  increase  of  32,800 
copies.  Advertising  volume  was  a  record 
90.1  million  lines,  up  7%  over  1979’s 
volume  of  84.5  million  lines. 

Times  Co.  chairman  Arthur  Ochs  Sulz¬ 
berger  said  the  Times’  performance  came 
about  despite  “almost  $5  million  extra 
expense  for  newsprint.”  He  said  associ¬ 
ated  forest  products  companies  also 
“contributed  a  record  equity  in  earn¬ 
ings.” 

Operating  profits  for  the  company’s  re¬ 
gional  newspaper  group  rose  18%,  “aided 
by  advertising  and  circulation  gains.” 

Net  income  in  1980  totaled  $40.6  mil¬ 
lion,  $33.7  per  share,  compared  with 
$36.4  million,  or  $3.06  per  share,  in  1979. 

Revenues  for  1980  were  $733.2  million 
versus  $653.1  million  in  1979. 

For  the  fourth  quarter  of  1980,  re¬ 
venues  $202.4  million  produced  net  in¬ 
come  of  $10.7  million,  or  890  per  share.  In 
1979,  fourth  quarter  earnings  were  $11.6 
million,  970  per  share,  on  revenues  of 
$184.1  million. 

The  Times  Co.  said  “contributing  to” 
the  fourth  quarter  earnings  decrease 
“were  the  remaining  cost  of  premium 
priced  newsprint  for  the  New  Y ork  Times 
and  operating  losses,  including  write¬ 
offs,  in  book  publishing.” 

Times  Mirror  Company  had  net  income 
of  $139.2  million  in  1980,  $4.08  per  share, 
versus  $146.5  million,  $4.31  per  share,  in 
1979. 

Revenues  for  the  year  were  $1.87  bil¬ 
lion  in  1980  versus  $1.65  billion  in  1979. 

For  the  fourth  quarter,  net  income  was 
$42.4  million,  $1.24  per  share,  on  re¬ 
venues  of  $495  million  compared  with 
earnings  of  $37. 1  million,  $1.09  per  share, 
on  $444.2  million  in  revenues  in  1979. 

Times  Mirror’s  newspaper  publishing 
group  had  an  operating  profit  of  $155.3 
million  in  1980  compared  to  $134.3  mil¬ 
lion  in  1979  despite  declines  in  classified 
advertising  linage.  Revenues  for  the 
group  in  1980  were  $874.3  million. 

For  the  year,  the  newsprint  and  forest 
products  group  recorded  an  operating 
loss  of  $7.5  million  compared  with  an 
operating  profit  of  $43.7  million  in  1979. 

Washington  Post  Company  said  its 
newspaper  division  reported  a  14%  im¬ 
provement  and  was  the  largest  contribu¬ 
tor  to  increased  revenues  in  1980  which 
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Another  daily  shifts 
from  p.m.  to  morning 


In  an  attempt  to  woo  more  subscribers, 
the  Boulder  (Colo.)  Daily  Camera  has  de¬ 
cided  to  switch  from  afternoon  to  morn¬ 
ing  publication  beginning  March  30.  It 
will  be  the  28th  daily  since  1976  to  convert 
to  a.m. 

Publisher  J.  Edward  Murray  said  the 
decision  was  prefaced  by  a  market  re¬ 
search  study  conducted  by  Research  Ser¬ 
vices  Inc.  of  Denver  which  suggested 
morning  publication  would  boost  circula¬ 
tion. 

“This  same  survey  showed  some  re¬ 
sistance  to  morning  delivery  by  slightly 
less  than  10  percent  of  our  present  sub¬ 
scribers,”  Murray  said.  “We  hope  to 
overcome  this  with  the  improved  pro¬ 
duct.  In  1979-80,  25  U.S.  afternoon 
dailies  changed  to  a.m.  publication,  with 
a  consistent  pattern  of  circulation  gains.” 

According  to  general  manager  Gaylord 
P.  Whiting,  the  switch  represents  three 
important  aspects  from  a  business  point 
of  view. 

“It  represents  a  substantial  investment 
of  the  Camera’s  capital,  in  more  staff,  in 
more  newsprint  for  product  improvement 
and  in  modifications  of  equipment  and 
plant,”  Whiting  said. 

“It  positions  the  Camera  more  advan¬ 
tageously  with  respect  to  its  media  com¬ 
petitors,  including  cable  tv,  although  that 
medium  is  still  dragging  its  feet  in  the 
Boulder  market,”  he  continued.  “And  it 
strengthens  the  Daily  Camera  as  one  of 
Boulder  County’s  principal  companies.” 

Executive  editor  Robert  A.  Knaus  said 
readers  will  benefit  from  improved  news 
coverage. 

“The  most  important  benefit  to  readers 
will  be  a  complete  package  of  fresh  news 
every  day,  something  not  always  possible 
under  the  demands  of  early  deadline  re¬ 
quired  for  an  afternoon  paper. 

“Morning  publication  fits  in  well  with 
the  daily  cycle  of  breaking  news,  allowing 
us  to  put  our  paper  together  at  the  end  of 
the  news  day  rather  than  in  the  middle  of 
it  as  we  do  now.” 

Knaus  said  the  Camera’s  business  and 
financial  pages  will  be  greatly  expanded, 
including  complete  and  final  stock  lists 
and  improved  business  coverage. 

Other  editorial  improvements  will  in¬ 
clude  a  larger,  more  readable  body  type, 
better  indexing  to  inside  features  and 
additional  features  and  refinements  of  ex¬ 
isting  features.  In  addition,  the  newsroom 
editing  and  reporting  staff  will  be  in¬ 
creased. 

Of  major  benefit  to  advertisers  will  be 
the  longer  shelf  life  of  the  newspaper, 
according  to  Michael  J.  Esses,  director  of 
sales  and  marketing. 
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“The  new  weekday  paper  is  scheduled 
for  delivery  by  6:30  a.m.,  thus  guaran¬ 
teeing  advertisers  all-day  exposure, 
which  is  of  paramount  importance  for 
same-day  retail  sales  and  also  significant 
for  real  estate  and  auto  transactions,” 
Esses  said. 

He  also  noted  that  advertisers  have 
been  “almost  unanimous”  in  their  prefer¬ 
ence  for  morning  rather  than  afternoon 
publication  in  individual  discussions  with 
Camera  advertising  personnel  during  the 
past  several  years. 

Circulation  director!.  Randolph  Cross 
said  the  change  will  mean  a  significant 
adjustment  for  the  paper’s  350  carriers. 
About  one  third  of  the  carriers  are  adults, 
and  most  of  the  remainder  are  youngsters 
12  to  14  years  old. 

“We  want  to  keep  as  many  of  the  kids 
as  possible,”  Cross  said,  adding  that  a.m. 
deliveries  will  allow  the  youngsters  to 
take  part  in  after-school  activities  or  part- 
time  jobs  in  the  evenings. 

“We  have  no  plans  to  replace  any  of 
the  kids,”  he  said. 

The  trend  toward  a.m.  conversion  be¬ 
gan  with  the  Modesto  (Calif.)  Bee  in 
October  1976  and  has  escalated  since 
then. 

Life-size  scuipture 
sits  on  paper’s  bench 

He’ll  always  be  reading  his  newspap¬ 
er — the  farmer  sitting  under  the  eaves  at 
the  Lapeer  County  Press,  a  weekly  in 
Lapeer,  Michigan.  The  bronze  sculpture 
is  the  work  of  local  artist  Derek  Wemher. 

The  piece  was  commissioned  by  pub¬ 
lisher  Bob  Myers  to  symbolize  the  ftess 
and  the  community  it  reflects.  “We 
wanted  the  piece  to  suggest  the  strength 
of  the  people,  the  importance  of  the  land, 
the  county’s  firm  roots,”  said  editor 
Lynn  Myers.  “We  wanted  a  lot  and  we 
got  more  than  we  imagined.” 

She  followed  the  stages  of  the  sculp¬ 
ture’s  creation  over  a  year,  visiting  the 
sculptor’s  studio  often.  The  Press  pub¬ 
lished  a  2-page  spread  of  photographs  and 
text  detailing  those  stages  after  the  piece 
was  installed. 

The  gentle,  sturdy  fellow’s  name  is  Len 
Ganeway.  Press  readers  have  heard  of 
Len  through  his  sometimes  outrageous, 
mostly  plain  truths  in  the  paper’s  Side 
Roads  column  of  anecdotes  and  shorts. 
He’s  fictitious  character  begun  by  the  late 
Harry  Myers,  Bob’s  father,  in  the  1930’s. 

“We  attribute  smart-cracks  and  off 
hand  comments  to  Len  that  are  too  ridicu¬ 
lous  to  be  attributed  to  the  staff,”  said 
editor  Myers. 


Post  Dispatch 
hikes  price, 
adds  readers 

Improve  service,  build  circulation,  cut 
costs — that’s  what  the  St.  Louis  Post  Dis¬ 
patch  did  with  its  Sunday  paper  in  spite  of 
a  nickel  price  hike. 

Here’s  how  they  did  it. 

Starting  time  on.  the  early  city  edition 
was  stepped  up  from  4:30  p.m.  to  1:30 
p.m.  beginning  on  September  20.  At  the 
same  time,  the  number  of  live  sellers  was 
increased  from  about  500  to  650. 

“We  were  able  to  cover  Saturday  even- 
ing  Masses  at  many  Catholic 
churches.  .  .  and  many  Saturday  even¬ 
ing  shoppers  we  had  been  missing,”  cir¬ 
culation  director  Roger  Rowe  explained. 

In  addition,  the  daily’s  fast  mail  edition 
was  moved  back  from  8  p.m.  to  9:30  p.m. 
to  give  interested  readers  later  news.  The 
late  Sunday  edition  then  was  started  at 
11:50  p.m.  and  was  off  about  3:30  a.m. 

“Everybody  in  the  primary  market 
gets  this  late  edition  under  the  new  setup, 
whereas  in  the  past  some  Early  City  and 
Fast  Mail  editions  also  had  been  sold  in 
the  primary  market,”  Rowe  said. 

The  new  press  schedule  resulted  in  an 
initial  overall  gain  of  6,000  copies  with 
about  80%  of  it  coming  from  the  Early 
City  edition  and  the  rest  from  the  Late 
City. 

“When  the  price  increase  hit  on 
November  1,  we  still  showed  a  gain  of 
nearly  3,000.  Our  fourth  quarter  of  1980 
shows  a  nearly  3,000  gain  over  the  same 
period  in  1979,”  Rowe  said. 


“Many  readers  have  thought  Len  was 
for  real.  He’s  been  a  part  of  the  commun¬ 
ity  for  years,”  she  said.  “Now  that  he’ll 
be  at  the  Press  from  now  on  forever  in 
bronze  we  decided  to  come  out  of  the 
closet.” 

The  Press,  which  has  a  circulation  of 
21,000,  is  a  3rd-generation  family-owned 
and  operated  paper.  Besides  Bob  and 
daughter  Lynn,  there’s  son  Ben,  the 
general  manager. 
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M.AK-ViOOD  OFFSETS 


You  win!  Because  now  M.A.N.- 
Wood  is  fielding  an  aggressive  new 
lineup  of  people,  plans  and  presses. 

We’re  expanding  and  revitaliz¬ 
ing  our  sen/ice  group  so  you’ll  have 
full  support,  full  time. 

We’re  doubling  our  production 
capacity  to  keep  up  with  your 
orders. 

We’re  offering  a  complete  line 
of  offset  presses,  so  newspapers  of 
almost  any  size  can  enjoy  the  ad¬ 
vantages  of  superior  engineering. 

So  be  prepared  for  an  M.A.N.- 
Wood  that’s  bursting  with  new  en¬ 
ergy  and  confidence,  and  totally 
committed  to  your  success. 

And  take  a  hard  look  at  these 
superb  presses,  designed  to  dimin¬ 
ish  production  problems  and  pro¬ 
duction  costs  with  every  edition: 


pH 


45,000  pph,  single  width, 
two- around  web  offset  that’s  ideal  for 
the  small  daily,  the  large  circulation 
weekly,  and  supplement  printing. 
Color  deck  for  spot  or  process  print¬ 
ing  costs  less  than  basic  unit.  Easily 
stacked  for  minimal  disruption  of 
your  operation.  Quick  make-ready, 
simplified  maintenance.  Choice  of 
folders,  cutoffs,  (21  y2"  or  22%"). 


UTHOFLEX 

60,000  pph,  double  width,  two- 
around  unit  for  the  mid-size  daily. 
Exclusive  unit-mounted  color  cylin¬ 
der  provides  extra  color  econom¬ 
ically.  Patented  Jet  Air™  dampening 
system  is  aisle-mounted  for  instant 
access,  reduces  contamination  and 
maintenance  problems,  cuts  paper 
waste  and  ink  consumption.  Re¬ 
mote,  motorized  ink  control.  Individ¬ 
ual  unit-drive  motors  minimize 
energy  usage.  Super  production  2:1 
folder. 


H^awhole 


A  taie  multi-purpose  press  of 
remarkable  versatility.  COLORMAN 
is  a  70,000  pph,  double  width,  arch 
type  unit  that  is  the  ultimate  in  high 
speed,  high  quality,  and  color  ca¬ 
pability.  Modular  design  permits 
maximum  color  flexibility,  allowing 
expansion  of  black  and  white 
units  to  various  multi-color  arrange¬ 
ments.  Centrifugal  spray  type 
dampening  unit.  Remotely  con¬ 
trolled  plate  cylinder  adjustments. 
Automatic  web  threader.  Choice  of 
cassette  type  folders.  MAVO  press 
presetting  and  control  system. 


You^  tlie¥nniier  with  great  web 
offs^  Mjd.N.-Wood. 

People;  presses  and  service  that  youII 
be  ^a^  to  have  as  partners! 


Choice  of  folders. 
Computerized  com¬ 
mand  of  all  press 
functions  available  with 
Programmed 
Press  Control. 

And  if  you’re 
considering 
conversion 
from  letter-  M 

press,  r. 

Lithomatic  II  W 
is  designed 
to  replace 
COLORMATIC 
units  and  others. 


INDUSTRIES 


WOOD-HOE  DIVISION 

333  Cedar  Avenue,  Middlesex,  NJ  08846 
201-469-6600 


UTHOMATKII 

70,000  pph,  double  width, 
semi-cylindrical  press  designed  to 
meet  the  demands  of  the  metro¬ 
politan  daily.  Maximum  color  flex¬ 
ibility  without  adding  printing  units 
through  use  of  color  cylinders  or 
color  couples.  Hoe  ink  pump  sys¬ 
tem  provides  pushbutton  control, 
color  at  any  page  position  without 
additional  equipment.  Aisle-mounted 
Jet  Air  dampening  system  reduces 
paper  waste,  saves  ink.  Light-run¬ 
ning,  low  horsepower,  unit-drive 
motors  slash  energy  consumption. 


1980  earnings 

(Continued  from  page  20) 
rose  11%  overall. 

Operating  income  declined  from  $80.4 
million  in  1979  to  $65.5  million  in  1980  due 
to  start-up  losses  from  Inside  Sports, 
which  began  publishing  in  March,  and  to 
depreciation  and  other  expenses  associ¬ 
ated  with  the  Washington  Post’s  new 
satellite  printing  plant  which  began  oper¬ 
ating  in  October  1980. 

Newspaper  publishing  had  revenues  of 
$311.3  million  in  1980  versus  $272.6  mil¬ 
lion  in  1979.  The  companies  newspaper 
division  had  operating  income  of  $31.9 
million  in  1980  comapred  to  $35.4  million 
in  1979. 

Total  revenues  were  $659.5  million  in 
1980  versus  $593.3  million  in  1979.  Net 
income  was  $34.3  million,  $2.44  per 
share,  in  1980  versus  $29.5  million,  $1.89 
per  share,  on  a  larger  number  of  shares 
outstanding  and  after  a  special  charge  of 
$13.5  million,  860  per  share,  to  reflect  a 
change  in  the  method  of  accounting  for 
the  costs  of  obtaining  magazine  sub¬ 
scriptions. 

In  the  fourth  quarter,  the  company 
earned  $15.4  million,  $1.10  per  share,  in 
1980  compared  to  $14.7  million,  980  per 
share,  in  1979.  Revenues  for  the  quarter 
were  $185.3  million  in  1980  compared  to 
$173.2  million  in  1979. 

CAPITAL  CITIES  (N) 

Qtr  to  12/31  1980  1979 

Revenues  $130,994,000  $115,109,000 

Net  income  19,989,000  18,636,000 

Share  earnings  1.52  1.39 

Year  revenues  472,108,000  414,890,000 

Net  income  573,213,000  63,758,000 

Share  earnings  5.56  4.68 

b— Including  $2,430,000  gain  on  the  sale  of  in¬ 

vestment  in  affiliate. 

DOW  JONES  &  CO.  (N) 

Qtr  to  12/31  1980  1979 

Revenues  $147,599,000  $122,709,000 

Net  income  519,311,000  13,560,000 

Share  earnings  1.24  0.87 

Year  revenues  530,700,000  440,929,000 

Net  income  558,883,000  51 ,063,000 

Share  earnings  3.79  3.29 

5— Including  $2  million  gain  from  the  sale  of 
part  of  an  investment  in  Extel  Corp. 

GANNETT  CO.  (N) 

Qtr  to  12/31  1980  1979 

Revenue  $  $336,700,000  $295,800,000 

Net  income  47,875,000  41,566,000 

Share  earnings  0.88  0.77 

Year  revenues  1,210,000,000  1,070,000,000 

Net  income  151,985,000  5134,081,000 

Share  earnings  2.81  2.50 

5 — Including  gain  equal  to  17  cents  a  share  re¬ 
sulting  primarily  from  the  sale  of  WHEC-tv  in 
Rochester. 

Share  earnings  reflect  a  3-for-2  stock  split  in 
January. 

HARTE-HANKS  (N) 

Qtr  to  12/31  1980  1979 

Revenue  $  $  85,300,000  $  71 ,200,000 

Net  income  7,400,000  6,500,000 

Share  earnings  0.78  0.69 

Year  revenues  303,700,000  244,700,000 

Net  income  22,700,000  19,400,000 

Share  earnings  2.38  2.07 
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Results  were  restated  to  reflect  pooling  of  Jor¬ 
dan  Dennis  Co.  in  December  1980. 

KNIGHT-RIDDER  NEWS  CO.(N) 

Qtr  to  12/31  1980  1979 

Revenues  $303,016,000  $267,154,000 

Net  income  28,952,000  24,460,000 

Share  earnings  0.90  0.75 

Year  revenues  1,098,537,000  979,919,000 

Net  income  92,858,000  88,360,000 

Share  earnings  2.87  2.69 

JEFFERSON-PILOT  (N) 

Qtr  to  12/31  1980  1979 

Op  earns  $24,500,000  $28,000,000 

Per  share  1.12  1.28 

Net  income  22,500,000  26,700,000 

Per  share  1.02  1.22 

Year  op  ea  91,900,000  99,100,000 

Per  share  4.20  4.43 

Net  income  92,500,000  100,022,000 

Per  share  4.22  4.47 

MEDIA  GENERAL  (A) 

Qtr  to  12/31  1980  1979 

Revenue  $  $  86,965,000  $  77,806,000 

Net  income  7,506,000  7,471 ,000 

Share  earnings  1.03  1.01 

Year  revenues  332,460,000  280,643,000 

Net  income  528,293,000  25,440,000 

Share  earnings  3.91  3.42 

5 — Including  $1  million  income  from  reversal  of 
accruals  established  in  litigation  settled  during 
the  third  quarter. 

MULTIMEDIA  (O) 

Qtr  to  12/31  1980  1979 

Revenue  $  $  46,200,000  $  36,300,000 

Net  income  6,510,000  5,537,000 

Share  earnings  0.65  0.55 

Year  revenues  163,600,000  133,500,000 

Net  income  21,618,000  18,676,000 

Share  earnings  2.15  1.87 

NEW  YORK  TIMES  CO.  (A) 

Qtr  to  12/31  1980  1979 

Revenues  $202,371,000  $184,114,000 

Net  income  10,740,000  11,627,000 

Share  earnings  0.89  0.97 

Year  revenues  733,237,000  653,112,000 

Net  income  40,609,000  36,408,000 

Share  earnings  3.37  3.06 

The  1980  results  include  equity  in  earnings  of 
associated  companies  of  $3,874,000  for  the  quar¬ 
ter  and  $1 3,01 4,000  for  the  year,  while  1 979  results 
include  equity  of  $2,733,000  for  the  quarter  and 
$9,397,000  for  the  year. 

SOUTHAM  INC. 

Qtr  to  12/31  1980  1979 

Revenues  $183,700,000  $139,100,000 

Net  income  510,700,000  cl  8,200,000 

Share  earnings  0.86  1.46 

Year  revenues  605,100,000  484,200,000 

Net  income  529,400,000  c39,700,000 

Share  earnings  2.36  3.18 

5 — After  extraordinary  losses  of  $599,000  for  the 
quarter  and  $4  million  for  the  year  and  $1 .8  million 
loss  for  the  year  from  discontinued  operations. 

c— After  losses  from  discontinued  operations  of 
$343,000  for  the  quarter  and  $1 .6  million  for  the 
year  and  gains  of  $6.5  million  for  the  quarter  and 
$7.2  million  for  the  year  mainly  from  sale  of  Cal¬ 
gary  real  estate. 

TIMES-MIRROR  (N) 

Qtr  to  12/31  1980  1979 

Revenue  $  $495,000,000  $444,200,000 

Net  income  42,400,000  37,100,0^)0 

Share  earnings  1.24  1.09 

Year  revenues  1 ,870,000,000  1 ,650,000,000 

Net  income  139,200,000  146,500,000 

Share  earnings  4.08  4.31 

WASHINGTON  POST  (A) 

Qtr  to  12/31  1980  1979 

Revenues  $185,323,000  $173,235,000 

Net  income  15,397,000  14,691,000 

Share  earnings  1.10  0.98 

Shares  outst.  14,038,000  15,048,000 


Year  revenues  659,535,000  593,262,000 

Net  income  34,335,000  529,468,000 

Share  earnings  2.44  1 .89 

Shares  outst.  14,068,000  15,609,000 

5— Including  charge  from  accounting  change 
of  $13.5  million,  or  86  cents  a  share. 

Tribune  Co.  sets 
net  income  high 

The  Chicago-based  Tribune  Co. 
announced  record  levels  in  net  income  for 
1980  despite  a  28%  drop  in  fourth  quarter 
net  income. 

Net  income  for  the  year  was  $78  mil¬ 
lion,  an  increase  of  11%  over  1979  net 
income  of  $70.1  million.  Total  1980  re¬ 
venues  were  $1.2  billion,  a  12%  gain  over 
1979. 

Fourth  quarter  net  income  fell  to  $19.2 
million  from  $26.7  million  the  previous 
year.  Fourth  quarter  revenue  rose  9%  to 
$333.8  million  from  $305  million  in  the 
final  1979  quarter. 

President  and  chief  executive  officer 
Stanton  R.  Cook  attributed  this  year’s  net 
income  increase  to  two  non-operating 
items:  higher  interest  income  in  1980  and 
an  expense  associated  with  settlement  of 
litigation  in  1979.  He  said  the  fourth  quar¬ 
ter  decline  in  net  income  resulted  in  large 
part  from  unfavorable  economic  condi¬ 
tions  in  Chicago  and  costs  associated 
with  the  New  York  Daily  News' 
“Tonight”  edition. 

Separately,  the  Company  announced  a 
Eurodollar  offering  by  its  wholly-owned 
subsidiary.  Tribune  Company  Overseas 
Finance  N.V.  The  offering,  which  will  be 
underwritten  by  a  group  of  ten  managing 
underwriters  led  by  Salomon  Brothers  In¬ 
ternational  will  consist  of  $50  million  of 
14%  guaranteed  notes  due  in  1986. 

Net  proceeds  from  the  sales  of  the 
notes  will  be  used  by  the  company  to 
finance  a  portion  of  its  capital  expendi¬ 
ture  program.  The  notes  have  not  been 
registered  under  the  Securities  Act  of 
1933  and  may  not  be  offered  or  sold 
directly  or  indirectly. 

Proposed  IRS  rule 
no  threat  to  papers 

A  new  tax  rule  proposed  by  the  Internal 
Revenue  Service,  which  would  make  ex¬ 
penses  for  grass  roots  lobbying  efforts 
non  deductible,  will  not  have  any  effect 
on  newspapers,  E&P  has  learned. 

In  a  recent  bulletin  to  its  members,  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation  had  stated  the  proposed  tax  rule 
may  apply  to  newspaper  editorials  aimed 
at  the  public  by  no  longer  allowing  tax 
deductions  for  the  newspaper  editorial 
process. 

An  IRS  spokesman  said,  however,  the 
proposed  tax  rule,  contained  in  Section 
162  of  the  IRS  code,  makes  no  mention 
whatsoever  of  newspapers  or  newspaper 
editorials  in  the  list  of  grass  roots  lob¬ 
bying  activities  which  it  would  eliminate 
as  deductible  expenses. 
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Publisher  appointed 
GANSAT  exec  vp 

Gerald  A.  Bean,  publisher  of  the  Rock¬ 
ford  (Ill.)  Register  Star,  was  named  ex¬ 
ecutive  vicepresident  and  general  mana¬ 
ger  of  GANSAT,  the  Gannett  Satellite 
Information  Network. 

GANSAT  president  Maurice  L.  Hick¬ 
ey,  who  made  the  announcement  of  the 
appointment,  said  Bean  will  be  responsi¬ 
ble  for  the  research  and  development  of 
new  information  services  and  new  deliv¬ 
ery  systems  for  the  Gannett  satellite. 

Among  the  possibilities  for  new  forma¬ 
tion  services,  Hickey  said,  are  local,  re¬ 
gional  or  national  cable  television  news 
programming;  nationwide  transmission 
of  supplemental  news  and  advertising 
materials  to  Gannett’s  81  daily  news¬ 
papers;  special  programming  for  Gan¬ 
nett’s  seven  television  and  13  radio  sta¬ 
tions;  the  possibility  of  high-quality 
national  advertising  transmissions  to 
Gannett’s  more  than  38,000  billboards. 

GANSAT  is  a  Gannett  subsidiary 
which  was  established  in  December  with 
headquarters  in  Washington,  D.C.  It  will 
have  a  satellite  uplink  in  Springfield,  Va., 
outside  Washington,  D.C.,  and  has  an 
agreement  with  the  American  Satellite 
Co.  for  the  leasing  of  satellite  transponder 
time. 

Bean  is  succeeded  in  Rockford  as  pub¬ 


lisher  by  Gary  L.  Watson,  Gannett  News¬ 
paper  Division  president  John  E.  Hesel- 
den  announced.  Watson,  a  native  of 
Rockford,  has  been  editor  of  the  Gannett 
newspapers  in  Springfield,  Mo. 

Watson  will  be  succeeded  in  Spring- 
field  by  William  Southerland,  publisher 
Jim  Graham  announced.  Southerland  is 
now  editor  of  the  Chillicothe  (Ohio) 
Gazette. 

Bean,  37,  joined  Gannett  in  1964  at 
Rockford  as  a  reporter.  He  worked  for 
both  the  Rockford  Register-Republic  and 
the  Morning  Star  as  a  reporter  and  editor, 
before  becoming  assistant  managing  edi¬ 
tor  of  both  newspapers  in  1975.  He  was 
named  production  director  in  1977, 
general  manager  in  1978,  and  publisher  in 
1979,  when  the  newspapers  were  consoli¬ 
dated  into  the  Rockford  Register  Star, 
which  is  published  seven  mornings  a 
week.  Its  daily  circulation  is  76,(X)0. 

Ad  consultant 
conducts  seminars 

Charlie  Mouser,  international  advertis¬ 
ing  and  marketing  consultant,  completed 
eight  separate  seminars  in  Roanoke,  Vir¬ 
ginia  January  19-23  and  drew  a  total 
attendance  of  nearly  1 ,000. 

All  seminars  were  sponsored  by  the 
Roanoke  Times  <6  World-News  as  a  com¬ 


munity  service  for  advertisers  and  poten¬ 
tial  advertisers. 

Separate  seminars  were  conducted  for 
retail  store  owners  and  ad  managers,  re¬ 
tail  clerks,  real  estate  agents  and  auto¬ 
mobile  dealers. 

Subjects  covered  included  how  and 
why  advertising  works,  how  to  get  the 
best  return  on  investment  of  advertising 
dollars,  the  purpose  of  advertising,  how 
to  set  objectives  and  goals,  how  to  find 
the  right  road  map  to  follow  to  reach  these 
goals,  budgeting,  effective  merchandis¬ 
ing,  how  simple  market  research  will 
bolster  advertising  effectiveness,  and  in¬ 
sights  into  specific  advertising  strategies 
for  various  types  of  retail  businesses. 

For  the  store  clerks,  special  emphasis 
was  given  subjects  such  as  why  one  never 
asks  “May  I  help  you?’’  This  particular 
segment  covered  many  topics  alluded  to 
in  the  December  22  Business  Week  article 
“Retailers  discover  an  old  tool;  Sales 
Training.’’  In  total,  the  seminars  were 
very  favorably  received  generating  much 
good  will  for  the  Roanoke  Times  & 
World-News. 

Mouser,  who  has  spent  more  than  28 
years  in  the  graphic  communications  in¬ 
dustry,  is  the  author  of  “My  Customers 
Won’t  Pay  For  It.”  He  recently  began 
publication  of  the  Mouser  Report,  a 
newspaper  advertising  salesmanship 
newsletter  for  professional  newspaper 
advertising  consultants. 
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Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 
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Newspeople  in  the  news 


Richard  T.  McGrath  was  promoted 
to  circulation  sales  manager  for  the  De¬ 
troit  News,  responsible  for  all  sales  func¬ 
tions  of  the  paper.  He  joined  the  News  in 
1980  as  state  circulation  manager  from 
the  post  of  promotion  and  research  direc¬ 
tor  of  the  Bangor  (Maine)  Daily  News. 

John  W.  Berry  was  promoted  to  state 
circulation  manager,  and  John  M. 
Mudd,  joins  the  paper  as  state  repre¬ 
sentative  for  sales  and  distribution. 

4c  * 

Pat  R.  Teague  has  been  appointed 
United  Press  International  bureau  mana¬ 
ger  in  Albuquerque  and  New  Mexico 
state  editor.  He  most  recently  was  bureau 
manager  in  Lubbock,  Texas.  Teague  suc¬ 
ceeds  John  Gonzales,  who  resigned. 

*  *  * 

Elliott  Eakin  was  named  promotion 
and  research  director  of  Gannett  West¬ 
chester  Rockland  Newspapers.  He  joined 
the  company  in  1%9  as  promotion  direc¬ 
tor  and  was  named  sales  development 
director  in  1975. 

«  *  * 

Nicholas  P.  Fonseca  was  promoted 
to  assistant  computer  systems  manager 
for  the  Detroit  News.  He  joined  the  News 
in  1979  as  a  systems  analyst  and  last  year 
was  promoted  to  assistant  computer  sys¬ 
tems  manager,  operations. 

*  *  ♦ 

Krista  Olson  was  named  a  research 
analyst  at  Sawyer  Ferguson  Walker  Co., 
Inc.  She  formerly  was  a  research  associ¬ 
ate  at  Sport  Magazine. 

*  if  * 

Raymond  Sokolov  is  the  newly 
named  editor-in-chief  of  Book  Digest 
magazine,  a  Dow  Jones  &  Co.  property. 
He  succeeds  Martin  L.  Gross,  who  is 
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leaving  to  become  president  and  editor- 
in-chief  of  a  new  publishing  firm.  Twen¬ 
tieth  Century  Books.  Sokolov  was 
formerly  the  book  review  editor  for 
Newsweek,  and  food  and  restaurant  edi¬ 
tor  of  the  New  York  Times. 

4c  4c  4c 

Caroline  Soka,  publisher  of  Fair- 
press,  a  weekly  in  the  Fairfield  county 
area  of  Connecticut  and  Norwalk,  will  be 
an  honoree  in  the  first  annual  Salute  to 
Women  on  March  3  presented  by  the 
YWCA  of  Greater  Bridgeport,  Connecti¬ 
cut.  The  Salute  honors  women  in  10  cate¬ 
gories  of  achievement. 

♦  ♦  * 

Edward  H.  Shur  was  appointed  news 
director  of  WAFL-am/fm,  Milford,  Dela¬ 
ware.  Earlier  in  his  career  he  was  editor 
of  the  State  Register,  Laurel. 

*  if  * 

Recently  added  to  the  Charlotte  (N.C.) 
Oliserver  staff  are:  John  Hackman,  who 
was  with  the  Dayton  (Ohio)  Daily  News; 
Arlene  Levinson,  to  copy  editor  from 
the  Asian  Wall  Street  Weekly.  Kevin 
Quirk  and  Tom  Sorensen,  to  sports 
writers.  Quirk  most  recently  worked  for 
the  Lansdale  (Pa.)  Reporter  and  Soren¬ 
sen  previously  worked  at  the  Minneapo¬ 
lis  Tribune.  TOM  JONES  moved  from  the 
Chicago  Sun-Times  to  deputy  Carolina 
Living  editor  of  the  Observer. 

Colleen  A.  Mueller  was  named 
vicepresident,  client  services,  for  the 
advertising  firm  of  Goldberg/Marchesano 
&  Associates,  Inc.,  Washington,  D.C. 
She  was  with  the  Washington  Star  as 
director  of  promotion  and  public  rela¬ 
tions. 


David  L.  Bennett,  associate  profes¬ 
sor  of  journalism  at  Northern  Arizona 
University,  was  named  executive  direc¬ 
tor  of  Oregon  Newspaper  Publishers 
Association.  He  will  also  act  as  manager 
of  the  association’s  advertising  arm,  Ore¬ 
gon  Newspaper  Advertising  Corpora¬ 
tion,  and  as  manager  of  Oregon  News¬ 
papers  Foundation.  Bennett  joined  the 
faculty  in  1974,  specializing  in  press  law 
and  ethics. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


HONORED  BY  CITY— Maynard 
Ashworth  (right),  president  emeritus  of 
the  Columbus  (Ga.)  Ledger  and  Enquirer 
newspapers,  is  congratulated  by  Jim 
Blanchard,  Chamber  of  Commerce  presi¬ 
dent,  as  the  veteran  newspaperman  re¬ 
ceived  the  James  W.  Woodruff  Memorial 
Award,  the  city's  highest  award  for  ex¬ 
traordinary  personal  achievement. 
Ashworth,  85,  entered  newspapering  in 
1 926  and  was  publisher  of  the  Ledger  and 
Enquirer  from  1936  until  retirement  in 
1 976,  except  for  active  military  duty  dur¬ 
ing  World  War  II. 


Russell  Dealey  was  named  to  the 
new  position  of  administrative  assistant 
to  the  vicepresident — advertising,  and  re¬ 
tail  sales  representative  Tony  Evans  re¬ 
places  Dealey  as  western  regional  sales 
manager  in  the  general  advertising  de¬ 
partment  of  the  Dallas  Morning  News. 

if  *  if 

Alfred  L.  Peloquin,  former  metro¬ 
politan  editor  of  the  Saginaw  (Mich.) 
News,  has  been  named  managing  editor 
in  charge  of  day-to-day  operations  of  the 
editorial  department.  A  veteran  of  34 
years  with  Booth  Newspapers,  he  had 
served  earlier  as  city  editor  of  the  Bay 
City  Times. 

Paul  C.  Chaffee,  a  former  assistant 
metropolitan  editor  of  the  Grand  Rapids 
Press,  succeeds  Peloquin  as  metropolitan 
editor  at  the  News.  The  News,  Times, 
and  Press  are  all  Booth  papers. 

*  *  * 

David  J.  Zubke  joined  Manpower, 
Inc.,  temporary  service  firm,  as  media 
relations  specialist.  Following  graduation 
from  the  University  of  Wisconsin  with  a 
bachelor’s  in  journalism  and  economics, 
Zubke  was  editor  of  the  Clinton  (Ill.)  Dai¬ 
ly  Journal. 

4i  4t  ♦ 

Starlette  Collins  was  named  co-op 
advertising  coordinator  for  the  News- 
Texan  Newspapers,  Farmers  Branch, 
Texas.  She  was  formerly  an  advertising 
sales  representative. 
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Reidy 


Gross 


0«e 


Jackson 


Sobol 


Christopher  G.  Reidy  was  appointed 
to  the  new  one-person  Washington 
bureau  of  the  Peninsula  Times  Tribune, 
Palo  Alto,  California.  Reidy’s  office  is  in 
the  bureau  of  the  Chicago  Tribune,  with 
which  the  Peninsula  Times  Tribune  is 
affiliated  under  the  ownership  of  the  Tri¬ 
bune  Company. 

4c 

Raymond  E.  Gross,  publisher  of  the 
Rockland  (Maine)  Courier-Gazette,  was 
elected  president  of  the  New  England 
Press  Association,  moving  up  from  first 
vicepresident.  He  has  been  a  member  of 
the  board  of  directors  for  seven  years, 
and  is  a  past  president  of  the  Maine  Press 
Association.  Elected  first  vicepresident 
was  Gordon  Mills,  publisher  of  the 
Addison  County  Independent,  Middleb- 
ury,  Vt.  Robert  H.  Estabrook,  pub¬ 
lisher  of  the  Lakeville  (Conn.)  Journal, 
became  second  vicepresident,  and 
Loren  F.  Ghiglione,  president  and 
publisher  of  Worcester  (Mass.)  County 
Newspapers,  secretary-treasurer. 

4c  4c  4c 

Hugh  Hill,  political  editor  and  news¬ 
caster  for  WLS-tv,  Chicago  has  been  in¬ 
stalled  as  the  33rd  president  of  the  Chica¬ 
go  Press  Club. 

4c  4c  4c 

Fran  Weill,  entertainment  writer  for 
the  past  12  years  at  the  Boston  Herald 
American,  was  named  public  relations 
director  for  the  New  England  Rare  Coin 
Galleries  of  Boston. 


Dan  Sabol  is  the  new  managing  editor 
of  the  Cleveland  Press.  Sabol  joined  the 
Press  in  1955  and  has  served  as  reporter. 
Home  Magazine  editor,  copy  editor, 
news  editor,  assistant  city  editor,  and 
assistant  managing  editor.  He  became  ex¬ 
ecutive  news  editor  in  1978. 

A  number  of  other  staff  changes  were 
announced:  Bob  August,  from  assistant 
to  the  editor  to  associate  editor.  Maiorie 
Schuster,  from  assistant  managing  edi¬ 
tor  to  assistant  to  the  editor.  Tony  Tuc- 
ci,  from  city  editor  to  metropolitan  edi¬ 
tor.  Hilbert  Black,  from  assistant  city 
editor  to  assistant  metro  editor-city. 
Reed  Hinman,  from  suburbs  editor  to 
assistant  metro  editor-suburbs.  Gary 
Pratt,  from  assistant  city  editor  to  assis¬ 
tant  metro  editor.  Fred  Buchstein, 
from  assistant  city  editor  to  business  and 
finance  editor.  Bob  Roberts,  from  horse 
racing  writer  to  editor  of  the  sports  de¬ 
partment.  Keith  Bracken,  from  sports 
pages  makeup  to  assistant  sports  editor. 
Larry  Nighswander,  to  chief  photo¬ 
grapher.  Tony  Mastroianni,  theater 
critic,  named  entertainment  editor.  Tom 
Weigel,  from  editor  of  TV  Showtime  to 
editor  of  Showtime.  Bruno  Bornino 
takes  on  added  duties  as  editor  of  TV 
Showtime.  Bob  Brennan,  real  estate 
editor,  assumes  added  responsibilities  as 
Home  Magazine  editor.  Harriet  Pe¬ 
ters,  from  assistant  to  tv  columnist  to 
gossip  columnist. 


EXOTIC 

Three  Pagoda  Pass,  Torabora,  Bulawayo. 
Angkor,  Bangui,  Xiamen  .  .  .  datelines  in 
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Richard  W.  Otte  was  named  manag¬ 
ing  editor  of  the  Columbus  (Ohio)  Dis¬ 
patch,  succeeding  Leslie  Shelley, 
who  retired  after  more  than  29  years  with 
the  newspaper.  Otte,  assistant  managing 
editor  since  last  year,  joined  the  Dispatch 
in  1954  and  has  served  as  executive  sports 
editor,  sports  writer  and  columnist. 

4c  ♦  * 

Lionel  S.  Jackson,  Jr.,  was  electeu 
president  of  the  Jackson  Newspapers, 
Inc.,  New  Haven,  Conn.,  publishers  of 
the  New  Haven  Register  and  the  Journal- 
Courier.  He  joined  the  papers  in  1974  and 
is  assistant  publisher  and  previously  was 
executive  vicepresident  and  treasurer. 
Jackson  is  a  director  of  the  Institute  of 
Newspaper  Controllers  and  Finance 
Officers. 

4c  4c  4c 

Lawrence  A.  Armour  was  appointed 
director  of  corporate  relations  for  Dow 
Jones  &  Company,  Inc.,  and  moves  to  the 
new  post  after  having  been  news  editor  of 
Barron’s  since  1973.  Previously  he  was 
an  associate  editor  of  Barron’s. 

4c  4c  4c 

Roger  Kain  was  appointed  sales  de¬ 
velopment  manager  of  the  Tampa  Tri¬ 
bune  and  Times.  He  was  retail  account 
executive  with  the  Richmond  (Va.) 
Times-Dispatch  and  News  Leader. 

(Continued  on  page  30) 
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Newspeople 


(Continued  from  page  29) 

John  C.  Donahue  Jr.  ,  editor  and  pub¬ 
lisher  of  IngersoU’s  Suburban  Trends  in 
Butler,  N.J.,  was  named  publisher  of  the 
Purdue  (Ind.)  Exponent,  an  independent 
daily  on  the  Purdue  University  campus. 

♦  *  ♦ 

Charles  J.  Bothers  was  appointed 
to  the  newly  created  position  of  manager 
of  technical  planning  for  the  Chicago 
based  Tribune  Co.  Bothers  has  been  pres¬ 
ident  of  WON  Electronic  Systems  Co. 
since  1974  and  manager  of  engineering  of 
WGN  Continental  Broadcasting  Co. 
since  1978.  Both  companies  are  Tribune 
subsidiaries. 

4:  *  * 

Larry  W.  Smith  was  named  business 
office  manager  of  the  Amarillo  Globe- 
News.  With  the  newspaper  since  1976,  he 
succeeds  Thomas  H.  Burgess,  who  res¬ 
igned  to  become  business  manager  of  the 
Abilene  Reporter-News. 

*  *  * 

Katie  Carlson  was  named  promo¬ 
tion  manager  of  the  Daytona  Beach  (Fla.) 
News-Journal  papers.  Carlson,  with  the 
News-Journal  since  1971,  served  as  food 
editor  and  most  recently  has  been 
Women/Plus  editor. 

CIRCULATION  '  '  \ 
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TRENTON  PROMOTIONS— Smith  W. 
Purdum  II  is  the  newly  named  advertising 
director  of  the  Trenton  Times,  succeeding 
Kenneth  D.  Inman,  who  was  appointed  to 
the  new  position  of  commercial  sales  direc¬ 
tor.  Purdum  was  advertising  manager,  hav¬ 
ing  moved  from  the  Washington  Post  to 
Trenton  two  years  ago.  Inman  is  a  Trenton 
native  who  headed  the  Times  advertising 
department  since  1978  and  will  now  coor¬ 
dinate  the  overall  commercial  sales  efforts 
of  the  corporation. 

The  Brocton  (Mass.)  Enterprise  has 
completed  a  major  realignment  of  key 
management  personnel  as  follows: 

Advertising  department — With  Paul 
H.  Daniels  as  advertising  director,  Roy 
P.  Vallantini  was  promoted  to  retail 
advertising  manager  and  Charles  H. 
Drew,  formerly  retail  and  classified 
advertising  manager,  was  named  classi¬ 
fied  advertising  manager.  Lorraine  F. 
Foster,  formerly  classified  advertising 
supervisor,  was  named  national  advertis¬ 
ing  coordinator,  replacing  Lawrence  D. 
Bond,  who  is  retiring  after  24  years  with 
the  Enterprise. 

Circulation  department — With 
Donald  A.  Waterman  as  circulation 
director,  William  T.  Crawford  was 
promoted  to  circulation  manager  with 
Edward  McSweeney  continuing  as 
assistant  circulation  manager. 

A  newly  created  marketing  and  public 
relations  department  has  David  F. 
Meade,  Jr,  as  director. 

ifc  ♦  * 

Betty  Ewalt  is  the  new  associate 
editor  of  the  Jacksonville  (Texas)  Daily 
Progress,  having  formerly  headed  the 
society  section. 

*  *  ♦ 

Mary  Dumond,  medical  and  features 
writer  for  the  Daily  News-Sun,  Sun  City, 
Arizona,  was  promoted  to  editor  of  the 
View  section  and  Fran  Smith  joined  the 
paper  as  medical  and  features  writer. 
Smith  has  written  for  newspapers  in  Hil¬ 
ton  Head  Island,  S.C.,  and  Savannah, 
Georgia,  and  taught  high  school  journal¬ 
ism  and  languages. 

Paul  Gazaway  was  named  circula¬ 
tion  manager  of  the  News-Sun,  having  a 
background  of  25  years  in  circulation  for 
eastern  papers. 


Three  promotions  announced  at  the 
Boston  Globe  are: 

Al  Larkin,  to  editor  of  the  Sunday 
Magazine,  replacing  Michael  Jane¬ 
way,  who  recently  was  appointed  assis¬ 
tant  managing  editor  of  the  Sunday 
Globe. 

Kirk  Scharfenberg,  to  deputy  edito¬ 
rial  page  editor. 

Helen  Donovan,  to  op-ed  page 
editor. 

Larkin  has  been  a  Sunday  magazine 
writer  since  1977  and  with  the  newspaper 
since  1972.  Scharfenberg  has  been  writ¬ 
ing  editorials  at  the  newspaper  since  1977 
and  Donovan  has  worked  in  the  editorial 
department  since  1976. 

♦  ♦  « 

W.  Paul  Casavant,  a  former  pub¬ 
lisher  of  the  Biddeford  (Me.)  Journal  Tri¬ 
bune,  has  opened  his  own  media  office  in 
that  city.  Casavant  was  with  the  Journal 
Publishing  Corp.  over  30  years,  21  of 
them  as  publisher.  His  firm  at  579  Pool 
Road  offers  service  in  several  fields  in¬ 
cluding  public  relations,  advertising/ 
marketing,  and  newspaper  consultation. 

*  * 

David  L.  Ellis,  managing  editor  of 
the  Tulare  (Calif.)  Advance-Register  for 
nine  years,  became  editor  at  the  first  of 
the  year  succeeding  Tom  R.  Hennion, 
who  retired  after  35  years  in  the  post. 
Ellis  joined  the  staff  in  1969  as  county 
government  reporter.  He  was  named 
managing  editor  in  1971. 

♦  ♦  * 

Arnold  Christens,  engraving  room 
foreman  of  the  Green  Bay  (Wis.)  Press- 
Gazette,  replaces  James  Erickson  as 
production  department  manager.  Erick¬ 
son  resigned  January  16  to  become  a  full¬ 
time  minister.  Christens  joined  the  Press- 
Gazette  in  1948  as  a  photographer  and 
moved  to  engraving  in  1969. 

*  * 

Management  changes  within  The  Ban¬ 
ner  Corporation,  Cambridge,  Md.,  as  a 
result  of  the  recent  purchase  of  the  Anne 
Arundel  Times,  Severna  Park  Village 
Voice  and  Entertdiner  newspapers, 
Annapolis,  include;  William  M.  Mil¬ 
ler  3rd  is  publisher  of  the  Annapolis 
group  and  retains  operating  responsibility 
for  the  Talbot  Banner  and  Queen  Anne’s 
Banner  newspapers  as  well  as  being 
general  manager  of  the  corporation.  At 
the  latter  two  newspapers,  Edward  V. 
Hoffman  and  Forest  Wells  assume 
additional  responsibilities.  Hoffman  was 
named  business  manager  and  continues 
as  sales  director.  Wells  is  now  executive 
editor. 

♦  ♦  ♦ 

Raymond  E.  Downing,  senior 
vicepresident  of  finance  and  computer 
services  for  the  Audit  Bureau  of  Circula¬ 
tions,  retired  January  30— just  six  days 
short  of  his  44th  anniversary  with  the 
bureau.  Downingjoined  ABC  as  an  office 
boy,  moving  into  the  accounting  depart¬ 
ment  the  following  year. 
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Auto  dealer  names 
Keller-Crescent 

Kenny  Kent  Chevrolet/Mazda  Co., 
Inc.,  in  Evansville,  has  appointed  Indi¬ 
ana’s  largest  advertising  agency,  Keller- 
Crescent  Co.,  as  agency  of  record. 

Thomas  M.  Smythe,  president  and 
chief  operating  officer  of  Keller- 
Crescent,  said  the  agency  will  develop  a 
marketing  plan  and  media  calendar  for 
the  ’81  advertising  program,  which  will  be 
based  in  part  on  a  new  market  research 
analysis.  The  marketing  plan  will  employ 
Keller-Crescent’s  total  marketing  com¬ 
munications  services,  including  creation 
of  consumer  advertising,  media  place¬ 
ment  and  point-of-purchase  promotional 
materials  to  be  used  at  the  local  auto  and 
truck  dealership. 

“We’re  pleased  that  Kenny  Kent  has 
selected  Keller-Crescent.  A  number  of 
our  existing  accounts  serve  the  automo¬ 
tive  industry,  and  our  new  relationship 
with  Kenny  Kent  gives  us  another  oppor¬ 
tunity  to  utilize  the  expertise  Keller- 
Cresceijt  has  developed  in  this  industry,” 

Checking  bureau 
appoints  Agnew 

The  Advertising  Checking  Bureau, 
Inc.,  administrator  of  cooperative  adver¬ 
tising,  tearsheet  checking,  and  newspap¬ 
er  advertising  research,  has  appointed 
Kenneth  G.  Agnew  Jr.  vicepresident  for 
research  sales. 

The  ACB  also  appointed  Stephen  H. 
Isaacs,  vicepresident  for  planning  and 
sales  for  its  Western  region. 

Prior  to  assuming  his  new  position, 
Isaacs  was  manager  of  ACB’s  San  Fran¬ 
cisco  Co-op  Advertising  Audit  and  Pay¬ 
ment  Division. 

In  his  new  position  Agnew  will  be  re¬ 
sponsible  for  all  sales  of  ACB’s  “MINT- 
SYSTEM,”  or  Marketing  Intelligence 
Tracking  System,  a  multi-faceted  service 
which  provides  ACB  clients  with  in¬ 
formation  available  on  advertising  in 
U  S.  daily,  Sunday  and  weekly  news¬ 
papers. 

Prior  to  joining  ACB  in  1974,  Agnew 
was  president  of  his  own  management 
consulting  firm.  Earlier  he  was  vicepresi¬ 
dent,  advertising  and  sales  promotion  oi 
the  Fieldcrest  Division  of  Fieldcrest 
Mills,  Inc. 

Upjohn  appoints 
pr  manager 

Frank  Malkwitz  has  joined  the  Upjohn 
Company  as  European  public  relations 
manager,  agricultural  operations.  He  re¬ 
ports  to  Loren  E.  Byers,  public  relations 
manager  of  Upjohn’s  Worldwide  Agri¬ 
cultural  Operations,  headquartered  in 
Kalamazoo,  Michigan. 
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Smythe  said. 

Keller-Crescent’s  current  automotive 
industry  accounts  include  Airtex,  Fair- 
field,  III.,  fuel  and  water  pumps;  Cham¬ 
pion  Laboratories,  West  Salem,  III.,  oil, 
air  and  gasoline  filters;  Pyroil  Co.,  LaC- 
rosse,  Wis.,  oil  and  gasoline  additives; 
Wells  Mfg.  Co.,  Fond  du  Lac,  Wis.,  auto¬ 
motive  ignition  products;  Luber-Finer, 
Inc.,  Albion,  III.,  oil,  air,  coolant  filters; 
Ameron  Co.,  St.  Louis,  Mo.,  automotive 
service  center;  and  Evansville’s  AAMCO 
Transmission  Co. 

Keller-Crescent  is  headquartered  in  a 
184,300  square  foot  facility  at  1100  E. 
Louisiana  St.,  Evansville,  Inc.  A  second 
operating  facility,  Keller-Crescent/ 
Southwest,  is  located  in  Irving,  Texas. 

Local  newspaper 

Ninety  to  95%  of  the  content  of  the  St. 
Petersburg  (Fla.)  Evening  Independent  is 
local,  John  Alexander,  city  editor,  re¬ 
ported  at  a  recent  SNPA  Foundation 
seminar.  The  six  day  paper,  which  com¬ 
plements  the  morning  St.  Petersburg 
Times,  is  the  fastest  growing  PM  news¬ 
paper  in  Florida. 


Parade  printer 
names  vicepresident 

Roy  Mongelli  has  been  named 
vicepresident  for  sales  at  Diversified 
Printing  Corporation  (DPC),  Atglen,  Pa. 

Mongelli,  who  had  been  associated 
with  Alco  Gravure  Corporation,  Glen 
Burnie,  Md.,  will  be  responsible  for 
DPC’s  sales  operation  in  gravure  printing 
services.  Diversified,  a  subsidiary  of  Pa¬ 
rade  Publications,  Inc.,  New  York,  N.Y., 
provides  printing  sevices  for  both  Parade 
magazine  and  Family  Weekly.  DPC  will 
also  open  a  second  gravure  printing  facil¬ 
ity  in  Dickson,  Tennessee  in  1983. 

Mongelli  originally  joined  Parade  in 
August,  1960,  as  assistant  production 
manager,  and  held  a  variety  of  manage¬ 
ment-level  positions  prior  to  being  named 
plant  superintendent  in  1970.  Subse¬ 
quently,  he  joined  Alco  Gravure  Cor¬ 
poration  1972,  and  was  named  manager  of 
newspaper  marketing  in  November, 
1977. 


Daily  Southeast  News 
and  Downey  Champion 

and  the 

Huntington  Park  Signal 

and  affiliated  publications, 
all  of  Los  Angeles  County,  Ca. 
have  been  acquired  by  the 

W.  J.  McGifBn  Newspaper  Co. 

We  the  undersigned  represented  the  seller 

J.  N.  WELLS  &  COMPANY 

Brokers  and  Consultants  to  Publishers,  Broadcasters  and  Financial  Institutions 

210  West  22nd  Street,  Oak  Brook,  Illinois  60521  (312)  325-0901 
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ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 


Simmons:  Three  Sigma  in  Chicago 
is  “consistent  and  reasonable” 


W.R.  “Bill”  Simmons,  president  of 
Three  Sigma  Research,  Inc.,  has  re¬ 
sponded  to  the  decision  by  the  Chicago 
Tribune  to  abandon  the  Three  Sigma 
syndicated  market  research  study  by 
maintaining  that  the  study,  in  that  mar¬ 
ket,  is  “very  much  within  the  limits  of 
what  you  (the  Tribune)  could  logically 
expect.” 

The  Tribune  rebuked  the  study  and  dis¬ 
counted  its  findings  in  a  letter  to  Simmons 
earlier  this  year  (E&P  Jan.  24).  The  Tri¬ 
bune’s  actions  touched  off  a  wave  of  anxi¬ 
ety  among  other  newspapers  which  had 
subscribed  to  the  syndicated  research 
study. 

E&P  obtained  a  copy  of  a  letter  to  John 
Timberlake,  research  director  of  the  Tri¬ 
bune,  from  Simmons,  which  stated,  “We 
are  sorry  that  you  feel  you  do  not  want  to 
use  the  Three  Sigma  Study  for  Chicago. 
This,  of  course,  is  your  perogative.  We 
understand  that  the  figures  in  the  Three 
Sigma  study  are  different  from  those  to 


For  details  call  1-800-223-1600.  Ask  for 
Ann  Goldgraben,  V.P  Co-op  Marketing, 
Metro  Associated  Services,  33  W.  34  St., 
New  York  10001 . 

sa 

Nobody  ever  did  this  before. 
Because  nobody  ever  couid. 
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which  you  are  accustomed.  Your  last  sur¬ 
vey  was  conducted  before  the  Daily 
News  {Chicago  Daily  News)  left  the  field . 

“We  know  how  difficult  it  is  to  accept 
and  to  adjust  to  adverse  changes  in  the 
market  resulting  from  the  demise  of  a  ma¬ 
jor  newspaper  and  possible  other  factors. 
The  more  we  have  studied  the  Three  Sig¬ 
ma  results  for  the  Chicago  market, 
however,  the  more  consistent  and 
reasonable  they  appear  to  be,”  wrote 
Simmons. 

The  first  and  one  of  the  major  bones  of 
contention  between  the  Tribune  and 
Three  Sigma  is  the  fact  that  the  study 
shows  that  the  Chicago  Sun-Times  has  a 
higher  readers  per  copy  figure  than  its 
rival.  Simmons  maintains  that  the  figures 
shown  in  the  study,  which  indicate  that 
the  Tribune  has  2.70  readers  per  copy 
while  the  Sun-Times  has  2.89,  have  “face 
validity.” 

“In  virtually  every  study  ever  taken  in 
the  Chicago  market,  the  readers  per  copy 
of  the  Sun  Times  have  been  higher  than 
those  for  the  Tribune,”  Simmons  wrote. 
(The  Sun-Times  has  launched  a  major 
trade  promotion  based  on  the  readers  per 
copy  data.) 

In  its  letter  to  Simmons,  the  Tribune 
claimed,  “The  most  basic  problem  with 
the  Chicago  study  is  its  failure  to  repre¬ 
sent  the  market  in  a  number  of  key  de¬ 
mographic  areas.  This  mismatch  with  in¬ 
dependently  derived  government  statis¬ 
tics  is  so  marked  that  it  casts  doubt  on  the 
validity  of  any  and  all  findings  resulting 
from  the  study.  It  is  our  understanding 
that  in  balancing  the  sample,  you  used  the 
controls  of  sex,  age  and  county  of  resi¬ 
dence,  but  none  for  socio-economic  vari¬ 
ables.  Although  the  sample  is  representa¬ 
tive  of  the  market  with  respect  to  sex,  age 
and  geography,  it  is  seriously  out  of  line 
with  respect  to  the  variables  of  education, 
occupation  and  income.” 

In  the  income  area,  the  Tribune  cited 
U.S.  Census  data  released  in  1977  as  evi¬ 
dence  that  the  Three  Sigma  figures  in  that 
area  were  too  high.  Three  Sigma  reported 
that  39.4%  of  adults  in  the  market  are 
living  in  households  with  more  than 
$25,000  annual  income.  The  census  study 
reported  that  figure  at  29.6%,  and  a  Scar¬ 
borough  proprietary  study  conducted 
around  the  same  time  put  the  figure  at 
28.3%. 

Simmons  points  out,  “Even  granting 
the  validity  of  the  census  survey  figures 
you  quote  that  are  over  two  years  old, 
inflation  would  have  brought  them  quite 


closely  into  line  with  the  Three  Sigma 
income  figures  by  now.” 

In  the  education  category,  the  Tribune 
claimed  that  Three  Sigma’s  estimate  that 
48.9%  of  adults  in  the  market  have  at  least 
some  college  education  was  sharply  out 
of  line  with  the  Scarborough  report 
(35.9%)  and  the  census  survey  (36%). 
Simmons  refutes  this  by  noting  that  the 
figures  from  the  other  studies  are  not 
comparable  with  Three  Sigma  due  to  dif¬ 
ferences  in  the  way  survey  questions 
were  worded.  The  Three  Sigma  sample, 
he  points  out,  utilized  different  questions 
than  the  census  survey;  it  sought  the 
name  of  the  last  school  attended  and  the 
last  grade  completed  in  that  school  while 
the  census  sought  the  highest  grade  ever 
attended  and  did  the  respondent  com¬ 
plete  that  grade. 

“Please  note  that  this  is  not  a  question 
of  one  method  being  ‘right’  and  another 
‘wrong’;  it  is  merely  a  different  way  of 
grouping  data.  Incidentally,  as  you  know, 
the  same  questions  about  education  were 
asked  in  all  of  the  markets  we  studied, 
and  as  it  turned  out,  we  found  17  of  our  47 
metropolitan  areas  to  produce  education¬ 
al  attainment  scores  that  were  at  least  as 
high  or  higher  than  we  found  in  Chicago,” 
Simmons  claims. 

In  the  occupation  category,  Simmons’ 
study  indicated  that  45%  of  adults  in  the 
market  are  employed  in  professional, 
technical,  managerial  or  administrative 
jobs.  Scarborough  reported  29.8%  and 
the  census  said  26.7%. 

Wrote  Simmons,  “The  entire  proce¬ 
dure  for  gathering  and  projecting  reports 
from  business  firms  on  the  classification 
of  the  employees  is  diffemt  from  those 
used  in  projecting  respondents’  answers 
from  a  population  sample.  Also,  it  is  quite 
likely  that  many  respohdents  may  tend  to 
upgrade  their  descriptions  of  the  ‘technic¬ 
al’  aspects  of  the  work  they  do  and  to 
associate  their  jobs  with  a  higher  occupa¬ 
tional  classification  ...” 

Simmons  concludes,  “We  have  been 
assured  that  the  vast  majority  of  our 
clients  have  found  the  results  reasonable 
and  useful — including  a  number  of  news¬ 
papers  for  which  the  Three  Sigma  find¬ 
ings  were  less  favorable  than  their  own 
proprietary  studies  had  shown.  Now  that 
we  have  really  accounted  for  the  differ¬ 
ences  in  the  market  demographics  that 
you  described  as  the  ‘most  basic  problem 
with  the  study’  we  certainly  hope  that  you 
will  be  able  to  find  ways  to  make  it  useful 
to  the  Tribune  as  well. 

The  Three  Sigma  effort  has  not  yet 
been  reviewed  by  the  Advertising  Re¬ 
search  Foundation,  and  there  is  some 
speculation  that  the  ARE  will  not  review 
the  study  and  its  methodology. 
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Los  Angeles  Times 
mounts  ad  drive 

(i 

The  Los  Angeles  Times  has  begun  a  ts 
year-long  promotional  campaign  with  the  C 
central  theme  of  “Stay  on  top  of  the  1 
world.  .  .  with  The  Times.”  n 

This  theme  builds  on  the  “world”  f< 
variations  the  Times  has  been  using  for 
two  years.  In  1979,  the  Times  started  its  a 
“Pick  up  the  Times.  Pick  up  the  world.”  a 
campaign,  which  was  the  most  extensive 
ever  undertaken  by  the  newspaper,  until  n 
now.  o 

The  “Stay  on  top  of  the  world”  cam-  p 
paign  will  make  use  of  virtually  all  media:  it 
radio,  television,  in-paper,  outdoor,  tran-  F 

Coffee  marketing  v 
to  use  scanner  data  e 

Supermarket  checkout  scanner  data  ^ 
will  be  used  in  every  phase  of  coffee 
marketing  during  1981,  from  nationally  -j 
projected  market  shares  down  to  specific  ^ 
store  changes  in  sales,  Richard  Neale,  g 
president  of  N  ABSAN ,  told  the  National  j 
Coffee  Association  during  its  annual  con- 
vention  at  Boca  Raton,  Florida. 

NABSCAN,  the  National  Advertising  ^ 
Brands  Scanning  Reports,  was  the  first  j, 
organization  to  pay  retailers  for  access  to  ^ 
their  scanner  data.  Since  1974,  when  j. 
NABSCAN  began,  it  has  built  a  basis  of  ^ 
over  450  stores,  providing  more  than  five 
million  records  each  week  on  product 
movement  and  other  retail  information. 

“The  total  of  all  stores  with  scanners 
passed  the  3,000  mark  sometime  after  the 
first  of  the  year,”  said  Neale. 

The  coffee  industry  is  particularly  sus¬ 
ceptible  to  analysis  by  scanners,  he  said, 
“because  it  is  big  and  it  is  active.  The 
turn-over  of  coffee  products  in  relation  to 
promotion  stimuli  makes  for  quick  and 
dramatic  reading.” 

Coffee  data  should  be  looked  at  week 
by  week,  and  probably  market  by 
market.” 

3  food  products 
to  co-op  ads 

Ore-Ida  frozen  potatoes  will  take  part 
in  a  cooperative  merchandising  promo¬ 
tion  with  Heinz  Ketchup  and  Crisco  Oil. 

When  the  three  items  are  purchased 
along  with  chicken  in  participating  super¬ 
markets,  consumers  submitting  proof  of 
purchase  will  receive  a  coupon  for  $2.00 
off  toward  the  next  chicken  purchase. 

The  co-op  merchandising  program  will 
start  the  week  of  March  15,  supported  by 
newspaper  advertising  on  Best  Food 
Day,  reaching  50%  of  all  U.S.  house¬ 
holds.  Additionally,  the  sponsors  will 
provide  banners,  refund  certificates,  re¬ 
cipes  and  other  materials  for  individual 
retailers  to  include  in  their  own  advertise¬ 
ments. 
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sit,  point-of-sale  and  theater. 

The  consumer  oriented  facet  of  the 
campaign  consists  of  outdoor  advertising 
(including  billboards  and  painted  spec¬ 
taculars),  bus  posters  on  four  Southern 
Californian  transit  lines,  rack  cards  at 
16,(X)0  street-sale  locations,  a  52-week 
radio  schedule  and  30-second  spots  on 
four  area  television  stations. 

Advertisers  are  the  target  of  a  series  of 
ads  in  several  major  trade  publications 
and  in  the  New  York  Times. 

The  element  of  the  campaign  aimed  at 
national  leaders  includes  the  continuance 
of  the  Times’  “FYI”  institutional  cam¬ 
paign.  Full-page  ads  will  appear  regularly 
in  the  New  York  Times,  the  Washington 
Post  and  in  the  Eastern  and  Mid-Western 
editions  of  the  Wall  Street  Journal,  as 
well  as  two-page  spreads  in  Editor  &  Pub¬ 
lisher.  These  ads  feature  reprints  of  ex¬ 
emplary  Times  articles. 

Southern  Californians  celebrating  Los 
Angeles’  bicentennial  are  the  focus  of  the 
fourth  element  of  the  Times’  campaign. 
The  Los  Angeles  Times  also  marks  its 
centennial  in  1981,  and  special  in-paper 
ads,  radio  and  television  spots,  theater 
trailers  and  slide  presentations  will  com¬ 
memorate  both  anniversaries. 

All  creative,  production  and  media 
buying  functions  for  the  campaign  are 
handled  in-house,  except  for  space  place¬ 
ment  of  the  “FYI”  series,  which  is  done 
by  Needham,  Harper  &  Steers  Adver¬ 
tising. 


“The  four  aspects  of  this  campaign  will 
be  carefully  structured  during  1981  so 
that  each  adds  to  the  impact  of  the 
others,”  Phillips  said.  “The  overall  blend 
of  all  the  segments  of  our  year-long  prog¬ 
ram  should  contribute  to  the  momentum 
and  continuing  success  of  the  Times.” 


2,110,000  VM 
($11,000) 


Owning  an  American  car  has  been  a  luxury  in  Japan, 
onty  those  who  couW  afford  g>  pay  for  good  of 
American  dependaoHtty  could  get  It. 

MOW.  accorcang  to  AutomoOwe  Mews  Magazine, 
owrettes  are  being  offered  there  in  the  micHince 
range  atxxit  50%  more  than  cowAMtlOee  Japanese 
models.  About  $11,000. 

And  Cheyroiet  Is  selling  eyery  Chcwette  they  sewd. 
Desides  its  handing,  dependabinty.  comhxt  and  style, 
why  are  many  Japanese  wHOng  to  pay  50%  more 


Ed  Blades 
Chevrolet  Center 


YEN  FOR  YEN,  Americans  get  a  better 
deal  on  American  cars  than  do  Japanese, 
according  to  this  ad,  which  took  a  1981 
DANDY  award  from  the  NAB. 


TVP 

44  You  can  call  it  textured  vegetable  protein, 
or  you  can  call  it ‘T’  vegetable  protein, 
or  you  can  call  it  textured  protein, 
or  you  can  call  it  textured  vegetable  *P\ 
but  don't  call  it  TVP  without  the  ® . 


Just  a  friendly  reminder  that  while  there  are  many 
textured  vegetable  proteins,  there  is  only  one  TVP® 
brand.  Thank  you  for  not  using  our  trademark  as  a 
generic  term  or  an  abbreviation. 


ADM 

ARCHER  DANIELS  MIDLAND  COMPANY 

World  Headquarters  -  Decatur.  Illinois  62525 
Telephone  -  21 7-424-5200  Telex  250121 


Using  America’s  abundance  to  solve  the  world’s  needs. 
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Edited  by  EARL  WILKEN 


Blackout  coverage  by  staff 
at  Deseret  News 


By  Pam  Wade 

On  any  other  day,  it  would  have  been 
about  the  time  the  editors  leaned  back  in 
their  chairs  after  sending  the  last  page  of 
copy  to  the  composing  room,  the  repor¬ 
ters  looked  up  from  their  typewriters  af¬ 
ter  a  morning  of  meeting  deadlines  and 
the  copy  editors  put  the  final  touches  on 
the  last  of  the  day’s  stories. 

But  that  changed  Thursday,  January 
8th. 

Shortly  after  11:30  a.m.  when  Utah 
Power  &  Light  Co.’s  system  failed,  the 
presses  had  just  finished  running  the  Salt 
Lake  City  (Utah)  Deseret  News’  Central 
edition. 

But  now  Deseret  News  editors  and 
staffers  faced  the  problem  of  producing 
the  Metro  edition  for  delivery  to  Davis 
and  Salt  Lake  counties  and  how  to  in¬ 
clude  the  first  major  news  story  of  the 
year. 

The  final  deadline  to  the  composing 
room  was  still  a  few  minutes  away,  but 
the  city  desk  had  cleared  all  its  copy  and 
the  copy  desk  was  writing  the  last  of  the 
headlines. 

Then  out  went  the  lights  and,  with  it, 
the  power  to  print  the  paper. 

Staffers  immediately  started  calling 
correspondents,  police  and  power  offi¬ 
cials  in  Utah  and  neighboring  states  to 
determine  the  extent  of  the  outage.  With¬ 
in  minutes  it  became  apparent  that  Uta¬ 
hans  and  some  Idaho  and  Wyoming  resi¬ 
dents  were  a  part  of  a  major  news  story. 

Reporters  and  photographers  went  to 
UP&L’s  Gadsby  Plant  on  North  Temple 
street  to  seek  the  source  and  extent  of  the 
outage,  to  downtown  businesses  and 
stores  to  find  out  how  they  were  coping 
and  to  the  police  agencies  to  determine 
how  they  and  the  people  they  protect 
were  reacting. 

The  time-tried  system  that  falls  into 
place  at  the  outset  of  any  disaster  took 
over.  City  editor  Lou  Bate  began  assign¬ 
ing  each  reporter  a  different  facet  of  the 
story  and  staff  writer  Ray  Boren  was  put 
in  the  center  spot,  compiling  into  the  main 
front  page  story  the  information  he 
gathered  himself  and  the  reams  of  notes 
funneled  to  him  from  other  reporters. 
Others  were  working  on  sidebar  stories — 
how  was  business  faring,  what  were  hos¬ 
pitals  doing,  who  was  trapped  in  eleva- 

tors  and  how  were  people  coping. _ 

Wade  is  a  staff  writer  for  the  Deseret  News. 
This  was  her  story  that  appeared  in  the 
Friday,  January  9th  edition. 
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Reporters  took  notes  by  flashlight,  us¬ 
ing  telephones  that  were  temperamental 
but  worked  if  the  caller  was  patient 
enough.  The  few  manual  typewriters  in 
the  office  were  moved  to  desks  near  win¬ 
dows  so  reporters  could  type  out  the 
notes  they  were  passing  onto  Boren. 

Two  reporters  at  the  UP&L  headquar¬ 
ters  to  get  the  story  were  replaced  by 
another  so  they  could  return  to  the  city 
room  with  their  information.  The  repor¬ 
ters  were  unable  to  call  back  to  the  De¬ 
seret  News  with  their  stories  because, 
although  the  telephone  lines  worked 
sporadically,  the  lights  on  the  telephones 
were  off  and  nobody  at  the  office  could 
tell  when  they  were  ringing. 

News  editor  Dale  Bain  immediately 
started  making  plans  for  remaking  three 
pages  in  the  A  section  to  carry  the  story. 
In  the  end,  seven  pages  were  made  over. 

Reporters  continually  updated  the 
story,  waiting  for  an  unknown  deadline: 
when  the  lights  came  back  on. 

Five  staff  photographers  spread  out 
around  the  city  to  get  pictures  to  illustrate 
the  stories,  but,  even  though  much  of 
their  processing  is  done  in  the  dark,  they 
are  dependent  on  electrically  powered 
equipment  such  as  enlargers,  print  driers 
and  film  driers  to  process  film. 

Head  photographer  Donn  Grayston 
said  the  photographers  were  put  into  mo¬ 
tion  during  the  critical  blackout  minutes 
before  the  lights  went  back  on  2:21  p.m. 

Deseret  News  managing  editor  J.M. 
Heslop  said  Deseret  News  officials  met 
with  representatives  of  the  Newspaper 
Agency  Corp. ,  which  prints  the  newspap¬ 
er,  and  determined  that,  no  matter  when 
the  lights  went  back  on,  there  would  be  a 
paper. 

Boren  was  just  finishing  his  story  as  the 
lights  went  on  and  the  copy  was  im¬ 
mediately  processed  electronically  and 
sent  on  its  way  to  the  composing  room. 

When  the  power  returned  it  was  the 
composing  room  workers’  turn  to  scurry, 
as  they  scanned  the  complicated  compu¬ 
ters  and  electronic  equipment  that  pro¬ 
cesses  the  words  to  find  out  how  much  of 
what  had  been  entered  before  the  black¬ 
out  had  been  lost. 

John  Laxman,  day  foreman  of  the  com¬ 
posing  room,  said  some  of  the  programs 
were  lost,  but  the  bulk  of  the  copy  was 
saved  by  a  worker  who  immediately 
switched  off  the  machine  when  the  power 
went  out. 

(Continued  on  page  37) 


Total  expansion 
investment  hits 
$16  miiiion 

A  third  major  addition  in  seven  years  is 
planned  at  the  Fort  Myers  (Fla.)  News- 
Press,  bringing  the  total  expansion  in¬ 
vestment  to  $16  million  since  the  Gannett 
Co.  acquired  the  paper  in  1972. 

The  newest  $4()0,()00  addition  will  dou¬ 
ble  the  size  of  the  newspaper’s  distribu¬ 
tion  center.  The  News-Press’  year-round 
ABC  circulation  is  66,192  daily  and 
77,791  Sunday. 

The  10,(X)0  square  foot  addition  will 
allow  the  paper  to  add  a  new  Sheridan  72P 
inserting  machine  to  an  existing  72P  unit 
and  handle  60,000  inserts  per  hour,  dou¬ 
ble  the  current  speed. 

The  building  will  also  house  preprints, 
supplements  and  other  inserts  until  they 
are  ready  for  distribution. 

Construction  will  begin  in  March  and  is 
expected  to  be  completed  by  July  1. 

The  expansion  represents  the  fifth  ma¬ 
jor  addition  to  the  News-Press  since  the 
newspaper  moved  to  its  present  quarters 
in  1965.  The  plant,  which  consisted  of 
48,700  square  feet  in  1965,  will  grow  to 
97,550  square  feet  with  the  latest  addi¬ 
tion. 

The  newspaper  occupies  a  20-acre  site. 
A  $10  million  expansion  was  announced 
last  year  that  included  adding  seven  new 
Goss  Metro  press  units  to  the  existing 
nine. 

Tabloid  details  new 
plant  progress 

As  part  of  their  commitment  to  effec¬ 
tive  internal  communications  the  man¬ 
agement  of  the  Chicago  Tribune  has 
started  a  monthly  publication  devoted  to 
news  about  the  Tribune’s  new  production 
and  circulation  facility.  The  structure 
which  is  scheduled  for  completion  in  the 
fall  of  1981  is  located  at  735  West  Chicago 
Ave.,  1.2  miles  from  the  Tribune  Tower. 

LIMITED-EDITION  (volume  I,  num¬ 
ber  1 )  was  launched  in  December  of  1 980. 
The  eight  page  tabloid  designed  for  Tri¬ 
bune  employes  and  their  families  detailed 
(photos  and  schematics)  present  con¬ 
struction  and  future  installation  of  equip¬ 
ment. 

The  edition  also  carried  a  story  on  the 
basics  of  offset  printing  and  a  history  of 
Tribune  plant  growth  through  the  years. 

Editor  of  Limited-Edition  is  Angela  D. 
Sinickas.  The  publication  will  continue 
until  the  new  facility  is  fully  operational. 
EDITOR  &  PUBLISHER  for  February  21,  1981 


820  W.  Second  •  Wichita,  KS  67203  •  800  835-2852  •  In  Kansas  call  316  265-5277 


Mycro-Tek  offers  the  only  two-VDT  system 

under  $20,000 

online  to  the  CRTronic  typesetter. 


MT  Mycro-Tek  •  Front-end  Systems  Specialists 


What  k  Mycro-Tdk  oKoring  for  under  $20,000? 

This  low-cost  front-end  system  offers  two  powerful 
Mycro-Comp  VDTs  with  16,000  dnsrocter  merrwries 
pli«  copyfit,  heodfit,  search/ repbce  and  many  ortier 
versatile  editing  features.  There  is  also  no 
cumbersome  transferral  of  diskettes  from  one  p>iece  of 
equiprr^nt  to  another;  this  system  has  540,000 
characters  of  online  storage  to  the  typesetter. 

There's  more  -  with  this  system  you  can  cut  paste-up 
costs  by  having  your  classified  ads  sorted  before 
being  typeset.  The  Class  Ad  Sorting  Program  sorts 
700  ads  within  256  dassifkations. 

You  want  more  -  inherent  flexibility  allows  more 
VDTs,  storage  units,  and  other  devices  to  be  added 
easily  and  at  minimal  cost. 


Yes,  Myoo-Tek  is  both  interactive  and  online  to 
Mergenthaler's  OtTronk  low-cost  digitized 
typesetter.  This  powerful  third  generation  typesetter 
sets  type  at  40  lines  per  minute  in  point  sizes  from  4 
to  72  in  1/10  increments.  Your  operators  can  read, 
edit,  and  typeset  copy  on  the  CRTronic  keyboard 
from  the  Mycro-Comp  Front-end  System.  (The  system 
is  also  online  to  many  other  typesetters.) 

More  information  -  just  telephone  800-835-2852  and 
a  Mycro-Tek  representative  will  be  glad  to  talk  to 
you. 


STEPPER  Table  Top  Addresser  unit  applies  computer-addressed  labels  to  a 
variety  of  print  products. 

Table  top  addresser  unit 
applies  computer  labels 


Air  washers  tackle 
ink  mist  problem 

Nashville  (Tenn.)  Tennessean,  a 
134,711  morning,  with  134,711  Saturday 
and  242,752  Sunday  circulation,  is  in  the 
final  stages  of  completing  installation  of  9 
A-PAR  (Air  Purification  and  Return)  Air 
Washers  in  the  pressroom. 

The  pressmen  as  well  as  management 
are  confident  the  A-PAR  system  will  eli¬ 
minate  the  severe  ink  mist  problem  which 
plagued  the  pressroom  for  so  many  years. 
All  look  forward  to  working  in  a  cleaner, 
healthier  environment. 

All  9  units  will  be  located  in  the  reel- 
room  with  dust  connections  to  14  Goss 
Mark  I  and  4  Goss  Mark  V  Press  Units. 
(One  A-PAR  unit  treats  two  double  width 
press  units  plus  a  color  cylinder).  The 
system  is  completely  automatic  in  opera¬ 
tion  and  requires  minimal  routine  mainte¬ 
nance.  The  system  permits  the  press  units 
to  remain  on,  purifying  ambient  air,  twen¬ 
ty  minutes  after  the  press  shuts  down. 

Landmark  daily  buys 
platemaking  units 

Roanoke  (Va.)  Times  World-News,  a 
i.iember  of  the  Landmark  Communica¬ 
tions  group,  has  recently  purchased  two 
model  135 A  Platemaking  units  from  Let- 
terflex  Systems. _ 


ois. 
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INSTALLERS 


DARIN  &  ARMSTRONG  INC. 

23999  NORTHWESTERN  HWY. 
SOUTHFIELD,  MICHIGAN  48075 
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Stepper  Associates  of  Olathe,  Kans., 
has  designed  a  Table  Top  Addresser  for 
newspapers  that  want  a  fast  way  to  apply 
computer-addressed  labels. 

The  low  cost  address  labeling  unit  can 
address  label  quarter-folded  and  half- 
folded  newspapers,  as  well  as  magazines, 
pre-prints,  and  envelopes  stuffed  with 
newspapers. 

No  adjustments  need  to  be  made  for 
feeding  the  different  sizes  and  shapes  of 


Laser  conference 
set  for  Nov.  1-5 

The  third  annual  “Lasers  in  Graphics/ 
Electronic  Publishing  in  the  80’s”  confer¬ 
ence  will  be  held  at  the  San  Diego  Harbor 
Island  Sheraton  Hotel,  November  1-5, 
1981. 

Program  chairman.  Dr.  Tom  Dunn,  has 
announced  the  Call  for  Papers  on  leading 
technology  in  the  area  of  electronic  pre¬ 
press,  including  consumables. 

Presentations  should  generally  con¬ 
cern  the  use  of  electronic  or  digital  imag¬ 
ing  systems  to  perform  the  various  pre¬ 
press  functions  required  for  the  produc¬ 
tion  of  high  quality  graphic  arts.  Oper¬ 
ational  characteristics  of  the  equipment 
should  be  described,  as  well  as  limitations 
that  require  development  of  new  or  im¬ 
proved  equipment  and/or  imaging  mate¬ 
rials.  Savings  in  materials  costs  should  be 
documented  (where  possible);  especially 
now  with  the  high  cost  of  silver-based 


these  items  because  the  unit  is  hand  fed. 

After  an  item  is  fed,  it  is  conveyed 
directly  to  the  labeling  head  where  a  label 
is  applied  automatically.  The  labeling 
head  is  capable  of  labeling  up  to  100  items 
per  minute.  From  the  labeling  head,  the 
item  is  conveyed  further  until  it  stacks  in 
the  attached  stacking  tray. 

The  Table  Top  Addresser  is  two  feet 
wide  by  four  feet  long.  It  has  been  made 
to  be  operated  on  a  table,  bench  or  desk. 


products.  Labor  savings  and/or  improved 
productivity  should  also  be  stressed, 
where  appropriate. 

Equipment  users  are  especially  en¬ 
couraged  to  provide  presentations  that 
share  their  experiences  with  the  graphic 
arts  community. 

The  user-oriented  program  will  include 
13  sessions  on  areas  affecting  the  electro¬ 
nic  pre-press  of  commercial  printers, 
newspaper  publishers,  trade  shops  and 
specialty  printers. 

Those  wishing  to  submit  a  paper  are 
required  to  submit  two  copies  of  the  ab¬ 
stract  (100-200  words).  All  abstracts  must 
be  received  by  June  15,1981  and  notifica¬ 
tion  of  acceptance  will  be  returned  by 
July  16,1981.  Abstracts  should  be  sent 
directly  to  Dr.  S.  Thomas  Dunn,  program 
chairman,  Lasers  in  Graphics,  1131 
Beaumont  Circle,  Vista,  Calif.  92083. 

Authors  are  requested  to  provide  8  x 
10”  black-and-white  copies  of  all  audio 
visuals  to  be  used  in  their  presentations. 

EDITOR  &  PUBLISHER  for  February  21,  1981 


Special  service  aids 
staffers  on  deadline 

AMFAX  Inc.,  of  South  Weymouth, 
Mass.,  operates  a  specialized  transmis¬ 
sion  service  which  includes  VDTs  and 
facsimile  units  for  newspapers,  maga¬ 
zines  and  electronic  media  with  emphasis 
on  all  national  and  major  international 
sports  and  news  events.  The  company 
maintains  communication  centers  in  all 
major  cities  in  the  U.S. 

Sports  writers  and  other  journalists 
writing  on  deadline  can  use  the  service  to 
transmit  copy  to  host  computers  or  home 
offices  on  a  non-stop,  24-hour  basis. 


Blackout 

(Continued  from  page  34) 


It  took  about  15  minutes  for  the 
machines  to  gear  up,  but  the  most  frus¬ 
trating  problem  seemed  almost  comical  in 
retrospect. 

The  wax  used  by  those  in  the  compos¬ 
ing  room  to  paste  up  the  pages  is  con¬ 
stantly  kept  melted.  But,  without  any 
heat,  the  wax  was  a  big  glob  by  the  time 
the  lights  went  back  on.  It  took  about  30 
to  40  minutes  to  melt  the  wax  so  the  pre¬ 
pared  copy  could  be  affixed  to  the  pages, 
Laxman  said. 


“It  was  just  a  simple  little  thing  and  we 
couldn’t  do  anything,”  he  said. 

The  pressroom  had  enough  lead  time  to 
prepare  itself  for  later-than-usual  press 
run  and  by  4:10  p.m.  the  presses  were 
rolling  with  Thursday’s  Deseret  News. 
The  Metro  run  was  finished  by  5:40  p.m. 
and  off  to  Deseret  News  subscribers.  The 
later  North-South  edtions  came  off  the 
press  at  6  p.m. 

But  the  news  never  stops. 

Even  after  the  story  was  out  for  Thurs¬ 
day,  reporters  and  editors  kept  on  top  of 
the  continuing  story  and  most  were  in 
early  Friday  working  on  the  report  that 
appears  in  Friday’s  Deseret  News. 


AMFAX  personnel  are  multilingual  and 
can  provide  special  “back-up”  support  at 
sports  and  political  events. 

The  delivery  service  employs  both  fac¬ 
simile  equipment  and  video  display  ter¬ 
minals.  This  equipment  is  available  for 
use  by  sports  writers  and  journalists  at 
stadiums  and  other  locations.  Software 
for  the  transmission  system  includes  va¬ 
rious  programing  languages,  and  the  ex¬ 
clusive  AUTO-TAC  protocol.  The  com¬ 
pany  also  offers  tailor-made  transmission 
of  tabular  agate  using  VDTs  and  at  speeds 
of  300  to  2400  baud  for  direct  entry  to 
typesetting. 

Current  AMFAX  installations  range 
from  graded  entries  and  results  at  race 
tracks  to  tabular  golf  scores  from  tourna¬ 
ments. 

The  facsimile  equipment  presently  in 
use  (Graphic  Sciences  DEX,  Xerox,  3M, 
Qwip)  transmit  typed,  printed  and  photo¬ 
graphed  material  in  time  lapses  ranging 
from  2  to  6  minutes  per  page.  Special 
digital,  sub-minute  facsimile  units  are 
also  being  utilized  for  major  international 
events  when  required. 

AMFAX  was  launched  in  1972  and  at 
the  1976  Montreal  Summer  Olympic 
Games  transmitted  through  its  network  in 
the  U.S.  and  other  parts  of  the  world  a 
total  of  4,954,250  words.  The  company 
has  experienced  operators  at  work  in 
Europe  and  is  developing  an  Internation¬ 
al  Communications  Organization. 

The  service  (terminals,  facsimile  units, 
telecommunications)  is  sold  to  newspap¬ 
ers  and  others  on  either  a  contract  or 
non-contract  basis.  Rate  categories  of  the 
transmission  service  include:  minimum 
event  usage;  by  Sports  and  or  seasonal 
coverage;  dedicated  contract;  special 
events  coverage;  and  non-contract  usage 
(when  needed).  The  company  with  over 
250  field  personnel  also  provides  equip¬ 
ment  (short  time  periods)  for  use  at  con¬ 
ventions  and  other  events. 

Some  of  the  worldwide  events  that  are 
covered  include:  auto  racing;  baseball; 
boxing;  dog  shows;  gymnastics;  NCAA 
events;  skiing;  tennis;  thoroughbred 
racing;  yachting  and  political  conven¬ 
tions. 

CANFAX  is  the  Canadian  division  that 
also  acts  as  the  distributor  for  Teleram. 
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Newspaper 

Mailroom 

Systems 


From  your  stacker  or  fly  table  to  your  loading 
dock  with  accumulating  conveyors,  aprons, 
tables,  pacers,  strapping  machines,  distribution 
conveyors,  strapping  supplies  . . . 

More  than  equipment  alone  — 
a  complete  service 

-  A  survey  of  your  operations 

-  An  evaluation  of  your  requirements 

-  A  recommendation 

-  A  layout  drawing 

-  A  price  estimate 

(All  of  the  above  without  obligation) 

-  installation  supervision 

-  Dependable  service 

-  Future  strapping  supplies 


OVRLStRRPPiriG  inc. 

710-8th  STREET  HOQUIAM,  WASHINGTON  98850 
PHONE;  (206)  532-9101  TELEX:  32-8862 

IN  CANADA 

CSeRRRRd  -  OVRLStRRPPinCS 

LIMITED 

5330  SOUTH  SERVICE  ROAD.  BURLINGTON,  ONTARIO,  L7L  SL1 
PHONE:  416/632-3662  TELEX;  061-8747 
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Syndicates 


By  Lenora  Williamson 


Heloise  expands  hints 


Heloise 


Heloise,  whose  syndicated  household 
hints  column  appears  in  some  500  news¬ 
papers  around  the  world,  is  expanding 
her  activities  into  syndicated  television. 
King  Features  Television  Productions 
began  taping  130  of  the  60-second  seg¬ 
ments  this  month  and  expects  to  com¬ 
plete  them  by  April. 

Heloise  is  being  filmed  in  a  home  set¬ 
ting  since  she  wants  everything  to  be  au¬ 
thentic.  She  tests  the  hints  herself  in  her 
own  home  as  did  her  mother  who  created 
the  column  and  conducted  it  until  her 
death. 

The  syndication  is  being  handled 
nationally  by  Vipro,  Inc.,  Chicago  and 
the  firm  also  will  be  syndicating  a  series  of 
Heloise  hints  for  radio  audiences. 

The  new  series  previews  during  the 
National  Association  of  TV  Program  Ex¬ 
ecutives  conference  March  13-18  at  the 
New  York  Hilton. 

In  addition  to  the  King  Features  col¬ 
umn  and  her  book  “Hints  from  Heloise” 
(Arbor  House)  now  in  its  ninth  printing, 
Heloise  appears  on  the  lecture  circuit  and 
on  tv  programs  and  radio.  King’s  presi¬ 
dent,!.  F.  D’Angelo,  says  that  Heloise  on 
television  is  a  natural  step.  “She’s  known 
world-wide,  and  has  a  warm,  folksy  man¬ 
ner.  In  this  time  of  rising  inflation,  her 
money-saving  and  energy-saving  ideas 
are  sure  to  attract  a  large  audience.” 


into  teievision 

A  new  weekly  graphics  package  is 
being  introduced  as  the  Chicago  Tribune 
Graphics  Service  with  distribution 
through  the  Chicago  Tribune-New  York 
News  Syndicate. 

The  new  service  is  coordinated  by  Lar¬ 
ry  Townsend  at  the  Tribune  and  draws 
from  work  of  Howard  Finberg,  the 
graphics  editor,  and  some  25  artists  under 
the  direction  of  Gus  Hartoonian,  editorial 
art  director.  The  graphics  feature  was 
created  for  editorial  use  only. 

Twelve  graphics  each  week  make  up 
the  package  composed  of  about  one  third 
news,  one  third  financial  and  a  third 
stand-alone  graphics.  Sports  graphics  are 
included  only  when  lead  time  permits. 
There  are  detailed  maps  and  one  of  the 
graphics  will  be  an  eight  column  by  two 
inch  economic  barometer  including 
charts  of  Dow  Jones  average,  money 
supply,  commodity  index  and  three- 
month  Treasury  bill  rate.  Most  are  a  com¬ 
bination  of  line  and  halftone  with  a  65-line 
screen  and  in  a  14  pica  column  format  or 
mutiples. 

Selection  of  graphics  are  made  by  1 1 
a.m.  on  Saturday  each  week  with  repro 
sheets  mailed  from  New  York  on  Mon¬ 
days.  The  economic  barometer  done  on 
Saturday  morning  is  the  one  used  by  the 
Tribune  on  Monday.  An  advisory  listing 
of  items  in  the  weekly  package  moves 
each  Friday  evening  on  KNT  news  wire. 

♦  ♦  * 

As  controls  come  off  oil  prices,  the 
New  York  Times  Syndication  Sales  Cor¬ 
poration  is  releasing  a  five  part  series  on 
saving  energy  written  by  George  R. 
Zachar  and  Sy  Zachar,  the  New  York- 
based  energy  experts  who  write  their  own 
weekly  Energy  Notebook  column. 

The  series  tells  readers  ways  to  cut  fuel 
bills — such  as  using  snow  as  an  insulator. 
Topics  covered  include  ways  to  tap  solar 
energy  now,  why  too  much  caulking  and 


Larry  Spears  joins  the  Los  Angeles 
Times  Syndicate  as  managing  editor, 
copy,  effective  February  23.  Spears  was 
chief  copy  editor  at  the  San  Jose  Mercury 
News  the  past  seven  years  in  charge  of 
editorial  production.  Earlier  he  was  leg¬ 
islative  editor  and  sportswriter  at  the 
Waterloo  (Iowa)  Daily  Courier  and  his 
career  also  includes  stints  at  the  Bryan 
(Texas)  Daily  Eagle  and  the  Houston 
Chronicle. _ 

weatherstripping  can  be  bad,  and  a  guide 
to  the  language  of  energy  saving. 

*  ♦  » 

Diana  Drake  and  Barbara  McDowell 
have  been  named  assistant  managing  edi¬ 
tors  for  both  United  Feature  Syndicate 
and  Newspaper  Enterprise  Association, 
affiliates  of  United  Media  Enterprises. 

Drake  and  McDowell  will  become 
heavily  involved  in  editorial  development 
in  addition  to  supervising  the  day-to-day 
editorial  operations  of  UME. 

Drake  joined  NEA  as  a  science  writer 
and  editor  in  1972  and  later  was  associate 
editor.  McDowell,  first  with  NEA  in  1975 
as  assistant  to  the  business  manager  in 
Cleveland,  moved  to  New  York  the  fol¬ 
lowing  year  as  co-editor  of  the  Woman’s 
Almanac,  published  by  NEA.  She  has 
held  positions  as  associate  editor  and  re¬ 
cently  as  special  projects  editor. 

Also,  in  a  new  appointment  at  UFS  and 
NEA,  Debra  Morgenstern  Katz  joined 
the  staff  as  associate  editor.  She  worked 
for  the  syndicates  as  a  proof  reader  during 
an  internship  at  New  York  University, 
where  she  completed  her  master’s  degree 
in  journalism.  Previously  she  was  an 
assistant  editor  at  McCall's  magazine. 

*  *  ♦ 

Erica  Wilson’s  “Needleplay”  column 
with  Chicago  Tribne-New  York  News 
Syndicate  has  been  expanded  to  three  a 
week  and  includes  sewing  and  knitting 
instructions  as  well  as  needlecraft.  The 
column  was  twice-weekly.  Wilson’s  col¬ 
umn  began  five  years  ago  and  is  charac¬ 
terized  by  her  flair  for  distinctive  designs 
and  ability  to  explain  techniques  to  va¬ 
rious  skill  levels  of  needlecrafters. 

Wilson  was  an  instructor  at  London’s 
Royal  School  of  Needlework  before  she 
moved  to  the  United  States  in  1954. 


a  dally  strip  of  true-  life  experiences, of  the  unexplained  and  bizarre! 


Write  or  phone  for  samples:  Adrenture  Feature  Syndicate,  P.O.  Box  10293, Glendale.  Ca.  91209.(213)  247-1721 
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‘For  the  Finest  in  TV  Listings  and  Features’ 


INTRODUCES 


High  Speed  Wire  Deiivery 

NOW  RECEIVE 

•  Compulog  TV  Listings 

•  Compulog  Feature  Package 

Directiy  Into 
Your  Computer 

★  Fully  Compatible  ★  Completely  Flexible 

★  Error  Free  ★  Updates 

★  Voice  Grade  Telephone  Lines  ★  Accurate 


THE 


“Eagle  2400  System”  Allows  For  BiSync 


ERROR  FREE  TRANSMISSIONS  AT  2400  BAUD. 
Call  your  Compulog  Representative 

collect  and  get  ALL  THE  DETAILS. 


‘For  the  Finest  in  TV  Listings  and  Features’ 

THE  LARGEST  PRODUCER  OF  TV  LISTINGS  IN  THE  COUNTRY 


210  NORTH  PASS 
BURBANK,  CA.  91505 
(213)  843-3323 


NATL.  SALES  OFFICE 

1640  NEW  HIGHWAY 
FARMINGDALE.  N.Y.  11735 
(516)  752-9454 


2  EMPIRE  BLVD. 
MOONACHIE,  N.J.  07074 
(201)  440-8400 


Murdoch  buys 

(Continued  from  page  12) 
for  some  years. 

Veteran  Fleet  Street  observers  noted, 
however,  that  no  one  before  Murdoch 
had  been  able  to  achieve  such  massive 
manning  reductions  in  negotiations  with 
the  unions.  Most  of  the  “redundancies,” 
as  they  are  called  in  Britain,  will  come  as 
the  result  of  volunteer  retirements  with 
severance. 

“Fleet  Street  will  never  be  the  same 
after  this,”  a  former  editor  said.  “As  you 
would  say  in  America,  this  is  a  new  ball 
game  now.” 

The  union  chiefs,  who  also  were  at  the 
press  conference,  said  they  were  general¬ 
ly  satisfied  with  the  outcome.  Leslie  Dix¬ 
on,  president  of  the  National  Graphical 
Association,  commented: 

“It  has  been  a  hard  battle,  but  it  has  led 
to  a  satisfactory  conclusion.  I  am  confi¬ 
dent  that  the  agreement  we  have  made 
will  provide  for  viable  newspapers  under 
the  ownership  of  Mr.  Murdoch.” 

Asked  if  he  were  happy,  Owen 
O’Brien,  general  secretary  of  the  Nation¬ 
al  Society  of  Operative  Printers,  Graphic¬ 
al  and  Media  Personnel  (NATSOPA),  re¬ 
plied:  “I’m  satisfied,  not  happy.  We  have 
lost  a  lot  of  jobs  but  thousands  of  jobs 
have  been  saved.  But  I  cannot  be  happy 
about  agreeing  to  redundancies.” 

Murdoch  had  sought  a  40%  cut  in  the 
work  force  but  settled  for  25%. 

The  new  owner  won  handily  on  another 
point,  however.  The  three  supplements 
will  be  printed  outside  London  and  will  be 
open  to  bids.  The  issue  was  one  of  the 
main  sticking  points  during  the  negotia¬ 
tions. 

Ken  Ashton,  general  secretary  of  the 
National  Union  of  Journalists  (NUJ)  also 
expressed  satisfaction  with  the  agree¬ 
ment,  but  said  his  editorial  union  will 
“keep  an  eye”  on  Murdoch  to  be  sure 
that  he  maintains  the  present  quality  of 
the  Times  Newspapers.  Murdoch  has 
pledged  to  maintain  the  papers’  high  level 
editorial  image.  At  the  news  conference, 
he  predicted  that  the  newspapers  “will 
become  even  greater  in  the  future”  and 
said  that  any  change  will  come  through 
evolution. 

Asked  how  he  was  able  to  accomplish 
the  breakthrough  with  the  unions  after  so 
many  other  owners,  including  Lord  Roy 
Thomson,  had  failed,  Murdoch 
answered:  “When  people  are  about  to 
lose  their  jobs  it  concentrates  the  mind.” 

The  Thomson  Organization  had  said  it 
would  close  the  papers  in  mid-March  and 
sell  the  titles  individually  if  Murdoch  and 
the  unions  had  not  come  to  an  agreement 
by  midnight  February  12. 

The  unions  also  accepted  a  three- 
month  pay  freeze  from  the  end  of  their 
current  contracts  in  October,  except  for 
the  NUJ  whose  agreement  ends  Decem- 
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ber  3 1 .  Murdoch  said  that  if  there  are  any 
stoppages  or  walkouts  in  violation  of  the 
settlement  “I  will  close  them  (the  news¬ 
papers)  down.” 

Murdoch  also  announced  a  new  man¬ 
agement  lineup.  Gerald  Long,  managing 
director  of  Reuters,  will  become  manag¬ 
ing  director  of  the  Times  Newspapers, 
effective  March  1.  John  Collier  and  Wil¬ 
liam  O’Neill,  Murdoch  executives  who 
handled  the  negotiations,  will  be  joint 
general  managers  of  the  operation. 
Michael  Ruda  will  be  advertising  director 
and  Kenneth  Beattie,  circulation  man¬ 
ager. 

The  selection  of  a  new  editor  to  replace 
William  Rees-Mogg  will  take  a  few 
weeks,  Murdoch  said.  Rees-Mogg,  who 
had  announced  his  retirement  from  the 
Times  prior  to  the  changeover,  called  the 
settlement  “quite  remarkable.” 

Harold  Evans  will  stay  on  as  editor  of 
the  Sunday  Times  and  is  being  mentioned 
as  a  leading  candidate  for  the  editorship 
of  the  Times. 

Evans  told  E&P  he  had  no  concerns 
about  Murdoch  not  maintaining  the  pre¬ 
sent  high  level  of  both  papers. 

“I  am  satisfied  with  the  editorial 
guarantees  given  by  Mr.  Murdoch,” 
Evans  continued.  “If  he  lowers  the  quali¬ 
ty  he  will  lose  our  readership  and  the 
advertising  that  goes  with  it.  I  think  he  is 
not  about  to  make  that  kind  of  mistake. 

Evans  said  further  that  the  Sunday 
Times,  which  unlike  the  Times  has  been 
showing  a  profit,  will  undergo  changes, 
including  enlarged  pagination,  with 
perhaps  as  many  as  four  or  five  new  sec¬ 
tions  added. 

“We’re  now  holding  out  ads  because 
we  don’t  have  the  pages  for  them”  he 
explained.  “We  can  be  even  more  profit¬ 
able.” 

The  Times  Newspapers  sale  makes 
Murdoch  the  most  powerful  publisher  on 
Fleet  Street  and  one  of  the  largest  in  the 
world.  His  empire  also  includes  the  Daily 
Sun  and  News  of  the  World  in  London, 
several  regional  newspapers  and  maga¬ 
zines  in  Britain,  and  a  12%  interest  in  an 
independent  television  channel.  In  the 
U.S.  he  operates  the  New  York  Post, 
New  York  magazine,  the  Village  Voice 
and  two  newspapers  in  Texas. 

In  Australia,  where  he  started  his  ac¬ 
quisitions,  he  owns  the  Australian,  a  se¬ 
rious  Sydney  newspaper,  and  others  in 
Perth  and  Adelaide.  He  once  tried  to  buy 
The  Observer  in  London  but  was  beaten 
out  by  Atlantic  Richfield. 

Murdoch  is  an  Oxford  graduate  who 
learned  journalism  on  the  Daily  Express 
and  News  Chronicle  in  London.  He  has 
been  accused  of  buying  newspapers  and 
then  taking  them  “down  market”  to  build 
up  circulation,  using  sleazy  photos  and 
sensational  stories.  That’s  why  shock 
waves  rippled  through  the  London  news¬ 
paper  world  when  he  was  announced  as 
the  chief  bidder  for  the  Times  papers. 

Thomson  decided  to  sell  after  the 


Times  was  closed  for  nine  months  in 
1978-79  as  the  result  of  mounting  prob¬ 
lems  with  the  unions  which  mostly  in¬ 
volved  manning  levels  and  the  new  tech¬ 
nology.  This  was  followed  last  August  by 
a  journalists’  strike  at  the  Times  and 
printing  disruptions  at  the  Sunday  Times. 

Few  thought  that  Murdoch  could 
achieve  a  settlement  with  the  unions  in 
three  weeks.  “He’s  done  what  others 
couldn’t  do  in  20  years,”  a  Fleet  Street 
editor  said. 

Murdoch’s  negotiations  with  the  un¬ 
ions  are  not  over.  He  still  has  to  work  out 
agreements  on  a  front-end  automated 
system.  Also  deferred  for  later  discussion 
was  the  issue  of  reducing  the  number  of 
presses  used  nightly  at  the  Times  from 
four  to  three. 

Under  the  agreement,  the  Times  com¬ 
posing  room  staff  will  be  cut  by  186  from 
370  to  allow  for  the  introduction  of  the 
new  technology.  The  stereotypers  will 
lose  about  100  jobs  out  of  5()0  and  the 
engravers  will  be  reduced  to  47.  On  the 
editorial  side,  25  positions  will  be  elimin¬ 
ated  at  the  Times  and  15  at  the  Sunday 
Times.  Seven  shifts  will  be  lost  in  the 
Sunday  Times  pressroom.  Mailroom  and 
other  cuts  will  total  more  than  100. 

Along  Fleet  Street  there  was  a  sigh  of 
relief  that  it  was  over  and  the  newspapers 
had  been  saved.  There  also  was  a  feeling 
that  the  cuts  could  have  been  much 
worse. 

The  Times  itself  was  optimistic  about 
the  future.  In  a  February  13  story,  there 
was  this  observation: 

“If  there  is  one  thing  Mr.  Murdoch’s 
controversial  career  has  shown  it  is  that 
he  is  keenly  aware  of  markets.  The  Times 
has  only  one  market  and  the  Sunday 
Times  dominates  its  own  sector.  They 
each  have  the  most  demanding  read¬ 
ership  in  Britain  and  it  is  a  well  known 
tenet  of  Mr  Murdoch’s  philosophy  to  give 
the  readers  what  they  want.” 

Newspaper  firms 
join  cable  venture 

Times  Mirror  Cable  Corp.,  Scripps- 
Howard  Broadcasting,  and  Marshall 
Field,  chairman  of  Field  Enterprises, 
which  owns  Chicago  Sun-Times,  are 
equity  investors  in  the  only  cable  tv  com¬ 
pany  bidding  on  franchises  in  all  four  un¬ 
wired  boroughs  of  New  York  City. 

The  two  companies  and  Field  have 
agreed  to  provide  Cablevision  Systems, 
Inc.  of  Long  Island,  with  funds  for  wiring 
Queens,  the  Bronx,  Brooklyn,  and  Staten 
Island  for  cable,  if  its  franchise  bids  are 
successful. 

In  return,  they  become  limited  partners 
in  the  company. 

Cablevision  is  a  privately  held  firm 
headed  by  Charles  Dolan.  The  cable  com¬ 
pany  has  approximately  150,000  subscri¬ 
bers  in  Nassau  County,  Long  Island. 
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FEATURES  AVAILABLE 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPERS  FOR  SALE 

AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
f  answers  to  readers'  car  problems.  Write  for 
amples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


BUSINESS 


SMALL  BUSINESS  COLUMN  —  Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  other  fine 
newspapers.  Free  samples.  M.  Stevens.  15 
Breckenridge  Rd,  Chap^qua  NY  10514. 

_ CARTOONS _ 

"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


LATIN  AMERICA 


LOOKING  FOR  expanded  coverage  of  MEXICO 
and  SOUTH  AMERICA?  INTER-AM,  the  Inter- 
American  News  Service  with  the  independent 
voice,  is  now  offering  up-to-date  features  on 
business,  culture,  current  events,  and  human 
interest  stories  from  Latin  America.  Our  report¬ 
ing  team  can  provide  you  this  coverage  at  sur¬ 
prisingly  low  prices.  Pertinent  business  fea¬ 
tures  related  to  American  business  and  interna¬ 
tional  commerce,  relevant  articles  on  sports, 
performing  arts,  and  general  human  interest  as 
well  as  close-up  looks  at  news  in  these  develop¬ 
ing  countries  are  all  part  of  our  monthly  cata¬ 
logue.  Write  or  call  Inter-American  News  Ser¬ 
vices,  645  Madison  Av,  New  York  NY  10022. 
(212)  371-5880. 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  Dickson-Bennnet  International, 
17700  Western  69e.  Gardena  CA  90248. 

INTERNATIONAL 


FEATURES  FROM  MEXICO — Politics,  religion, 
ravel.  Written  by  1980  Pulliam  J-feliow  doing 
rad  work  in  Mexico.  Andrea  Neal.  Apartado 
!46,  University  de  las  Americas,  Santa  C)atar- 
ina  Martir,  Puebla  Mexico. 


'MORE  FOR  YOUR  MONEY"— Weekly  column 
if  money-saving  news.  Proven  results.  Camera- 
ready.  Samples,  Mike  LeFan,  1802  S.  13th, 
*  1X76501. 


ANNOUNCEMENTS 


"HELLO  HANDSOME,  GET  ME  REWRITE  " 
More  magazine  female  journalist  POSTER  now 
available  from  artist.  Send  $6. 50  to  Marty  Nor¬ 
man,  PO  Box  152,  Glenwood  Landing  NY 
11547. 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  DISTRIBUTION  COMPANY 

Major  out-of-town  newspaper  is  primary  pro¬ 
duct.  Established  newsstand,  vending,  and 
home  delivery  routes. 

Proven  profit  with  growth  potential.  Annual 
sales  of  $240,000. 

If  you  are  not  afraid  to  work  hard  for  yourself, 
call  us  in  New  Orleans  (504)  949-7302  or  write 
J  D  Ulmo,  Jr,  PO  Box  8461,  New  Orleans  LA 
70182. 


SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  riewspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service.  Box  783,  McMinnville  TN. 
(615)  473-2104. 


NEWSPAPER  BROKERS 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940.  (914)  692-4572. 


SELF  AWARENESS 


"THE  KNOWING  YOU"  available  1-3-5  times 
weekly.  Answers  reader  questions:  provides 
methods  for  successful,  satis^ing  life  manage¬ 
ment.  self  awareness  expansion.  Samples, 
rates  write  Rolf,  Box  1547,  Kihei,  Maui  HI 
96753. 


SHORT  STORIES  from  Filler  News  Service  fill 
space,  entertain  readers.  Samples.  Write  FNS, 
RD3,  Gansevoort  NY  12831. 


VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 


ALTERNATIVE  news  weekly  in  major  northern 
California  city.  Entering  third  year.  In  the 
black.  Fabulous  prospects.  (408)  624-3763. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  qualify  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dartime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 

33515.  No  obligation,  of  course. _ 

Confidential  Negotiations  and 


FRANCHISES — Own  a  local  edition  of  major 
antiques  magazine.  Large  profit  potential  for 
strong  sales  person.  Editorial  provided.  Train¬ 
ing  period.  $30,CXX)  cash  required,  tox  1849. 

Editor  &  Publisher. _ 

PROFITABLE  WEEKLY  NEWSPAPER  in  fast 
growing  Sunbelt  area.  7,000  circulation. 
$480,()00.  Owner  has  other  interests.  Wayne 
Chancey  Consultants/Investors,  PO  Box  86. 
Headland  AL  36345;  (205)  693-2619. 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  Inquiries  invited  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  O.  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  5(X)  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  OPice  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio.  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


UNOPPOSED  weekly  in  town  of  2700,  grossing 
$40M.  Ideal  for  man-wife  team.  Write  Box 
1808,  Editor  &  Publisher. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

OWNER  OF  ESTABLISHED  profitable  monthly 
regional  magazine  in  metropolitan  New  York 
area  seeks  experienced  active  investing  partner 
leading  toward  ownership.  Box  1844,  Editor  & 
Publisher. 

START  YOUR  OWN  WEEKLY—  Extensive  how- 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Box 
35-E,  Pt  Jefferson  NY  11777. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

HEMPSTEAD  &  CO. 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  coiisultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 


_ IJUJI  _ 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers.  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 

NEWSPAPERS  FOR  SALE 

IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  service  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


ALTERNATIVE  news  weekly  in  major  northern 
California  city.  Entering  third  year.  In  the 
black.  Fabulous  prospects.  (408)  624-3763. 

ZONE  6  group  of  1  daily  and  4  weeklies.  4.5 
million.  'Terms.  First  time  offered. 

ZONE  4  unopposed  county  seat  weekly. 
$1,575,000.  Terms. 

Other  smaller  Sunbelt  properties. 

James  White.  Box  783,  McMinnville  TN. 

PUBLICATIONS  FOR  SALE 

MABAZINE  FOR  SALE 

Inspirational/Religious  oriented  magazine. 
Bi-monthly.  40,(}00  circulation  in  only  3 
years.  Available  for  sale  or  approved  tax  shel¬ 
tered  investment.  If  you  wish  to  be  in  vast 
inspirational  reading  market  through  low 
overhead  publication  with  great  earnings 
potential,  tell  us  who  you  are,  what  interest 
you  have  and  why.  We  will  send  copies  and 
I  arrange  for  preliminary  meetingtodetermine 
mutual  interest.  Box  1854,  Editor  &  Pub¬ 
lisher.  _ 
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NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


SEAHLE  AND  PUGET  SOUND  AREA.  2-year 
old,  twice-monthly  specialty  tabloid  (Boating). 
Grossed  $50,000  2nd  year.  40,0(X)  plus  dis¬ 
tribution.  Large  percentage  of  advertisers 
under  contract.  Will  sell  or  consider  part¬ 
nership/investor.  Steve  (206)  789-0700.  Box 
7440,  Seattle  WA  98107. 


COMPUTER  SERVICES 


2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,0(X). 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
growth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,0()0.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

SOUTH  CAROLINA  counN  seat  weekly.  1900 
paid  circulation.  $105,0Ij0. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 

2  COLClRADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 

ZONE  5  weekly  grossing  $6  million.  Excellent 
financial  record.  Contact  1574,  Editor  &  Pub¬ 
lisher. 


ZONE  4  weekly  group 
with  sales  of  $5  million. 
Contact  Box  1575,  Editor  t  Publisher. 

NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con- 

tidential. .  . 

SMALL  DAILY  or  weekly  wanted  by  solid  indi- 
vidual  who  is  civic-minded  and  will  live  and 
operate  within  newspaper  location.  25-years 
experience  with  excellent  credentials  and  am¬ 
ple  capital.  Prefer Zones3or4but will  consider 
other  areas.  Box  1779,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

COIN  RACK  SERVICE.  Repair  and  painting 
coin  mechanisms  exchange  service.  We  buy 
and  sell  used  racks  and  mechanisms  anywhere 
in  the  USA.  Call  Bob  Hamlin  (313)  775-1550. 

CIRCULATION  CONSULTANT 

Totally  experienced  on  small  dailies,  small 
weeklies,  medium  sized  dailies  and  metro  daily 
and  Sundays.  Write  in  confidence  to  Box  1816, 
Editor  &  Publisher;  or  call  (201)  867-5833,  to 
arrange  a  no  obligation  meeting. 


FINANCIAL 

FINANCIAL  CONSULTANT 
Former  newspaper  publisher  announces  the 
opening  of  his  financial  consulting  firm.  Write 
or  call:  Mr  AW  (Al)  Bassett,  CPA,  Suite  600, 
Texas  Commerce  Bank  Building,  Amarillo  TX 
79109:  (806)  352-0601. _ 


INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. _ _ _ 

MESSENGER  SERVICES 

MESSENGER  SERVICE — We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. _ 

NEWSPAPER  DESIGN 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  sp^ification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157,  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 
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EQUIPMENT  &  SUPPLIES 


CAMERA  A  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  (krmpare  our  quality  and  senrice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches.”  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166.  (715)  526-6188. 

CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  senrice  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
senrice  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over- 
land  Park  KS  66212.  (913)  381-1109. 

_ COMPUTERS _ 

FOR  SALE 

HENDRICKS  5200  SYSTEM 
Available  February  1, 1981.  Includes:  7  VDT's 
with  controllers  and  VDT  stands,  6  Decitex 
readers,  7  Facit  punches.  An  operating  system 
presently  produced  a  daily  newspaper.  Offered 
as  a  complete  package  or  as  stand-alone  units. 
Attractively  priced.  Call  or  write:  Dave  Smith  or 
Karl  Judd,  Daily  Gate  City,  1016  Main  St, 
Keokuk  lA  52632  (319)  524-8300,  or  call  toll 
free  from  any  state  touching  Iowa  (800)  553- 
7082,  from  anywhere  in  Iowa  (800)  472- 
6003. 

SYSTEMS  TECHNICIAN  to  perform  corrective 
and  preventative  maintenance  on  ATEX  front- 
end  system  at  seven-day  daily  newspaper  on 
Florida's  west  coast.  An  associate  degree  in 
electronics  or  equivalent  two-years  newspaper 
experience  working  with  peripherals  is  re¬ 
quired.  Applicants  must  have  completed  train¬ 
ing  on  DEC  PDP-1 1 ,  including  intensive  unibus 
theory.  Attractive  benefits  package  includes 
stock  purchase  option,  credit  union  tuition 
assistance  program,  and  exceptional  medical 
insurance.  Please  send  resume  and  salary  re¬ 
quirements  to:  Mrs.  Donna  Campbell,  Person¬ 
nel  Administrator,  The  Bradenton  Herald,  Box 
921,  Bradenton  FL  33506. 

An  Equal  Op^unity  Employer 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


FOR  SALE 

Now  available  in  good  condition. 

—  2  HP  2100  CPU's  32K  memory  each  or 

with  tape  reader  and  punch. 

—  10  Merabyte  7900  HP  Disc  drives. 

—  10  Beehive  VDT's  plus  spare  parts. 

—  6  Computek  dual  VDT's  (6  terminals). 

—  1-80  column  Date  products  line  printer, 

600  words  per  minute. 

—  2  Compuscan  170  Scanners  16K  memory 

each. 

—  All  interface  boards  for  on-line  system. 

Complete  package  or  by  the  unit. 

Call  or  write  Bill  Greding;  (213)  962-8811. 
San  Gabriel  Valley  Tribune,  PO  Box  1259, 
Covina  CA  91722. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.50  per  line. 

2  weeks— $3.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —$2.50  per  line. 

2  weeks— $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1.80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service  andAdd  $2.50  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  Inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publishor 

_ ^Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  ST0RA(5E  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 

MAILROOM  EQUIPMENT 
EXCELLENT  COST  SAVINGS 

Sheridan  48P  inserter,  single  or  double  de¬ 
livery. 

Sheridan  24P  inserter. 

Folded  edge  first  delivery  for  all  Sheridan 
inserters. 

Sheridan  inserters  spare  parts. 

Muller  227  inserter  with  5  stations. 

Kansa  inserter  with  3  stations. 

Sta-Hi  257  counter  stacker  with  spare  parts. 
Cutler  Hammer  Mark  IV  counter  stacker. 
Signode  MLN2  tying  machine. 

Telescopic  truck  loaders. 

Roller  top  and  belt  conveyors. 

Heavy  duty  press  conveyor. 

Bottom  wra^  and  pacers. 

WANTED  TO  BUY 

Mailroom  Equipment  and  Complete  Plants. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Newspaper  Mailroom  Systems  Division 
PO  Box  55 

Southboro  MA  01772 
(617)  481-8562 

"The  Newspaper  Mailroom  Specialists" 


■iiSSBi 


SHERIDAN  24P  INSERTER.  Very  good  condi¬ 
tion.  West  Coast  location.  Available  im¬ 
mediately.  Reply  to  Box  1749,  Editor  &  Pub¬ 
lisher. 

2STA-HI 257  Counter  Stackers.  Excellent  con¬ 
dition.  Available  immediately.  Box  1789,  Edi¬ 
tor  &  Publisher. 

SHERIDAN  48P  INSERTER.  Excellent  condi- 
tion.  Available  March.  For  details  contact  Box 

1790,  Editor  &  Publisher. 

MISCELLANEOUS 

AVAILABLE  NOW— WHOLESALE  PRICES 
2-Spartan  I  Cameras  with  Gammatrol  controls 

1- each  (krmpstar  190  and  191 

2- Napp  Superstar  plate  processors 
1-KW  wire  strapper  and  wire  strapping 
1-Plastic  strapping  machine 
20-Rolls  HT  film,  9  inch  x  200  feet 

Parts  and  consumables  for  all  brands,  plastic 
platemaking  equipment.  Box  1862,  Editor  & 
Publisher. 

CHALLENGE  3  knife  trimmer.  Two  available. 
Excellent  condition.  Priced  $6000  each.  Call 
Sid  Simon;  (215)  365-1155. 

DOUBLE  BOOM  telescopic  truck  loaders.  Ex¬ 
cellent  condition.  Available  immediately.  Box 

1791,  Editor  &  Publisher. 

GRAPHIC  PRODUCTS  OCR  Teleprinter  model 
210.  Excellent  condition.  (715)  423-72(X) 
Earl  Worm. 


EDITOR  &  PUBLISHER  for  February  21,  1981 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


EQUIPMENT  AVAIUBLE 
ON  OR  ABOUT  MARCH  15.  1981 

STEREO 

2  Goss  Giant  Mat  Rollers 

1  Lake  Erie  Direct  Pressure  (Heated) 

2  Hoe  Mat  Trimmers 

2  Sta-Hi  Final  Trims 

10  Sta-Hi  Mat  Formers(someequipped  with 
Quartz  heaters) 

6  SuperiTutic,  complete  with  vacuum  and 
hydraulic  pumps 

3  United  American  Big  Chief  Metal  Pots, 
with  electric  immersion  heaters,  Mayfran 
tailandchipreturn  conveyors,  controls,  e 

1  Kemp  Master  Pot,  electric  immersion; 

and  3  pumps  and  electric  pipe-line  systei 
1  Sta-Hi  Multiplex  4-plate  router 
1  Sta-Hi  2-plate  router 

1  Wood  Autoplate  tension  Miller  and  regish 

ENGRAVING 

2  Microdyne  Verticle  Etchers 

1  Master  "007"  Etcher 

2  Flat  routers 

1  Power  Guillotine 

2  Chemco  Newspaper  Cameras 
1  Log-E  Film  Processor 

COMPOSING 

1  Vandercook  Proof  Press 

2  M.G.D.  Metro-11  Readers 

CONTACT:  Al  Jensen 
CHICAGO  SUN-TIMES 
401  N.  Wabash,  Rm  358 
Chicago,  1160611 
(312)  321-2029 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 


NEWSPRINT  ROLLS— Standard  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp., 
300  E  54  St,  New  York,  NY  10022.  (212) 
688-3020. 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 


. WE  PAY  TOP  CASH . 

Excess  and  obsolete  paper,  board  rolls  and 
sheets— perfect  or  damaged. 

Call  us-HAL-ROSE  PAPER  COMPANY 
(215)  886-1500  (404)  525-5757 

(212)  926-1500  (312)  284-5757 


PHOTOTYPESEUING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 


SIO.OOO 

Compuscan  Alpha — Scanner,  with  special 
package.  Includes  hi-speed  operation,  1000 
extra  code  memory,  dual  font  reader  (Perry  and 
Courier  12),  margin  mark-up  and  key  optics, 
deletion  symbol  editing,  scan  edit,  output  for¬ 
matting  and  variable  code  control  program, 
built-in  key  board  and  stack  feeder  and  (2) 
hi-speed  BRPE  punches,  plus  complete  spare 
parts  kit.  Machine  in  perfect  condition.  Real 
buy  at  $10,000.  One  digital  PDP81  computer- 
3  TU55  tape  transports,  32K  disk  file.  ASR33 
console,  2  readers  and  2  punches.  All  in  per¬ 
fect  working  condition.  Priced  to  sell.  Call  Dave 
Ross,  Daily  Local  News  Co,  250  N  Bradford  Av, 
West  Chester  PA  19380.  Phone  (215)  696- 
1775. 


1  COMPUSCAN  START  System  includes; 

1  32K  Central  processing  unit. 

1  Alpha  scanner. 

2  Burpee  punches. 

2  Model  33  Teletype  consoles. 

1  Nova  stand  alone  system  floppy  disk. 

6  terminals. 

^esently  interfaced  to  Photon  Mark  II.  Asking 
price  $25.0(ra.  For  more  information  contact 
FM  Homey  or  Eddie  Burgess,  The  Times,  PO 
Box  549,  Thomasville  NC  27360. 


COMPUTER  TYPESETTER.  Compset  500.  Per¬ 
fect  condition.  32  Typefaces.  Must  sell.  (215) 
884-8282. 


MERGENTHALER  LINOTERM  typesetter  com¬ 
plete  with  fonts,  developing  system,  spare 
parts  kit,  in  excellent  condition.  Not  one  Vear 
old  yet.  Can  be  seen  running.  Call  (412)  765- 
0999. 


EQUIPMENT  &  SUPPLIES 

PHOTOTYPESEUING 

-lARRIS  1 100  terminals,  (3),  model  1 100  F2- 
J-O-OO-03.  Best  offer.  Contact  Ron  Matson, 
Schnectedy  Gazette,  (518)  374-4141. 

IBM  COMPOSER  with  27  fonts. 

In  excellent  condition.  $2100. 

(504)  652-5315. 

PLATEMAKING 

FOR  SALE — Napp  Superstar  plastic  plate  pro¬ 
cessor.  Approximately  5-years-old.  Prices  very 
reasonably.  Will  ship  anywhere.  Please  call 
Nick  Podas  at  Pacific  Press  Ltd,  Vancouver 
Canada  (604)  732-2861,  8:30—5:00 
Monday— Friday. 

MOLDMASTER  375  Ton  and  Williamson  500 
Ton  molding  presses.  Excellent  condition.  Los 
Angeles  Times;  (800)  421-8603  Ext.  5186. 

MERIGRAPH  PHOTOPOLYMER  PLATE  SYS¬ 
TEM.  K4F  trimmer.  Foremost  Grinder,  Blen¬ 
der,  Silo  etc.  All  excellent  condition.  Los 
Angeles  Times;  (800)  421-8603  Ext.  5186. 

PRESSES 

COLOR  KING 

2  unit  with  folder 
(415)  495-6010. 

21 VS"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^4”  Go^  Headliner  unit,  1  color  hump. 

4  Wood  autopasters. 

3  single  wide  Goss  digital  reel,  tension  pasters. 

2  new  Goss  web  width  cut  down  kit. 

22^4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

5  unit  Harris  V22  RB7  folders, 

3-1  unit  Harris  V22,  and  folders. 

1  unit  Harris  V15A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

6  unitvl5A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 
Suburban  add-on  units. 

BRAMBLE  PROFESSIONAL  PRESS  INC, 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 

CUSTOM-BILT  3  knife  trimmer,  for  Goss  SC  or 
Suburban  folder.  ONE,  Atlanta  GA.  Phone; 
(404)  321-3992.  Telex  700563. 

FIVE  UNIT  COTTRELL  V-22  press. 

RB-1  Flying  Tucker  folder. 

100  HP  motor,  six  roll  stands. 

Available  for  inspection  under  power. 

Contact: 

Mike  Reddy 

35540  Michigan  Av 

Wayne  Ml  48184 
(313)  729-4000 

FOR  SALE 

GOSS  METRO  FOLDERS 

2  Goss  Metro  Uniflo  2:1  double  folders  with 
subway  delivery,  23  9/16  cutoff.  Equipped 
with  double  balloon  formers,  motorized  com¬ 
pensators,  skip  slitter,  tabloid  slitter  and  small 
product  attachment. 

The  9-year-old  folder  available  immediately 
and  the  12-year-old  folder  available  in  6 
months. 

Call  Wally  Reichert  (305)  833-7411  Ext.  385. 

GOSS  URBANITE  presses  and  add-on  compo¬ 
nents,  Presently  in  our  inventory;  complete 
presses,  units  and  folders.  Remanufacturec 
equipment  available,  prepared  to  origina 
equipment  specs.  Please  call  for  our  quotation. 
ONE,  Atlanta  GA.  Phone;  (404)  321-3992. 
Telex  7()0563, 

GOSS  COMMUNITY 

6  unite  (4-1976,  2-1978) 

1  S.C.  folder 

1  Count-O-Veyor 

For  sale  by  publisher,  all  or  part 
(312)  543-3131 

4  GOSS  URBANITE  UNITS 

1970  like  new,  6  roll  stand 
(312)  331-6352  Illinois. 

WESTERN  GEAR  sheeter,  22^4x36. 

Can  be  added  to  any  36"  web  offset  press. 
(415)  495-6010. 

HARRIS  845,  five  units  1975,  22  Vx  cutoff,  3 
Butlers,  folder.  Ipec,  Inc,  97  Marquardt  Dr, 
Wheeling  IL  60090.  (312)  459-9700. 


EQUIPMENT  a  SUPPLIES 


PRESSES 


HARRIS  V-15A,  add-on  units.  1977. 

(iottrell  V-25,  V4  and  Vi  folder. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  Vi". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


HOE  LITHOMASTER  single  width  web  offset 
press,  2  color  decks,  Vx  folder,  in  operation. 
Contact  Fred  Stehle  (516)  421-52«. 


POLYGRAPH  (Rmal  Zenith)  4  unit  with  folder 
and  sheeter,  1746x24Vi  web  width.  (415) 
495-6010. 


PRESSES  FOR  SALE 
Goss  Community,  3  units,  2  grease  units, 

1  oil,  4  web  folder. 

News  King  4  units.  1974. 

Add-on  units  for  Community,  3  grease.  1965, 

2  oil,  1973. 

Can  contact:  Bell-Camp  Inc. 

PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442 
Telex:  130326 
Mr.  Gustavo  Izurieta 


SUBURBAN  UNITS.  Three  available.  No  side- 
lay.  Excellent  condition.  $10,000  each.  Call 
Sid  Simon;  (215)  365-1155. 


UPPER  FORMER  for  Goss  Suburban  1500 
series  folder.  ONE,  Atlanta  GA.  Phone:  (404) 
321-3992.  Telex  700563. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  4  unit  Goss 
Suburban  press  with  folder,  roll  stands  and  air 
compressor;  104A  counter  stacker.  We  have  or 
can  get  what  you  need  for  your  pressroom  or 
mailroom.  We  do  machinery  moving  and 
erecting. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC 

(213)  257-7557 


WEB  OFFSET  PRESSES 

2  unit  News  King  Press,  Mfg.  1972. 

5  unit  News  King  Press,  Mfg.  1966/1%8. 

6  unit  News  King  Press,  KJ6  folder,  SN  225. 
9  unit  News  King  Press,  KJ8  folder,  Mfg. 
1976. 

3  unit  Goss  Community  Press,  oil  bath,  Mfg. 
1969. 

3  unit  Goss  Community  Press,  grease  type, 
Mfg.  1965. 

5  unit  Harris  V-22  Press,  Mfg.  1970. 

3  unit  Vanguard  Press.  SN  CS  146. 

4  unit  Vanguard  Press,  SN  CS  148. 

All  equipment  available  immediately.  Many 
prices  reduced  7%  due  to  high  prime  interest 
rate  and  high  inventory. 

Inland's  90  day  warranty  applies  to  all  presses. 

INLAND  NEWSPAPER  MACHINERY  CORP. 
Call  toll  free  (800)  255-6746 
In  Kansas  (913)  492-9050 
Telex  42362 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 


ACADEMIC 


PROFESSIONAL  JOURNALIST  to  teach  in  the 
William  Allen  White  School  of  Journalism  foi 
the  1981-82  academic  year;  beginning  August 
17,  1981.  Position  demands  teaching  interest 
in  reporting,  editing,  editorial  writing,  news¬ 
paper  management  and  strong  proressiona 
newspaper  background.  Salary  is  attractive  be¬ 
cause  of  a  support  grant  from  the  Gannett 
Foundation.  D^dline  for  applications  March 
13,  1981.  An  Equal  Opportunity  Employer 
Write  Dean  Del  Brinkman,  School  of  Journal¬ 
ism,  University  of  Kansas.  Lawrence  KS 
66045. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessaries.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalogue.  URBAN 
MINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157.  (305)  245-1351. 


PRESSROOM 


HOE  INK  MIST  Power  boxes  in  good  clean  con¬ 
dition.  Available  imnrediately  plus  other  parts 
in  stock  and  to  order.  Manassy  Precision  Corp, 
(212)  392-6800. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^.  AMS.  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  S()  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


IDAB  330  Counter  Stacker  for  daily  newspaper 
operation.  Contact  Box  1788,  Editor  &  Pub¬ 
lisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER. 
Must  be  seen  in  operation. 
Box  1686,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


OFFSET  ROTARY  used  for  80  page  tabloid.  4x4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions.  Automatic  roll  switch.  Box  1708,  Editor 
&  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  &  Publisher 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
p^k,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


ACADEMIC 


SAN  JOSE  STATE  UNIVERSITY  seeking  assis¬ 
tant  professor  of  advertising,  beginning  fall 
semester.  1981.  Probationary  appointment, 
with  salary  range  of  $16,392  to  $19,692.  Pro¬ 
fessional  experience  required;  doctorate  pre¬ 
ferred.  Ondidate  should  be  prepared  to  handle 
variety  of  courses  in  commehensive,  accre¬ 
dited  BA  program.  Write  to  Dr  Dennis  E  Brown, 
Chairman,  Department  of  Journalism  and  Mass 
(Xmmunications,  San  Jose  State  University, 
San  Jose  CA  95192.  Deadline  April  17, 1981. 
Affirmative  Action  Equal  Opportunity  Em¬ 
ployer. 


HELP  WANTED.  .  . 
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HELP  WANTED 


ACADEMIC 


FACULTY  OPENING  (one  year  appointment) 
1981-82  year,  starting  September  9.  Instruc¬ 
tor  or  assistant  professor  to  teach  introduction 
to  mass  communication,  photojournalism, 
magazine  article  writing,  public  relations  and 
writing  and  speaking  for  broadcast.  Must  have 
master's,  preferably  in  journalism,  and  profes¬ 
sional  experience  in  above  areas.  Salary  d^n- 
dent  on  qualifications  and  experience.  Send 
resume,  three  letters  of  reference,  transcripts 
by  March  16,  1981,  to  Robert  0.  Shipman, 
Director,  Mass  Communications  Institute, 
Mankato  State  University,  Mankato  MN 
56001.  An  affirmative  action  employer. 


JOURNALISM  FACULTY  position  open  August 
16,  1981.  Tenure  track.  Teach  mainly  in 
accredited  news-editorial  sequence.  Other 
courses  as  needed  and  qualified.  Several  years 
recent,  relevant  media  experience.  PhD  or  near 
preferred;  masters  required.  Salary  competi¬ 
tive  and  commensurate  with  experience, 
education.  Equal  opportunity  employer.  Con¬ 
tact  Search  Committee,  Journalism  Depart¬ 
ment,  University  of  North  Dakota,  Grand  Forks 
ND  58202.  Deadline  March  13. 


JOURNALISM  FACULTY— Teaching  position 
to  begin  September  1,  1981,  to  teach  a  wide 
range  of  basic  undergraduate  courses  in  jour¬ 
nalism  and  to  advise  journalism  majors.  Know¬ 
ledge  of  public  relations  useful.  PhD  preferred. 
Send  resume  and  letters  of  recommendation 
to;  Sue  Pech,  Personnel  Department,  Weber 
State  College,  3750  Harrison  Blvd,  Ogden  UT 
84408.  An  equal  opportunity/affirmative  ac¬ 
tion  employer  M/F. 


JOURNALISM/MASS  COMMUNICATIONS- 
Virginia  Commonwealth  University  is  seeking 
faculty  persons  to  teach  in  the  Department  of 
Mass  Communications  to  begin  in  the  1981  fall 
semester.  One  position  is  to  teach  undergradu¬ 
ate  and  graduate  courses.  Primary  responsibil¬ 
ity  at  the  graduate  level  includes  teaching  re¬ 
search  methodology  and  media  analysis.  The 
terminal  degree  is  required,  along  with  solid 
record  of  scholarly  accomplishments.  Previous 
record  of  excellence  in  teaching  at  the  college 
or  university  level  is  highly  desirable.  Rank  and 
salary  are  open  and  competitive.  The  second 
position  is  for  a  one-year  appointment  to  teach 
public  relations.  Solid  professional  experience 
IS  a  requirement.  Preference  will  be  given  tc 
candidates  with  a  PhD.  Previous  record  of  ex¬ 
cellence  in  teaching  is  desirable.  Salary  and 
rank  are  open  and  competitive.  Virginia  Com¬ 
monwealth  University  is  an  affirmative  action, 
equal  opportunity  employer.  Applicants  should 
write  to  George  T  Crutchfield,  Chairman,  De¬ 
partment  of  Mass  Communications,  VCU,  817, 
W  Franklin  St,  Richmond  VA  23284  by  March 
15,  1981. 


SUFFOLK  UNIVERSITY  reopens  its  search  for 
an  associate  professor  in  journalism.  Position  is 
for  September  1981.  Good  news  media  expe¬ 
rience:  some  stress  in  film,  broadcasting  or 
public  relations.  Applicants  should  have  a  PhD 
in  journalism.  Contact  Malcolm  J.  Barach, 
Chairperson,  Journalism  Department,  Suffolk 
University,  Beacon  Hill,  Boston  MA02114.  An 
equal  opportunity  employer. 


TWO  TEMPORARY  faculty  positions  at  Penn¬ 
sylvania  State  for  period  September  1 , 1981  to 
June  30,  1982.  Assistant  professor  or  instruc¬ 
tor.  One  to  teach  photojournalism  and  other 
journalism  courses  depending  on  background 
and  need.  Other  to  teach  editing  and  other 
professional  and  mass  communication  courses 
depending  on  background  and  need.  Salary 
negotiable.  PhD  or  substantial  professional  ex¬ 
perience  required.  Send  resume  by  March  15, 
1981  to  Director,  School  of  Journalism,  215 
Carnegie  Bldg,  Pennsylvania  State  University, 
University  Park  PA  16802. 

Affirmative  Action/ 

Equal  Opportunity  Employer 


HELP  WANTED 


ADMINISTRATIVE 


NEWSPAPER 

MANAGEMENT 

OPENINGS 


PRODUCTION  MANAGER  To  $40,000 
100,000  plus  daily  in  the  South.  Strong  back¬ 
ground  in  newer  Reduction  techniques  with 
strong  emphasis  on  electronic  and  data  proces¬ 
sing  systems.  D^ree  preferred,  not  required. 
Must  have  prior  production  experience  with 
strong  emphasis  on  systems  and  data  proces 
sing. 


ASST  PRODUCTION  MGR  To  $40,000 
Large  metro  in  the  West.  Supervise  excess  of 
200  people  in  pre-press  area.  Degree  required. 
Must  have  prior  production  management  ex¬ 
perience,  preferably  in  union  environment. 


PRESSROOM  SUPT  To  $35,000 

Large  metro  daily  in  the  Midwest.  Must  have 
comparable  experience  in  union  environment 
and  in  web  offset  operations.  Degree  preferred, 
not  required.  Could  come  from  either  newspap¬ 
er  or  commercial  printing. 


PRODUCTION  MANAGER  To  $35,000 
Suburban  group  of  weekly  newspapers  in  the 
East.  Report  to  president,  supervise  staff  of  30 
in  union  environment.  Must  have  strong  back¬ 
ground  in  composing  room  management  and 
electronic  systems. 


ENGRAVING  SUPT  To  $34,000 

Large  metro  daily  in  the  East.  Report  to  produc¬ 
tion  manager,  supervise  staff  of  50.  Must  have 
prior  management  experience  in  engraving 
area. 


ASST  PRODUCTION  MGR  To  $32,000 
Large  metro  daily  in  the  East.  Report  to  produc¬ 
tion  manager,  must  have  background  in  all 
phases  of  production  management.  Prefer 
someone  from  union  environment. 


PRODUCTION  MANAGER  To  $30,000 
Medium  size  daily  in  the  West.  Report  to  vice 

B resident,  supennse  staff  of  60,  all  unionized, 
lust  have  strong  management  background  in 
production  area,  preferably  in  union  environ¬ 
ment. 


ASST  PRESSROOM  FOREMAN  To  $25,000 
Medium  size  daily  in  the  West.  Report  to  press¬ 
room  foreman,  initially  work  on  nightshirt.  Su¬ 
pervise  staff  of  15:  unionized.  Prefer  someone 
with  letterpress  and  offset  experience. 


PRESSROOM  SUPERVISOR  To  $25,000 
Medium  size  property  in  Midwest.  Report  to 
general  manager,  supervise  crew  of  8,  non¬ 
union.  Experience  in  training,  strong  manager. 


COMPOSING  ROOM  SUP.  To  $25,000 
Small  daily  in  the  Northeast.  Report  to  general 
manager.  Need  someone  strong  in  hiring  and 
training  in  this  cold  type  operation. 


ASST  MAI  LROOM  FOREMAN  To  $2 1 ,000 
Medium  size  daily  on  West  Coast.  Strong  super¬ 
visor  for  unionized  plant.  Prefer  western  U.S. 
resident. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS— 

WE  RE  EDUCATED! 


ASST  FOREMAN-MAILROOM  To  $19,000 
Medium  size  daily  in  the  East.  Supervise  staff 
of  20.  Prefer  someone  with  strong  knowledge  of 
inserters  and  stackers.  Prior  experience  in  un¬ 
ion  environment  preferred. 


All  positions  fee  paid. 

Send  resume  in  confidence  or  call: 
Patrick  J.  Quinn  Jr. 

GORDON  WAHLS  COMPANY 

PO 


Executive  Search  Consultants 
Box  905,  610  E.  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER 

Large  Florida  daily.  Excellent  opportunity  (or 
individual  with  strong  newspaper  accounting 
background  in  computer-based  accounting  ap¬ 
plications,  internal  controls,  management  in¬ 
formation  reporting  and  budgeting.  Broad 
financial  and  management  responsibility.  In¬ 
clude  salary  requirements  with  resume  to  Box 
1819,  Editor  &  Publisher. 


DYNAMO  sales-oriented  ad  manager.  Copy:  de¬ 
sign;  graphics:  strong  business,  marketing  and 
trade  show  experience.  Seeking  management- 
growth-opportunity  with  small  group  pub¬ 
lishing  company  in  New  York  City.  Degree.  Box 
1769,  Editor  &  Publisher. 


GENERAL  MANAGER  for  small  Southern  daily 
newspaper— Zone  6.  Under  10,000  circula¬ 
tion.  Extensive  advertising  and  circulation  ex¬ 
perience  required.  Southern  background  help¬ 
ful.  An  excellent  opportunity— act  now.  Send 
resume  and  salary  history  to  Box  1833,  Editor 
&  Publisher. 


GENERAL  MANAGER 

Regional  operation  of  national  commodity  and 
financial  exchange  and  market  place  seeks  top- 
level  management  person  to  assume  complete 
charge  of  the  editorial,  production,  automated 
mailroom  and  IBM  S34  list  maintenance  divi¬ 
sions.  Publications  involved  are  monthly  tab¬ 
loid  (165,000  circulation);  monthly  half-tab 
80,000  circulation  and  4  bi-weekly  newslet¬ 
ters  circulation  2,000  to  10,000. 

Send  letter  of  ^plication  and  resume  (NO 
phone  calls)  tO:  The  American  Board  of  Trade 
Development  Corp,  Attn:  Arthur  N  Economu, 
President,  132  N  Main  St,  Concord  NH 
03301. 


MARKETING,  operations,  editorial  generalist 
with  1 5  years  "Top  10"  daily  background  seeks 
stable  relationship  with  progressive  daily  or 
weekly  group  in  growth  market.  Please  do  not 
respond  if  inclined  to  brain  pick  or  looking  for 
quick  fix  artist.  Box  1836,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
Fast  growing  Zone  V  company  noted  for  aggres¬ 
sive  and  innovative  management  and  exc^lent 
operating  performance  has  need  for  a  success¬ 
ful  Publisher/General  Manager  with  present 
profit  and  loss  responsibility.  Individual  must 
have  a  thorough  knowledge  of  the  newspaper 
business,  possess  good  skills  in  written  and  orai 
communications,  be  persuasive,  a  self-starter 
and  a  good  negotiator.  Position  reports  directly 
to  the  President  and  offers  an  excellent  com¬ 
pensation  oackage  including  a  good  starting 
salary,  performance  bonus,  profit  sharing  and 
more.  Please  respond  by  sending  your  resume 
and  salary  history  in  confidence  to  Box  1857, 
Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


ADVERTISING 


ADVERTISING  SALESPERSON  (or  north  cen¬ 
tral  Michigan  resort  area,  excellent  growth 
area.  Close  to  all  recreation  areas,  hunting, 
fishing,  skiing.  Salary  plus  benefits.  Send  re¬ 
sume  and  examples.  Box  1770,  Editor  &  Pub¬ 
lisher. 


ZONE  4  DAILY  needs  person  to  lead  and  moti¬ 
vate  staff  of  5  in  growing  market.  Applicants 
should  possess  strong  selling  skills  and  ability 
to  impart  these  to  others.  Keen  understanding 
of  marketing  and  promotion  needed.  Good  pos¬ 
sibility  to  move  up.  Reply  to  Box  1840,  Editor& 
Publisher. 


ADVERTISING — Display  advertising  sales  for 
small  weekly  trade  publication,  transportation 
and  business— Zone  9.  Send  resume  with  sal¬ 
ary  requirements  to  Box  1863,  Editor  &  Pub¬ 
lisher _ 


CO-OP  MANAGER,  Excellent  compensation  for 
experienced  co-op  specialist  capable  of  direct¬ 
ing  development  for  group  of  newspapers.  Ex¬ 
perience  with  newspaper-manufacturers- 
retailers.  Capable  of  setting  up  system- 
...  training... communicating...  working  with 
middle  and  top  management.  Send  resume  in 
complete  confidence  to  Box  1800,  Editor  & 
Publisher, 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER— Ex¬ 
cellent  opportunity  for  manager  with  leadership 
skills  and  ability  to  motivate.  If  you  possess 
creativity,  initiative  and  good  human  relation 
skills  and  are  capable  of  demonstrating  and 
critiquing  sales  calls,  we  would  like  to  talk  to 
you.  Send  resume  and  salary  requirements  to 
Gene  Stewart,  Advertising  Director,  Savannah 
News  Press,  PO  Box  1088,  Savannah  GA 
31402. 


CLASSIFIED/DISPLAY  SALES 
NEWSPAPER  SUPERVISOR 
Experienced  in  staff  supervision  and  training. 
Must  be  a  real  motivator  with  a  successful  tra» 
record  who  can  guarantee  results.  Sunbelt 
opportunity.  Mr  Bergdahl;  (713)  526-1650. 


CLASSIFIED  MANAGER — Growing  Carolinas 
PM  daily  needs  manager  who  can  completely 
reorganize  and  redirect  department.  The  right 
spot  (or  proven  organ izer-worker.  Send  resume 
and  salary  objective  to  Box  1848,  Editor  & 
Publisher. 


CAN  YOU  CREATE  a  sale?  If  so,  a  leading  Las 
Vegas  tabloid  has  an  immediate  opening  for  an 
experienced  newspaper  ad  salesperson  to  cover 
hotel  industry  in  Nevada.  Top  earnings,  good 
benefits.  Send  resume  at  once  to  Bill  Bravo  PO 
Box  15205,  Us  Vegas  NV  89114. 


ADVERTISING  MANAGER 
For  growing  20,000  daily.  Attractive  and  chal¬ 
lenging  New  England  market  place.  Lively 
staff— 8  sales,  4  art/layout,  5  classified.  Ac¬ 
tive,  independent  ownership  offers  incentives 
and  encourages  your  input  as  part  of  a  young 
aggressive  management  effort.  Must  have 
strong  management  experience  and  organiza¬ 
tional  skills.  Send  comprehensive  resume  in 
confidence  to  Box  1818,  Editor  &  Publisher. 


ADVERTISING/MARKETING 

DIRECTOR 

The  Times-News,  southern  Idaho  20,000,  7- 
day  morning  newspaper  is  seeking  a  season^ 
marketing  executive  to  direct  our  30  person 
sales  staff.  We  need  an  aggressive,  well  orga¬ 
nized,  people-oriented  individual,  with  the 
ability  to  sell  budgets  and  campaigns  versus 
single  ads.  If  you  have  a  good  comprehension  of 
retail  finance  and  marketing,  promotion  and 
motivation,  send  resume  to:  W.E.  Howard, 
Publisher  The  Times-News,  PO  Box  548,  Twin 
Falls,  ID  83301 ,  a  member  of  Howard  Publica¬ 
tions,  Newspapers  and  Broadcast  Group.  Sal¬ 
ary  and  bonus  from  $30 — $40M. 


ADVERTISING  SALES 

A  solid  career  opportunity  awaits  an  experi¬ 
enced  display  advertising  sales  representative 
working  for  Nevada's  largest  newspaper.  Con¬ 
tact  Advertising  Director,  Us  Vegas  Review- 
Journal,  PO  Box  70,  Us  Vegas  NV  89101.  An 
equal  opportunity  employer. 


ADVERTISING  MANAGER — With  exceptional 
leadership  and  sales  ability.  Immediate  open¬ 
ing.  Must  be  able  to  budget  and  project.  Experi¬ 
enced  in  design  and  presentation  of  an  ad  cam¬ 
paign.  9,000  plus  daily.  Salary,  commission 
and  benefits.  Send  resume  and  a  proven  ad 
campaign  of  your  design  to:  Michael  0  Boys, 
General  Manager,  The  Pilot-News,  Po  Box  220, 
Plymouth  IN  46563, 


ADVERTISING  SALES  REPRESENTATIVE 
needed  for  twice  weekly  shopper  combination 
near  St  Louis.  Aggressive,  young  publisher 
looking  for  ambitious  hard  working  individual 
who  isn't  afraid  of  competition.  Send  resume, 
salary  requirements  to  Marten  Publications, 
Box  903,  DeSoto  MO  63020. 


ADVERTISING  SALES  position  in  fast  growing 
Zone  4  market.  EstabI  ished  twice-weekly  news¬ 
paper  of  100,000  circulation  needs  salesper¬ 
son  with  competitive  track  record.  Only  aggres¬ 
sive  professional  applicants  who  want  to  make 
money  need  apply.  Full  company  benefits. 
Send  resume  and  salary  history  to  Box  1859, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER  wanted.  Ex¬ 
cellent  opportunity  with  group  owned  42,000 
plus  AM/PM  daily  plus  Sunday.  Experienced  in 
managing  retail  promotions,  sales  training, 
budgeting,  people  and  goal  reaching.  Lead  Id 
person  sales  team.  Excellent  environment.  Sal¬ 
ary,  fringes  and  opportunity  for  advancement  to 
right  individual.  Apply  with  resume,  availability 
date,  and  salary  expectations,  first  letter  to:  CF 
McClughan,  Ad  Director,  News  &  Daily  Adv¬ 
ance,  Box  10129,  Lynchburg  VA  245(36.  No 
calls. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied 

Call  for  rates  and  info 
(212)  752-7053 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  TELEPHONE 
SALES  SUPERVISOR 

Medium  sized,  coastal  southern  California  dai¬ 
ly,  seeks  strong  motivator  to  supenrise  staff  of 
7.  Experience,  strong  track  record,  good  refer¬ 
ences  a  must.  Send  resume,  salary  history  and 
references  to  Box  1865,  Editor  &  Publisher. 

EXCELLENT  CAREER  OPPORTUNITY  for  an 
aggressive  individual  who  wants  to  grow.  If  you 
are  good  you  can  move  to  advertising  manager 
of  growing  Ohio  weekly  with  plenty  of  growth 
potential.  Nice  town,  near  city.  Good  fringes.  In 
first  letter  tell  us  what  you  can  do  and  give  your 
salary  requirements.  Write  us  at  Box  1^4, 
Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


FLORIDA 

Professional  salesperson  wanted  for  retail  staff 
of  daily  paper  in  sunny  central  Florida.  Base 
plus  generous  commission  plan.  Send  resume, 
ermerience,  salary  history  and  references  to  Box 
1/39,  Editor  &  Pubirsner. 


MAJOR  NORTHEAST  DAILY,  Sunday  news¬ 
paper  seeks  an  experienced  salesperson  who 
knows  all  aspects  of  the  travel  industry.  This 
position  is  for  a  person  who  wants  to  take  over 
the  top  slot  as  travel  advertising  salesperson. 
Qualified  applicant  must  be  creative,  amres- 
siveand  promotion  minded  to  handle  all  phases 
of  travel  advertising  sales.  The  newspaper  has 
an  exciting  saleable  Sunday  travel  section  and 
offers  an  attractive  salary  and  benefit  package. 
Send  resume  to  Box  1822,  Editor  &  Publisher. 


RETAIL  ADVERTISING  Manager  for  southeast 
70,000  daily.  Strong  promotional  and  manage¬ 
rial  background.  Send  resume  to  Box  1858, 
Editor  i  Publisher. 


WISCONSIN  DAILY  with  10,000  circulation 
seeks  an  experienced  advertising  salesperson 
to  head  our  classified  sales.  We  offer  a  good 
salary  plus  commission  and  a  full  benefit  prog¬ 
ram.  We  are  growing,  come  grow  with  us!  Send 
resume  to  Box  1759,  Editor  &  Publisher. 


ARTIGRAPHICS 


MAGAZINE  DESIGNER — We  want  a  creative 
graphic  artist  to  help  redesign  and  direct  pro¬ 
duction  of  our  award-winning  Sunday  newspap¬ 
er  in  the  Northeast.  Must  have  strong  ideas, 
and  experience  in  layout,  design,  photography, 
typography.  Send  resume  and  samples  of  vrork 
now  to  Box  1817,  Editor  &  Publisher. 


STAFF  ARTIST 

Leading  Southwest  newspaper  desires  person 
with  previous  newspaper  experience  to  work  on 
creative,  exciting  news  graphics  and  some  lay¬ 
out  and  illustration  work,  ^nd  tearsheets  and 
resume  to  Randy  Bishop.  Editorial  Arts  Direc¬ 
tor,  Times  Herald,  1101  Pacific,  Dallas  TX 
75202. _ 

CIRCULATION 


CIRCULATION  DIRECTOR  for  50,000  daily. 
Should  be  experienced  in  all  phases  of  circula¬ 
tion.  Growth  market,  quality  news  product.  Sal¬ 
ary  ne^tiable.  Send  resume  to  Edward  F  St 
John,  Editor/Publisher,  The  DailyTribune,  210 
E  3rd  St,  Royal  Oak  Ml  48068.  Phone  (313) 
541-3000. 


CIRCULATION  MANAGER  for  11,000  Ken¬ 
tucky  daily.  Opportunity  for  advancement  with¬ 
in  group  of  30  newspapers.  Last  two  managers 
promoted  within  last  year.  Send  resume  to  Art 
Powers,  The  Messenger,  221  South  Main, 
Madisonville  KY  42431. 


CIRCULATION  MANAGER— small  PM  news¬ 
paper,  northern  Illinois,  6  days  a  week,  offset, 
in  growing  competitive  area.  Canter,  motor 
route  and  mail  responsibilities.  Work  with  prog¬ 
ressive  and  active  management  group.  Send 
resume  to  Patrick  Mattison,  Belvidere  Daily  Re¬ 
publican.  401  Whitney  Blvd,  Belvidere  IL 
61008. 


DISTRICT  MANAGER 

The  York  Daily  Record  is  accepting  applications 
for  the  position  of  circulation  district  manager. 
Successful  candidates  are  those  with  a  proven 
track  record  in  recruitment  of  newspaper  car¬ 
riers  and  guiding  them  in  the  area  of  sales, 
service  and  collections.  Consideration  will  be 
given  to  those  who  have  experience  relative  to 
these  fields,  but  with  no  newspaper  back¬ 
ground.  Excellent  salary  and  benehts  including 
Hfe,  health,  dental,  optical  insurance  and  pen¬ 
sion  program.  Position  also  includes  incentive 
bonus  and  expense  allowance.  The  Daily  Re¬ 
cord  is  an  amressive,  management-minded 
organization.  TT you  are  a  true  professional  and 
looking  for  a  challenge  send  resume  to  Person¬ 
nel  Adminstrator,  1705  Industrial  Hwy,  York 
PA  17402. 


PRESTIGIOUS  SPANISH  newspaper  in  Puerto 
Rico  is  seeking  a  Spanish  speaking,  experi¬ 
enced,  goal  oriented  executive  to  direct  its  cir¬ 
culation  department.  Send  resume  to  Vice 
President  &  General  Manager,  GPO  Box  2408, 
San  Juan  PR  00936.  All  replies  confidential. 


CIRCULATION  DIRECTOR 

Experienced  on  small  and  large  daily  and  Sun¬ 
day  papers.  Directed  and  administered  all 
phases  of  newspaper  circulation  sales  and 
marketing,  distribution  and  transportation. 
Full  resume  and  references  sent  in  confidence. 
Please  write  Box  1815,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  required  by  family 
owned  Ohio  daily,  circulation  26,000,  with  6 
free  weekly  newspapers  and  shopper,  circula¬ 
tion  100,000.  Must  be  good  administrator  and 
not  afraid  of  field  work  or  collections.  Armchair 
executives  need  not  apply.  Pay  in  excess  of 
$20,000.  Box  1831,  Editor  &  Publisher. 


CAREER  OPPORTUNITIES 
IN  NEWSPAPER  CIRCULATION 

During  the  next  year  The  Washington  Post  will  have  circulation 
management  positions  available.  Individuals  hired  will  work  in 
several  areas  of  circulation,  including  night  operations,  street  sales, 
and  home  delivery. 

We  are  looking  for  people  with  the  following  experience  and  qual¬ 
ities: 

— experience  in  circulation,  preferably  field  experience. 

— demonstrated  ability  to  manage  people  creatively,  willing  to 
look  at  fresh  ideas. 

— marketing  and  promotion  skills. 

— knowledge  of  computers  and  their  uses  in  circulation. 

— well  organized,  able  to  handle  paperwork,  reports,  detail. 

— flexible  hours. 

Excellent  compensation  and  benefits  are  available  as  well  as  an 
opportunity  to  work  in  a  stimulating  and  challenging  environment. 
Send  resume  and  compensation  requirements  to; 

Natalie  Panetti 
Box  11988 
The  Washington  Post 
1150  15th  Street,  N.W. 

Washington,  D.C.  20071 

An  Equal  Oportunity/Affirmative  Action  Employer _ 


EDITOR  &  PUBLISHER  for  February  21,  1981 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR— Are  you 
ready  to  assume  second  in  command  of  our 
growing  daily  in  a  highly  competitive  metro 
fringe  area,  dedicated  to  local  news?  Must  have 
proven  experience,  be  able  to  direct  staff,  liber¬ 
al  benefits.  Enjoy  the  country  living  plus  metro¬ 
politan  availability.  Zone  2.  Send  resume  and 
salary  history  to  Box  1843,  Editor  &  Publisher. 


AGGRESSIVE  NORTHWEST  DAILY  needs  a 
city  editor  to  direct  staff  of  talented  and  energe¬ 
tic  reporters.  Sharp  writing  and  editing  skills. 
Some  supervisory  experience  mandatory.  Serx) 
resume  and  cover  letter  only  to: 

Mindy  Cameron 
Managing  Editor 
Lewiston  Morning  Tribune 
PO  Box  957 
Lewiston  ID  ^501 


HELP  WANTED 


CONSIDER  television  news  reporting.  Alert, 
aggressive  reporter  with  solid  newspaper  re¬ 
porting  credentials.  We  train  technolon  and 
techniques.  We're  good  and  aim  to  get  o^er. 
EOE.  CBS  affiliate.  Zone  4.  Applicants  from 
the  Southeast  only.  Box  1668,  Editor  &  Pub¬ 
lisher. 


CITY  DESK  REWRITE/EDITOR  needed  tor 
leading  Zone  2  daily.  Must  have  minimum  5- 
years  of  rewrite  and  editing  experience  and 
have  the  ability  to  work  well  with  reporters  and 
editors  at  all  levels.  Excellent  salary  and  be¬ 
nefits.  Box  1826,  Editor  &  Publisher, 


CITY  EDITOR — Joliet  Herald  News,  daily, 
51,000  circulation,  salary  negotiable.  Write 
Managing  Editor,  Herald  News.  300  Caterpillar 
Dr,  Joliet  IL  60436  or  call  (815)  729-OT31. 


COPY  EDITOR 

VDT  experience  required.  Immediate  opening 
at  small  west  Florida  newspaper.  Attractive  be¬ 
nefits  package  includes  stock  purchase  option, 
credit  union,  tuition  assistance  program,  and 
exceptional  medical  insurance,  please  send  re¬ 
sume  and  salary  requirements  to: 

Mrs  Donna  Campbell 
Personnel  Administrator 
The  Bradenton  Herald 
Box  921 

Bradenton  FL  33506 
An  Equal  Opportunity  Employer 
M/F/H 


Circulate  Your  Jobs.  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


EDITORIAL 


EDITORIAL  WRITER,  highly  eiqwienced,  with 
background  of  strong  productivity  m  handling 
national  and  foreign  subjects.  Preferably  a  sea¬ 
soned  writer  with  no  pronounced  tilt  to  left  or 
right,  but  with  zeal  for  rigorous  and  ekxjuent 
analysis  of  issues  and  events.  Major  daily  in 
Zone  9.  Send  resume,  salanr  requirement  and 
samples  of  writing  to  Box  1852,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  PAGE  WRITER.  Major  indepen¬ 
dent  metropolitan  daily.  Zone  5.  Send  resume 
and  salary  history  to  B<w  1860,  Editor  &  ^b- 
lisher. 


Editor 

ASSISTANT  MANAGING  EDITOR 

Northern  New  Jersey  daily  and  Sunday  has 
opening  for  assistant  managing  editor.  This  job 
is  the  No.  2  spot  in  the  news  operation.  Must 
have  minimum  2  to  3  years  experience  as  repor¬ 
ter  and  copy  editor  with  sucKrvisory  experience 
in  managing  newsroom.  Please  send  resume 
and  salary  requirement  to  Box  1870,  Editor  & 
Publisher, 


FEATURE  WRITER  needed  by  growing  dyna¬ 
mic  Zone  5  weekly.  Salary  $10,4()0  plus 
mileage.  Advancement  opportunities.  Free  ma¬ 
jor  medical  with  life  insurance  and  good  vaca¬ 
tion  plan.  Should  have  2-years  experietx:e  and 
proven  ability  to  create  feature  material  arxl 
handle  general  assignment  reporting.  Photo¬ 
graphic  ability  necessary.  Must  have  car.  Send 
resume  and  clips  to  Tom  Sanders,  Observer, 
5717  N  Humboldt.  Peoria  IL  61614. 


EXECUTIVE  SPORTS  EDITOR 
Medium-large  spirited  daily  in  Zone  2,  com¬ 
petitive  sports  town  with  3  major  league  sports 
franchises  seeks  a  top  sports  administrator  in¬ 
terested  in  running  18-person  department. 
Good  sports  and  supervisory  credentials  a 
must.  Fine  opportuniW  for  the  right  person. 
Salary  in  the  $30's.  Excellent  fringes.  Send 
resume  and  references  to  Box  1798,  Editor  & 
Publisher. 


COPY  EDITOR 

AM  daily  in  competitive  Zone  1  metro  market  is 
looking  for  experienced-minimum  two  years- 
copy  0^  people  who  can  edit  sharply,  write 
bright  heads,  and  have  desire  and  ability  for 
advancement.  Starting  salary  $300  plus 
bonus,  excellent  company  paid  benefits.  Box 
1773,  Editor  &  Publisher. 


WE’RE  LOOKING  FOR  someone  who  enjoys 
copy  editing  and  values  its  role  in  the  produc¬ 
tion  of  a  daily  and  Sunday  newspaper  with 
60,000  circulation.  College  and  several  years 
experience  preferred.  Experience  on  VDT's  a  Iso 
preferred.  If  you  can  spot  spelling  errors,  know 
a  good  photo  when  you  see  it  (and  know  how  to 
use  it)  and  value  the  difference  between  editing 
a  story  and  rewriting  it,  then  send  your  resume 
to  Box  1853,  Editor  &  Publisher.  Zone  5. 

Equal  Opportunity  Employer  M/F 


Experienced 
Business  Writers 
Needed  In 
Dallas,  Houston, 
Atlanta 

Three  of  the  nine  Cordovan 
Business  Journals  have  edito¬ 
rial  openings.  These  are  career 
opportunities  with  a  future. 
Applicant  must  know  local 
market.  Cordovan  is  a  subsidi¬ 
ary  of  Scripps-Howard  and 
seeks  journalists  with  busi¬ 
ness  reporting  skills  in  a  broad 
range  of  subjects.  Contact  De¬ 
xter  Hutchins,  Mike  Weingart 
or  Bob  Gray  at  (713)  688-8811 
or  send  resume  in  confidence 
to: 

Cordovan  Recruiting 
5314  Bingie  Rd 
Houston  TX  77092 


EDITOR 

Monthly  Hobby  Maieazine 

We  are  seeking  an  editor  for  our  new  monthly  stamp  hobby  magazine.  Kxperi- 
ence  as  an  editor,  or  as  an  associate  editor,  of  a  magazine  publication  is 
required.  W  bile  an  interest  in  or  knowledge  of  stamps  would  be  helpful,  this  is 
not  a  requirement.  Strong  planning  and  organizational  skills  is  a  must  for  the 
editor's  responsibilities — which  includes  editing  of  content,  monitoring  all 
activities  of  layout  and  production  to  meet  deadlines  research,  budgeting,  and 
writing  as  may  be  required. 

An  excellent  opportunity  in  magazine  publishing.  We  are  a  successful  pub¬ 
lishing/printing  firm  located  in  a  pleasant  suburban  Ohio  community.  Our 
current  successful  publications  include  Coin  World.  Linn's  Stamp  News,  Cars 
and  Parts  Magazine,  and  the  Sidney  Daily  News. 

If  you  are  looking  for  a  new  challenge  %vith  an  opportunity  to  further  utilize 
your  editorship  skills,  get  in  touch  by  forwarding  a  resume  of  experience  to: 
Earl  Bowlin,  Personnel  Manager 
Amos  Press  Inc. 

PO  Box  150,  Sidney,  OH  45367 
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HELP  WANTED 


EDITORIAL 


FEATURt  WRMtR 

The  Arizona  Republic  is  looking  for  a  top-notch 
feature  writer  nx  it's  family  features  section. 
Prefer  at  least  5-years  daily  newspaper  experi¬ 
ence.  Send  resume  and  5  best  clips  to  Ron 
Butler,  Close-Ups  Editor,  The  Arizona  Repub¬ 
lic,  Box  1950,  Phoenix  AZ  85001. 


GENERAL  ASSIGNMENT  REPORTER  needed 
by  12,000  daily  on  Maryland's  eastern  shore. 
Must  be  able  to  find  stones  on  your  own  as  well 
as  take  direction.  Person  with  weekly  experi¬ 
ence  wanting  to  move  to  daily  is  ideal,  but  will 
consider  recent  graduate.  Send  letter,  resume 
and  clips  to  Dan  Holman,  Editor,  Star- 
Democrat,  PO  Box  600,  Easton  MD  21601. 


INDUSTRIAL  CORPORATION  seeks  writers 
with  business,  science,  engineering  under¬ 
standing  for  freelance  case-history  assign¬ 
ments,  1500-2000 words.  Photoabilityaplus. 
Send  brief  resume  and  samples  to  Box  lto4. 
Editor  &  Publisher. 


LAYOUT/DESIGN 


I'm  looking  for  the  new  breed  in  layout/design 
journalists;  a  newspaper  person  who  can  let  the 
creative  juices  flow  when  it  comes  to  turning 
story,  art,  waphics  and  type  into  dynamite 
packaging.  If  ^u  have  the  skills,  experience, 
ingenuity  and  desire.  I'll  turn  you  loose  to  work 
with  some  of  the  best  reporters  and  photo¬ 
graphers  in  the  Pacific  Northwest.  We're  a 
22,000,  7-day  looking  to  soar  even  higher. 
Send  letter,  resume,  page  layout  samples,  sal¬ 
ary  history  and  expectations  to  Neil  C  Hoop, 
Managing  Editor,  The  Times-News,  PO  Box 
548,  Twin  Falls  ID  83301.  No  phone  calls. 


NEW  MEXICO  daily,  five-afternoon  and  Sunday 
morning,  wants  a  person,  old  enough  to  have 
experience  in  reporting  and  make-up  desk 
work,  but  young  enough  to  have  ambition  to  be 
a  part  of  the  management  team.  Managing  edi¬ 
tor  retiring  in  about  9-months,  will  open  the 
way  to  that  goal,  if  qualifications  warrant  by 
that  time.  Fine,  wholesome  community  with 
recreational  plusses  nearby.  Must  be  interested 
in  putting  out  a  good,  well-rounded  newspaper, 
and  be  cost-conscious  in  management  of 
seven-person  department.  Fine  plant,  VDT 
equippiKl.  Write  fully  and  give  references,  to 
Box  1828,  Editor  &  Publisher. 


NEWSWR ITER/REPORTER  for  Chicago  based 
national  weekly  serving  real  estate  field.  Excel¬ 
lent  benefits.  Opportunity  for  advancement. 
Candidate  should  have  solid  daily  newspaper 
background.  Innovative.  Able  to  work  with 
minimum  supervision.  Send  resume  and  state 
salary  requirements.  Box  1838,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EDITORIAL 


NEWS  ILLUSTRATOR 

Position  requires  ability  to  illustrate  subjects 
from  features  to  hard  news  in  variety  of  sWIes. 
Includes  maps/charts,  deadline  work  and  large 
illustrations.  Person  must  have  ability  to  work 
under  pressure,  originate  quality  ideas,  be  a 
self-starter.  Working  well  with  others  a  must. 
Send  small,  non-returnable  portfolio  and  re¬ 
sume  to:  Randy  Prange,  Photography  and 
Graphics  Editor,  The  Journal  Gazette,  600  W 
Main  St,  Ft  Wayne  IN  46802. 


REPORTERS 

We're  looking  for  a  reporter  who's  experienced 
in  bureau  work  and  is  ready  to  move  to  a  similar 
assignment  ona  metropolitan  paper.  We're  also 
looking  for  a  reporter  with  several  years  experi¬ 
ence  who  can  fill  a  reporter-rewriter  position, 
with  some  supervisory  work,  in  our  home  office. 
Send  clips,  resume,  cover  letter  and  a  one  page 
discussion  of  your  immediate  and  long-range 
career  goals  to:  Cliff  Hebard,  Regional  Desk, 
Syracuse  Newspapers,  Clinton  Square,  Syra¬ 
cuse  NY  13221.  No  phone  calls. 


REPORTER  $10,000-12,000,  wanted  for 
urban  feature-oriented  weekly.  Photography, 
editing  experience  helpful.  Send  resume, 
clips,  references,  and  indicate  willingness  to 
intenriew  in,  relocate  to,  the  West.  Box  1850, 
Editor  &  Publisher. 


REPORTER— EDITOR  neede  by  small  daily. 
Apply  Allan  Evans,  Russel  Daily  News,  Russel 
KS;  (913)  483-2116. 


SENIOR  EDITORIAL  POSITION  on  young 
magazine.  Good  writer  plus  rewrite/edit  experi¬ 
ence.  Extensive  business  writing  background 
preferred.  Salary  commensurate  with  experi¬ 
ence.  Send  resume  and  writing  samples  to  Box 
1861,  Editor  &  Publisher. 


THE  ANCHORAGE  TIMES  in  Alaska's  largest 
and  fastest  growing  cities  is  looking  for  experi¬ 
enced  copy  editors  and  reporters  to  add  to  its 
staff. 

Currently  there  are  openings  for  copy  editors, 
investigative  reporters  and  business  reporters. 
Prefer  that  applicants  have  at  least  2-years  ex¬ 
perience  on  a  fast  paced  daily. 

Send  resume,  salary  requirements  and  refer¬ 
ences  to  The  Anchorage  Times  Personnel 
Office,  Box  40,  Anchorage  AK  99510. 

An  equal  opportunity  employer. 


TWICE  A  WEEK  northwest  Ohio  county  seat 
newspaper  seeks  entry  level  reporter- 
photographer.  $160  a  week.  Send  resume  and 
clips  to  Joe  Hallett,  Chief  Publishing  Co,  201  N 
Fulton,  Wauseon  OH  43567. 


MARKETING 
REPRESENTATIVE 

COME  WITH  A  LEADER! 

We  are  seeking  salespeople  with  proven  ability 
in  the  graphic  arts  industry  and  a  sincere  desire 
to  maintain  a  high  level  of  customer  satisfac¬ 
tion.  We  are  a  growth-oriented  company  and 
offer  salary  and  commission,  and  an  excellent 
benefit  program. 


Send  resume  or  call 
for  more  information. 


—IdJi 


820  West  Second  Wichita.  Kansas  67203 
800-835-2852,  In  Kansas  call  316-265-5277 


HELP  WANTED 


EDITORIAL 


WEEKLY  NEWSPAPER  GROUP  with  230,000 
circulation  in  Colorado  needs  top-notch  pro¬ 
duction  manager  with  knowledge  in  all  phases 
of  newspaper  production.  Seeking  person  with 
initiative,  proven  capabilities  who  will  work 
with  supervisors  of  pressroom,  typesetting, 
paste-up,  camera,  inserting,  copy  control,  de¬ 
livery,  commercial  printing.  Also  responsible 
for  quality  control,  supplies,  budgeting. 
Strength  in  people  skills,  proven  record  in  cost 
and  quality  control  essential.  Must  be  know¬ 
ledgeable  and  experienced  in  layest  technolo¬ 
gy,  front-end  systems,  updating  production  de¬ 
partment.  Salary  plus  bonus  to  $35,000;  good 
company  benefits.  Respond  detailing  educa¬ 
tion,  experience,  salary  history;  all  responses 
held  in  confidence.  Send  resume  to  DJ  Gore- 
ham,  General  Manager,  Community  Publica- 
tions  Co,  3501  E  46th  Ay,  Denver  CO  80216. 

COPY  EDITOR 

VDT  experience  required.  Immediate  opening 
at  small  west  Rorida  newspaper.  Attractive  be¬ 
nefit  package  includes  stock  purchase  option, 
credit  union,  tuition  assistance  program,  and 
exceptional  medical  insurance.  Please  send  re¬ 
sume  and  salary  requirements  to  Mrs  Donna 
Campbell,  Personnel  Administrator,  The 
Bradenton  Herald,  Box  921,  Bradenton  FL 
33506. 

An  Equal  Opportunity  Employer  M/F/H 


COPY  EDITOR  WITH  FUIR 
A  copy  craftsperson  and  wordsmith  with  soph¬ 
isticated  knowledge  of  national  and  world 
affairs  who  can  take  the  week's  events,  blend 
them  with  latest  developments,  and  using  mod¬ 
ern  graphics,  produce  a  bright,  readable,  1- 
page  Sunday  ''newsmagazine."  Other  duties 
include  editing  and  laying  out  of  feature  section 
fronts,  important  stories  and  daily  hard  news 
pages. 

Send  non-returnable  clipr.  tf  your  best  layouts 
and  what  you've  written  with  wit,  style,  insight 
and  brevity  to  Personnel  Manager,  Billings 
Gazette,  PO  Box  2507,  Billings  MT  59103.  An 
equal  opportunity  employer  M/F. 


COPY  EDITOR 

We  need  a  copy  editor  with  at  least  6-years 
experience  in  tight  word  editing  and  creative 
headline  writing,  who  has  a  working  knowledge 
of  layout/graphics  and  who's  news  judgement 
has  been  tested.  This  person  should  have 
aspirations  to  be  copy  desk  chief,  national  edi¬ 
tor  or  nevrs  editor.  Address  applications  to  Copy 
Desk  Chief,  The  Charlotte  Cibserver,  PO  Box 
32188,  Charlotte  NC  28232. 


CITY  EDITOR 

Can  you  win  the  respect  and  motivate  a  solid 
news  staff?  Do  you  thrive  on  competition?  How 
are  you  with  challenges?  Tell  us,  with  a  cover 
letter  outlining  your  accomplishments  and  a 
resume,  how  you  would  organize  the  city  desk 
of  the  York  Daily  Record.  Excellent  salary  and 
benefits  including  life,  health,  dental,  optical 
insurance  and  pension  program.  Write  Person¬ 
nel  Administrator,  York  DaiTy  Record,  1750  In¬ 
dustrial  Hwy,  York  PA  17402. 


DESKPERSON— EXPERIENCED  deskperson 
for  award-winning  daily.  We  are  looking  for 
someone  to  grow  with  us.  Must  have  previous 
experience.  Liberal  benefits.  Send  resume  and 
salary  history  to  CarolTalley,  Daily  Advance,  PO 
Box  30,  Dover  NJ  07801. 


HUMAN  RESOURCES 


HUMAN  RESOURCES 
MANAGER 

S25, 000-32,000  plus  bonus 
Southern  California  company 
Is  seeking  a  human  resources 
manager  with  a  bachelors  de¬ 
gree,  advanced  degree  a  plus, 
and  4  to  6  years  experience  In  the 
personnel  field.  Successful 
candidate  must  have  knowledge 
of  fringe  benefits  programs, 
labor  negotiations,  personnel 
administration,  group  insurance, 
and  human  resources  in  order  to 
effectively  establish  a  complete 
personnel  department  for  appro¬ 
ximately  350  employees.  Send  re¬ 
sume  in  complete  confidence  to 
Box  1820,  Editor  &  Publisher. 

Equal  opportunity  employer 


HELP  WANTED 


EDITORIAL 


EDITOR 

Well  established  national  trade  paper,  based  in 
Florida  needs  young  editor  to  take  charge.  Must 
be  experienced  in  marketing  and  merchandis¬ 
ing.  Some  mechanical  knowledge  helpful.  A 
good  eye  for  page  layout,  (kirrespondents  in 
East,  Midwest,  Los  Angeles,  and  Europe.  Ex¬ 
cellent  opportunity  for  a  self-motivator  who 
wants  to  run  things  and  grow.  Apply  Box  1729, 
Editor  &  Publisher. 


EDITOR — Outstanding  large  suburban  group  in 
Zone  2.  Opportunity  for  advancement  to  man¬ 
aging  editor.  Box  1799,  Editor  &  Publisher. 


EDITOR 

Prize-winning  Michigan  metro  suburban  week¬ 
ly  seeks  top  person  for  staff  of  6.  Must  be 
sensitive  to  community  and  its  needs  while 
being  a  strong  professional,  objectively  telling 
the  news.  Must  be  able  to  use  good  photos, 
color  and  graphics  in  contemporary  layouts. 
Needs  to  understand  personnel  and  budget 
administration  as  well.  Good  atmosphere  for 
personal  experience  and  growth.  Good  salary 
for  "can  do'  person.  Apply  Box  1801 ,  Editor  & 
Publisher. 


EDITORIAL— ASSOCIATE  EDITOR  wanted  for 
agribusiness  newsletter.  Weekly  deadline. 
Must  have  solid  reporting/writing  experience, 
with  daily  or  wire  service  experience  preferred. 
Economics/business-industrial,  or  ag- 
journalism  bactaround  helpful.  Must  be  self 
starter,  have  ability  to  draw  out  sensitive  busi¬ 
ness  information  from  sources.  Need  mature 
person  with  ambition  to  grow  with  publication 
and  be  capable  of  immediately  assuming  some 
semi-managerial  tasks.  Some  travel  involved. 
Washington,  DC  location  with  Fortune  500. 
Equal  opportunity  employer.  Salary  $17,000- 
$19,000  depending  on  background  and  ex- 
nerience. 


ENGINEER 


PRESS  ENGINEER-ENGINEER,  BME  with 
minimum  5-years  design  experience  on  mod¬ 
ern  nevrspaper  presses.  Capable  of  executing 
major  press  modifications  from  inception  to 
field  installations.  Salary  commensurate  with 
qualifications  and  experience. 

Send  resume  to  Erwin  Jaffe,  Director/Research 
Center,  ANPA  Research  Institute,  PO  Box  598, 
Easton  PA  18042. 


FREELANCE 


WASHINGTON  FREELANCE  writer  willing  to 
team  up  and  expand  business.  (202)  ^9- 
0308. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M.  Sternman,  68-38  Yel¬ 
lowstone,  Forest  Hills  NY  1 1375. 


PRESSROOM 


NEW  PLANT  HAS  created  immediate  openings 
for  experienced  community  or  V15-A  web 
pressperson  in  either  Ft  Lauderdale  or  Clearwa¬ 
ter,  Florida.  Excellent  advancement  opportuni¬ 
ties.  Call  Johnor  BobTeulin(813)  576-0370. 


PRESSROOM  SUPERINTENDENT  for  medium 
daily  newspaper  with  extensive  commercial 
printing  operation.  Zone  5.  Must  have  strong 
management  capabilities.  Responsible  for 
double  width  offset  press,  scheduling,  camera 
and  stripping  department,  platemaking  depart¬ 
ment,  purchasingand  quality  control.  Our  orga¬ 
nization  provides  career  growth  potential  with 
excellent  salary  and  employee  benefits.  All  re¬ 
plies  confidential.  Send  resume  to  Box  1835, 
Editor  &  Publisher. 


PRESSROOM 

SUPERVISOR 


Large  metropolitan  daily  is  seeking  qualified 
pressroom  supenrision  to  work  in  our  modern, 
state-of-the-art,  multiple  press,  high  volumn 
lant. 

xperience  in  offset  press  operations  and  su¬ 
pervision  is  necessary. 

We  offer  competitive  salaries,  an  attractive  be¬ 
nefits  package,  and  excellent  working  condi¬ 
tions  in  a  highly  desirable  suburban  location. 
For  confidential  consideration,  please  submit 
resume  including  salary  history  to  Box  1851, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


PRODUCTION 


HELP  WANTED 


PUBUC  RELATIONS 


POSITIONS  WANTED 


EDITORIAL 


POSITIONS  WANTED 


EDITORIAL 


MECHANICAL  SUPERINTENDENT,  5-da> 
offset  daily  in  wonderful  Wyoming.  Responsi¬ 
ble  for  composition,  pressand  job  shop.  CG  and 
Goss  equipped.  Publisher,  Northern  Wyoming 
Daily  News,  Box  508,  Worland  WY  82401; 
(307)  347-3241. 


OPERATIONS  (PRODUCTION)  MANAGER 
We  need  a  person  willing  and  able  to  talie  com¬ 
plete  responsibility  for  producing  newspapers 
from  raw  copy  through  the  fini^ed  product. 
Must  liave  experience  in  modern  production 
methods  (we  are  updating  to  computers),  have 
hands-on  ability,  knowledge  of  budgeting  and 
cost  control,  be  able  to  manage  the  personnel 
within  the  department,  be  capable  of  supervis¬ 
ing  presspeople,  and  be  able  to  work  well  with 
other  departments. 

A  group  of  small  weekly  newspapers  in  Zone  2. 
Excellent  benefits,  working  conditions  and 
area.  Salary  negotiable.  Will  consider  someone 
who  has  the  potential  and  drive  to  grow  with  the 
company  but  who  has  already  proven  him  or 
herself. 

Write  Box  1809,  Editor  &  Publisher. 


PRODUCTION  MANAGER  for  aggressive, 
established  book  publisher  near  the  Maryland 
border.  High  energy,  self-starter  experienced  in 
Wpography,  layout,  design,  camera,  pasteup, 
^nd  resume  and  salary  history  and  require¬ 
ments  to  Clifton  D.  Norris,  Tab  Books,  Inc.,  PO 
Box  40,  Blue  Ridge  Summit  PA  17214. 


SOUTH  CAROLINA  AM  offset  daily  offers  good 
opportunity  for  a  number  2  person  to  become 
number  one  in  production.  Send  resume  and 
salary  objective  to  Box  1847,  Editor  &  Pub¬ 
lisher. 


PROMOTION 


PROMOTION  DIRECTOR 
Medium  size,  7-day  California  newspaper  seek¬ 
ing  experienced  promotion  person  to  serve  all 
departments.  Report  to  top  management.  Sal¬ 
ary  commensurate  with  experience.  Box  1794, 
Editor  &  Publisher. 


ADMINISTRATIVE 


ABLE,  EXPERIENCED,  enthusiastic,  and  dedi¬ 
cated.  I've  owned  weekly,  been  top  weekly  edi¬ 
tor.  Seek  managerial  position,  challenge, 
growth.  Box  1871,  Editor  &  Publisher. 


CHIEF  FINANCIAL  OFFICER  of  newspaper  and 
broadcasting  group  seeks  senior  mana^ment 
position  in  communications  industry.  Experi¬ 
enced  all  phases  of  financial  management.  Box 
1805,  Editor  &  Publisher. 


CONTROLLER  available  after  March.  Experi¬ 
enced  in  financial  statements,  systems  design, 
and  cash  management.  Degreed  in  accounting 
and  journalism.  PO  Box  34,  Kohler  Wl  53044. 


PUBLISHER/GENERAL  MANAGER— Record 
setting  performance  throughout  career  with  re¬ 
ferences  to  back  it  up.  Prefer  Zones  1,  2 , 3  or 
4.  Box  1B67,  Editor  &  Publisher. 


ADVERTISING 


BA  JOURNALISM  with  4  grueling  years  in  "real 
world"  outside  field  seeks  advertising  or  public 
relations  writing  position;  prefer  Zones  2,  5,  or 
8.  James  F.B.  Sawyer,  96  Fairview  Av,  W 
Springfield  MA  01089  (413)  734-4754. 


OVER  20-years  management  advertising, 
general  manager.  BS,  2A  hours  on  MA  com¬ 
munications;  (817)  692-3463. 


CIRCULATION 


CIRCULATION  EXECUTIVE,  35,  15-years  ex¬ 
perience,  5  as  circulation  manager  at  medium 
size  AM-PM.  Experience  with  revenue  and  ex¬ 
pense  budgets  and  A8C.  Goal  oriented.  Desire 
upper  circulation  management  position  in 
Zones  8  or  9.  Resume  and  references.  8ox 
1830,  Editor  &  Publisher. 


CIRCULATOR 

Manager  on  small  to  medium  AM/PM  dailies. 
Over  15-  years  experience  in  boy  crew  and  tele¬ 
phone  sales,  TMC  and  promotion,  seeks  staff 
postion  on  large  paper  or  manager  on  medium 
to  small.  Box  1866,  Editor  &  Publisher. 


A  MAJOR  MAGAZINE  PUBLISHER  is  looking 
for  a  seasoned  newspaper  writer  to  turn  out 
polished  news  releases  in  its  marketing/public- 
ity  department.  This  isa  number  two  s^  with  a 
great  deal  of  latitude  that  could  eventually  lead 
to  a  publicity  management  post.  Do  you  know 
the  news  business  inside  and  out,  bas^  on  5  to 
10  years  of  daily  writing?  Can  you  write  easily 
and  quickly?  Do  you  have  an  appetite  for  work? 
Can  you  thrive  in  an  atmosphere  where  you're 
asked  to  contribute  ideas  and  opinions?  This 
job  pays  in  the  mid-20's  and  up,  includes  a 
first<lass  benefits  package,  is  located  in  the 
East  (Zone  2  but  not  New  York  Ci^)  and  in- 
cludesa  moving  allowance.  If  you  think  you  are 
ready  for  it,  send  us  a  letter  about  yourself 
which  is  representative  of  your  writing  skill, 
together  with  a  resume.  If  we  like  what  we  see, 
we'll  ask  you  for  samples  of  your  work.  This  is  a 
very  good  job.  Maybe  you  should  look  into  it. 
Box  1825,  Editor  &  Publisher. 


RESEARCH 


RESEARCH  MANAGER 
Newly  created  position  with  major  metro  daily 
in  the  Southwest  already  participating  in  news¬ 
paper  syndicated  and  proprietary  research  pro¬ 
jects.  Knowledge  of  survey  research,  sales  pre¬ 
sentations  and  training  skills.  Excellent  oppor¬ 
tunity  for  career  development  and  advance- 
ment.  Box  1841,  Editor  t  Publisher. _ 


SALES 


EXCELLENT  OPPORTUNITY  FOR 
TELECOMMUNICATIONS  EQUIPMENT 
SALES 

REPRESENTATIVE 

International  sales  firm,  with  newly  acquired 
distributorship  lequires  a  dynamic  East  Coast 

sales  representative  to  develop  and  manage  a 

sales  force.  Good  salary  base  plus  excellent 

commissions.  Knowledge  of  the  electronics 

and  computer  terminal  field  is  a  necessity. 

Candidates  who  are  innovative,  have  a  proven 

track  record  and  want  to  become  an  integral 

part  of  expanding  network,  please  send  your 

resume  to  Box  1856,  Editor  &  Publisher. 


EDITORIAL 


ARCHITECTURE  SPECIALIST:  Midwest  born; 
Seven  Sisters,  Columbia  ('78)  grad  with  major 
national  magazine  and  newspaper  clips 
(architectural  and  otherwise),  and  network 
news  research  experience;  seeks  beat  in 
architecture,  historic  preservation,  neighbor¬ 
hood  revitalization,  real  estate,  and  urban  de¬ 
sign.  New  field  demands  solid,  energetic  cover¬ 
age.  I  can  do  it.  Will  also  cover  general  assign¬ 
ment.  Box  1855,  Editor  &  Publisher. 


EXPERIENCED  feature/general  assignment 
writer  seeks  position  on  20-50  circulation  Zone 
5  daily.  J-degree  plus  1 1-years.  Many  national 
and  metro  credits.  Box  1762,  Editor  &  Pub- 

lisher. _ 

EXPERIENCED  NEWS  and  feature  reporter, 
photographer  seeking  position  on  daily  paper. 
Three-years  with  community  daily  and  weekly 
papers  plus  college  degree  and  college  paper 
work.  Contact  John  Quinley,  2602  Willo  Ln, 
Costa  Mesa  CA  92627;  (714)  646-8291. 


EDITORIAL  CARTOONIST-CARICATURIST— 
Humorous  features  writer.  5-wars  experience. 
Work  black/white  and  color.  Politics  are  flexi¬ 
ble.  Available  immediately.  Samples  and  re¬ 
sume.  Stu  Goldman,  1502  Green  St,  Harris¬ 
burg  PA  17102;  (717)  233-0350. 


EXPERIENCED  REPORTER  seeks  challenge 
with  50,000-plus  daily  or  weekly.  Knowledge 
of  photo,  editing,  layout.  Michele  Cohen,  2857 
Sedgwick  Ave.,  New  York  NY  10468  (212) 
543-5481  (we^davs  9-11  AM). 

- EDITING:  25  VEAHS-tXPLHILNCL - 

From  medium  dailies  (wire-page  1,  sports)  to 
Wall  Street  Journal  (14-years)  to  own  weekly, 
which  folded.  At  43,  I  need  a  good  job.  Pay 
negotiable.  Will  move.  Hanrey  Seymour,  4  Jef¬ 
frey,  East  Windsor  NJ;  (609)  448-5646. 


JOURNEYMAN  WRITER/EDITOR 
And  family  need  to  eat.  Looking  for  a  copy  desk 
spot  on  daily,  30,000  or  larger,  or  managing 
editor  chair  on  weekly.  7-years  doing  it  all  with 
Chicago  weekly  chain.  2  Lisagors.  Will  move. 
MedillMSJ.  (312)  736-7456. 


LONDON  8ASED  writer-photographer  avail¬ 
able  for  features/reasearch/enquiries.  Try  me. 
Steve  Mackey,  219  Archway  Rd,  Highgate, 
London  N6,  England. 


EXPERIENCED  NEWS  PHOTOGRAPHER,  10- 
years.  Can  handle  all  photo/darkroom  work.  De¬ 
dicated,  self-starter,  ready  to  work.  Please  call 
David;  (716)  372-6246. 


EXPERIENCED  Arizona  weekly  editor  seeks 
daily  eiqirience  in  Southwest.  3-years  report¬ 
ing,  editing,  layout,  photo  on  v^lics.  Box 
1757,  Editor  &  Publisher. 


MATURE,  highly  motivated  deskman  with 
strong  slot  background  wishes  to  leave  famijy 
business  and  resume  news  career.  Emphasis  is 
on  accuracy  and  sharp  presentation,  coupled 
with  ability  as  on-job  teacher.  Meaningful  refer¬ 
ences  and  degree.  Inquiries  from  all  regions  are 
welcome.  Box  1796,  Editor  &  Publisher. 


MANAGING  EDITOR  of  twice-weekly  tabloid, 
general  manager  of  publishing  company  seeks 
new  challenges,  opportunities  with  nevrspaper 
or  magazine.  Experienced  in  newspaper  man¬ 
agement  plus  writing,  editing,  headlines,  lay¬ 
out  and  photography.  If  the  ingredients  are 
there  I  can  make  a  bad  publication  better.  Will 
relocate.  Box  1813,  Editor  &  Publisher. 


PRESS  SECRETARY  to  U.S.  Senator  seeks 
editorial  writing  position.  Strong  background  in 
urban  and  national  affairs.  Nine-years  experi¬ 
ence  as  reporter  and  editorial  writer.  MSJ, 
Northwestern  University.  Box  1734,  Editor  & 
Publisher. 


QUALITY  REPORTER/WORDSMITH,  3-years 
dai  |y  experience,  seeks  to  grow  at  qual  ih  paper 
amid  high-rises,  concrete,  big-city  lire.  Box 
1846,  Editor  &  Publisher. 


REPORTER  with  3-years  experience  (all  beats 

and  general  assignment)  seeks  position  with 

medium  or  large  daily.  Strong  reporting  skills. 

Good  at  developing  sources,  meeting  dead¬ 

lines.  Will  relocate.  Box  1767,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR  for  small  daily  seeks  move  to 
30,0(X)  or  larger  any  Zone.  Looking  for  sports 
writing/desk  position.  Skills  include  layout,  fe¬ 
ature  and  column  writing,  and  copy  editing. 
Over  4-years  experience,  nearly  2-years  as 
sports  editor.  Box  1810,  Editor  &  Publisher. 


SPORTSWRITER,  22,  seeks  full-time  position 
on  small  or  medium  daily  or  weekly  in  Zones  1 , 
2,  or  5.  Was  editor  of  college  paper  for  2-years. 
Last  5  months  have  been  spent  stringing  for 
100,000  plus  New  Jersey  daily.  A  bonifide 
sports  nut— will  bring  enthusiasm  and  talent  to 
any  paper.  Box  1812,  Editor  &  Publisher. 


SERIOUS,  imaginative  reporter  seeks  Zone  1-2 
job.  Two-years  experience  with  daily,  26,000; 
1980  London  School  of  Economics  master's, 
Berkely  BA  with  honors.  John  Gaines,  2500  Cl 
St,  No.  209  NW,  Washington  DC  20007;  (202) 
337-0921. 


SPORTSWRITER— COLUMNIST:  Seeks  pro  or 
college  beat  on  150,(XX)  plus  metro  daily.  5- 
years  experience  on  mid-sized  Eastern  daily, 
covering  pro  baseball,  basketball,  colleges  arid 
desk.  ^  1718,  Editor  &  Publi^er. 


SPORTS  WRITER-COLUMNIST  seeks  pro  or 
college  beat  on  150,000  plus  metro  daily. 
Five-years  experience  on  mid-sized  Eastern 
daily,  covering  pro  baseball,  basketball,  col¬ 
leges  and  desk.  Box  1718,  Editor  &  Publisher. 


WRITER  for  newspaper,  marine,  trade  jput- 
nal.  Recent  J-school  graduate  of  Pennsylvania 
State;  VDT,  la]^,  photo  experience.  Prefer 
Zones  4,  6-9.  Flair  ter  finding,  writing  various 
types  of  news  and  features.  Reply  Box  1834, 
Editor  &  Publisher. 


WRITER/EDITOR/PUBLISHER;  8-yeats  expe¬ 
rience;  new  resident  of  Cleveland  area  seeking 
challenging  position  in  publishing/com- 
munications.  Special  expertise  in  manage¬ 
ment/supervision,  editorial  department,  com¬ 
munications,  advertising/promotion.  Box 
1868,  Editor  &  Publisher. 


5-YEARS  IN  WASHINGTON  DC  makes  the  dif¬ 
ference.  Politically  savvy,  business-keen  wri¬ 
ter-editor  seeks  Washington  correspondent 
position  for  daily,  weekly  or  magazine.  Biling¬ 
ual.  Strong  experience  in  wire  service,  inves¬ 
tigative,  Washington  correspondence  and  agri¬ 
cultural  reporting.  Reply  Box  11181,  Alexan¬ 
dria  VA  22312. 


PHOTOJOURNALISM 


AWARD-WINNING  photojoumalist  seeks  posi¬ 
tion  with  photo  conscious  daily  new^per. 
Large  circulation  is  not  a  necessity,  b^years 
professional  experience  in  and  around  Phi¬ 
ladelphia  PA.  Willing  to  relocate  anywhere.  Can 
handle  any  assignment  and  darkroom  work. 
Also  experienced  in  layout  and  paphic  design. 

For  resume  and  samples,  contact:  Joseph  P 

Edelman,  217  W  Broad  St,  (^kertown  PA 

18951;  (215)  536-6718. 


PHOTOJOURNALIST 

Photpioumalist,  35,  with  15-years  experience 
including  work  as  general  assignment  reporter, 
feature  writer  and  managing  ^itor  looking  for 
daily  in  any  Zone.  Box  lB45.  Editor  &  Pub¬ 
lisher. 


PRESSROOM 


AVAILABLE  IMMEDIATELY.  Pressroom  fore¬ 
man  for  small  to  medium  daily  or  large  weekly. 
Any  Zone.  22-years  experience.  Milton  Knight, 
11701  Pacific  Hwy,  SW,  Tacoma  WA,  984%. 
(206)  581-3628  before  8  AM  or  after  6  PM 
(Pacific  Standard  Time). 


PUBLIC  INFORMATION 


EXPERIENCED  SID — Competent,  conscien¬ 
tious  9-year  pro  in  university  sports  information 
field  seeks  challenging  collegiate  or  profession¬ 
al  sports  information  assignment.  Knowledge¬ 
able  in  both  men's  and  women's  athletics,  with 
22  national  publications  awards.  Strong  writer- 
editor  with  print  background,  broadcast  experi¬ 
ence  has  continued  contributions  to  make  in 
sports  communications.  MSJ.  Available  im¬ 
mediately.  Single,  able  to  relocate.  Box  1869, 
Editor  &  Publisher. 


GOVERNMENT  JOURNALIST/Public  Affairs  7- 
years.  Professional  slots  with  Pentagon,  DOD 
etc.  All  around:  newspapers,  media,  public  and 
community  relations,  protocol,  promotions. 
Former  editor  strong  in  writing  and  public  in¬ 
formation.  Vietnam  era  vet.  Communications 
grad  and  Military  Journalist  degree.  M  Softer, 
7310  Dorset,  St  Louis  MO  63130;  (314)  727- 
3116.  Prefer  Zone  6. 


EDITOR  &  PUBLISHER  for  February  21,  1981 
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LOCKED  OUT — member  of  the  Newspaper  Mail  and  Deliverers  Union  of 
New  York  pickets  in  front  of  Joseph  Allbritton's  Paterson  (N.J.)  News 
building  in  the  company  of  a  Paterson  police  officer  who  was  on  hand  to 
maintain  order.  A  Federal  District  Court  Judge  ruled  that  the  newspaper's 
management  had  "locked  out"  the  drivers,  who  are  employed  by  a  private 
delivery  firm,  T  &  T  News  Co. 

Federal  judge  affirms 
Paterson  News  lockout 


A  United  States  District  Court  judge 
ruled  last  week  (February  13)  that  mem¬ 
bers  of  the  drivers  union  at  Joseph 
Allbritton’s  Paterson  (N.J.)  News  had 
been  “locked  out”  following  a  dispute 
with  management  over  work  rules  {E&P, 
February  14.) 

U.S.  District  Court  Judge  H.  Lee  Saro- 
kin  issued  a  10-day  restraining  order 
against  the  lockout  and  scheduled  a  hear¬ 
ing  on  the  matter  for  February  23.  He  also 
ordered  management  and  the  drivers  to 
begin  bargaining  in  an  attempt  to  settle 
the  dispute. 

Drivers  union  leaders  ordered  the  men 
back  to  work,  but  according  to  Michael 
Diana,  representative  of  the  Newspaper 
Mailers  and  Deliverers  Union  of  New 
York,  each  member  decided  “in  his  own 
conscience"  to  honor  a  picket  line  that 
had  been  set  up  by  members  of  the  Inter¬ 
national  Typographical  Union  which 
struck  the  newspaper  that  same  day. 

The  typographers  struck  after  manage- 
ment  proposed  departmental  cuts 
amounting  to  $91 ,000,  equal  to  about  $35 
per  week,  per  man.  Contracts  for  the 
typographers  and  the  paper’s  pressmen 
Iwth  expired  last  month. 

Despite  the  strike  and  picketing,  the 
newspaper  has  continued  to  publish,  us¬ 
ing  management  personnel,  part  time 
nonunion  people  and  workers  from  other 
Allbritton-owned  newspapers.  The  paper 
has  also  begun  hiring  replacements  for 
the  striking  typographers  and  is  advertis¬ 
ing  for  replacements  for  pressmen  who 
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have  been  honoring  the  picket  lines. 

Although  company  officials  insist  that 
the  newspaper  is  not  out  to  “bust  the 
unions,”  one  company  executive  told 
E&P,  “We  know  what  we  have  to  have. 
The  unions  have  run  this  newspaper  for 
90  years.  Management  now  runs  it.  We’re 
not  at  all  concerned  with  what  was  negoti¬ 
ated  in  the  past.  They  (the  unions)  will 
either  work  for  us  or  work  elsewhere.” 

Union  leaders  have  taken  a  firm  posi¬ 
tion  on  “retrogressions,”  stating  that 
they  do  not  want  to  give  up  any  benefits 
won  in  previous  contract  negotiations. 
The  union  heads  also  point  out  that 
News’  owner  AUbritton  has  a  net  worth 
of  more  than  $100  million  and  feel  he 
should  not  be  looking  to  eliminate  jobs  or 
benefits. 

Problems  at  the  newspaper  first  began 
when  the  newspaper  hired  nonunion  part 
timers  to  insert  preprinted  ad  circulars 
into  the  paper  at  the  plant.  This  had  pre¬ 
viously  been  done  either  by  the  carriers 
or  by  union  workers  who  were  paid  extra 
for  it.  When  union  drivers  employed  by  T 
&  T  News  Co.  (which  has  a  contract  with 
the  News)  refused  to  deliver  the  news¬ 
papers  until  the  nonunion  help  stopped 
inserting  the  circulars,  management  had 
the  .police  escort  them  out  of  the  plant. 

Pickets  were  set  up  outside  the  news¬ 
paper  by  the  drivers  and  both  the  ITU  and 
the  pressmen’s  union  (both  without  con¬ 
tracts)  refused  to  report  for  work. 

A  negotiating  session  with  the  ITU  is 
scheduled  for  February  21  and  a  session 


with  the  pressmen  is  set  for  the  following 
week.  Meanwhile,  the  pickets  will  re¬ 
main,  and  management  will  continue  to 
put  out  the  newspaper  using  nonunion 
help. 

According  to  management  officials,  the 
dispute  with  the  ITU  has  arisen  because 
the  composing  room  is  operating  at  a  de¬ 
ficit. 

“The  composing  room  under  the  pre¬ 
sent  contract  (recently  expired)  costs 
much  more  to  operate  than  the  average 
composing  room  at  other  newspapers  in 
New  Jersey,”  a  management  exec  said. 
“When  we  bought  the  newspaper  in  1977, 
it  had  100  composing  room  employes,” 
he  said.  “Today  it  has  40  and  we  could 
operate  with  20.” 

“The  problem  in  Paterson,”  he  said, 
“is  one  of  great  inefficiency.  We  will  no 
longer  accept  inefficiencies  and  feath¬ 
erbedding  at  this  newspaper.  Despite  the 
fact  that  AUbritton  might  have  a  lot  of 
money,  each  operation  must  stand  on  its 
own.  The  newspaper  was  in  the  middle  of 
a  5-year  contract  with  the  unions  when 
we  bought  it.  We  couldn’t  do  anything 
about  it  then.  Now  we  can  and  we  will.” 

The  company  executive  said,  “We  told 
the  ITU  after  three  months  of  fruitless 
negotiations  that  if  they  didn’t  help  us  to 
get  the  cuts  we  were  after,  we  would  insti¬ 
tute  cuts  equal  to  $91 ,000  or  $35  per  man, 
per  week.” 

As  far  as  the  pressmen  are  concerned, 
the  News  wants  to  switch  from  unit  man¬ 
ning  to  room  manning  in  order  to  elimin¬ 
ate  the  number  of  people  used. 

“We’ve  been  using  room  manning  for 
the  past  10  days  (since  the  pressmen  re¬ 
fused  to  report  to  work)  and  we’re  not 
going  to  change,”  the  News  exec  said. 
“Under  the  old  contract,  every  time  4 
pages  were  added  to  the  newspaper,  we 
had  to  add  one  more  man.  We  said  ‘no 
more’.” 

The  union  leaders  have  cited  Judge 
Sarokin’s  decision,  contending  that  the 
newspaper’s  management  had  set  up  a 
tense  labor  situation  in  advance. 

“What  you  have  here,”  one  company 
executive  said,  “is  a  power  struggle  with 
union  leaders  who  are  trying  to  protect 
other  locals.  They  feel  if  they  give  in  to  us 
here,  they  will  have  to  give  the  same  con¬ 
tracts  at  other  newspapers.” 
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ACCURACY  IN  MEDIA 


Public  Broadcasting 
May  Have  Death  Wish 


By  Reed  Irvine 

WASHINGTON — The  Reagan  transi¬ 
tion  team  recommended  that  budget  sup¬ 
port  for  the  Corporation  for  Public  Broad¬ 
casting  be  phas^  out.  Now  it  is  reportec 
that  a  cut  of  25%  in  the  CPB  budget  ha< 
been  proposed.  One  strong  argument  ir 
favor  of  this  is  that  public  broadcasting 
has  become  an  expensive  way  of  provid¬ 
ing  entertainment  to  a  very  small  and 
generally  affluent  audience.  With  the 
growth  of  cable  television  and  what  is  ex¬ 
pected  to  be  a  greatly  increased  home  use 
of  video  tapes  and  disks,  it  is  argued  that 
there  are  now  enough  alternatives  to  regu¬ 
lar  commercial  television  to  make  it  un¬ 
necessary  for  the  federal  government  to 
pour  $1 75  million  or  more  annually  into 
public  broadcasting. 

Helping  Our  Worst  Enemies 

However,  another  factor  that  may  have 
influenced  the  budget  cutters  is  the 
strange  tendency  of  Public  Broadcasting 
to  finance  propaganda  broadcasts  for 
causes  supported  by  our  worst  enemies — 
the  communists.  The  most  egregious  ex¬ 
ample  of  this  was  the  airing  of  three  hour- 
long  programs  in  May  1980  called  “On 
Company  Business."  This  series  featured  a 
notorious  defector  from  the  CIA,  Philip 
Agee,  who  is  now  a  proponent  of  the  com¬ 
munist  cause  and  who  has  dedicated  his 
time  and  talent  to  trying  to  destroy  the  Cl  A 
by  exposing  as  many  of  its  agents  as  he 
can.  Not  only  did  the  film  feature  Agee, 
but  the  company  that  produced  it  was 
partly  owned  by  Agee.  It  was  a  vicious 
attack  on  American  intelligence  activities, 
unrelieved  by  any  significant  defense  of 
the  CIA  or  any  mention  of  what  the  Soviet 
KGB  is  up  to. 

The  Public  Broadcasting  Service  came 
under  strong  attack  for  having  performed 
that  significant  service  for  our  enemies, 
but  neither  that  criticism  nor  the  election 
of  Ronald  Reagan  has  persuaded  it  to 
change  its  ways.  Perhaps  the  people  who 
manage  the  Public  Broadcasting  Service 
have  a  death  wish.  How  else  can  one  ex¬ 
plain  their  recent  action  in  airing  an  hour- 
long  film  attacking  American  policy  in  El 
Salvador  that  was  timed  to  coincide  with 
widespread  communist-inspired  demon¬ 
strations  here  and  abroad?  Those  demon¬ 


strations,  in  turn,  were  supposed  to  coin¬ 
cide  with  the  "final  offensive"  of  the  com¬ 
munist-led  and  armed  rebels  in  El  Salva¬ 
dor.  The  timing  was  off  a  bit  because  the 
offensive,  which  began  on  fanuary  10, 
quickly  fizzled  and  was  over  before  the 
demonstrations  began  on  January'  1 7. 

There  is  something  very  wrong  when 
tax-supported  public  television  in  this 
country  can  be  manipulated  to  produce 
and  air  programs  that  are  clearly  a  part  of 
an  anti-American  agit-prop  operation. 
There  is  certainly  a  lot  to  be  said  for  di¬ 
versity  on  the  airwaves.  But  that  doesn't 
mean  that  we  have  to  open  up  our  air¬ 
waves  to  the  propaganda  of  our  enemies, 
much  less  pay  for  its  production.  Public 
Broadcasting  has  done  this  often  enough 
that  it  has  outraged  those  who  are  aware 
of  its  strange  behavior.  Many  will  prob¬ 
ably  enthusiastically  support  the  budget 
cuts  that  have  been  suggested. 

The  Last  Straw 

The  January  22  program,  "El  Salvador: 
Another  Vietnam?",  may  have  been  the 
straw  that  will  break  the  camel's  back. 
One  thing  that  both  the  outgoing  Carter 
Administration  and  the  incoming  Reagan 
Administration  agreed  on  was  that  there  is 
a  concerted  communist  drive  to  take  over 
Central  America.  El  Salvador  is  currently 
the  main  focus  of  that  drive.  Adm.  Stans- 
field  Turner,  the  director  of  the  CIA  under 
Jimmy  Carter,  made  this  very  clear  in  an 
interview  on  "60  Minutes"  on  February  8. 
Turner  said  that  the  critical  thing  in  Cen¬ 
tral  America  is  "the  internationalization 
of  the  revolution"  going  on  down  there. 

Turner  said  the  Soviets,  Libyans  and 
others  were  providing  the  arms  and  that 
they  were  being  funnelled  through  Cuba. 
He  said  we  were  faced  with  the  danger  of 
Soviet  or  Cuban  dominated  regimes  in 
that  area,  "a  very  serious  prospect  for  the 
U.S." 

While  the  government  on  one  hand  is 
spending  millions  to  keep  this  from  hap¬ 
pening  by  giving  economic  and  military 
aid  to  El  Salvador,  PBS  provides  $40,000 
to  a  group  sympathetic  to  the  other  side  to 
produce  a  film  plugging  that  cause.  At 
least  they  should  have  sent  the  bill  to  Mos¬ 
cow  or  Havana,  not  to  the  American  tax¬ 
payer. 


ACCURACY  IN  MEDIA  is  a  weekly 
column  available  from  Accuracy  in 
Media,  Inc.  (AIM).  AIM  also  distri¬ 
butes  a  600-word  weekly  column, 
"Media  Monitor,"  which  critiques  TV 
and  radio  news  reporting.  These  col¬ 
umns  are  available  at  nominal  cost. 

AIM  also  publishes  a  semi¬ 
monthly  newsletter,  the  AIM  Report. 
This  deals  with  serious  cases  of  error, 
distortion  and  omission  in  news  re¬ 
porting.  You  will  find  in  the  AIM  Re¬ 
port  significant  stories  that  you 
won't  get  from  the  AP,  UPl  or  other 
news  services.  It  is  must  reading  for 
journalists  dedicated  to  accurate  re¬ 
porting.  It  costs  only  $15  a  year. 

AIM  also  provides  experienced, 
provocative  speakers  for  confer¬ 
ences,  clubs  and  seminars  free  of 
charge,  as  well  as  guests  for  TV  and 
radio  talk  shows. 

For  any  of  these  services  use  the 
coupon  below  or  call  Bernie  Yoh, 
(202)  783-4406. 


Our  Newspapers 

DELIVER 


The  Memphis  Metro  Market 


iTk  /£>- 


f  TENN. 


i  Critlenden  ^ 

q  »BK. 

I  f - -  - 


One  out  of  every  10  retail  dollars  spent  in  Tennessee,  Arkansas,  and 
Mississippi  is  spent  in  metropolitan  Memphis.  And  2  out  of  10  retail  dollars 
spent  in  Tennessee  alone  make  local  cash  registers  ring. 

The  amazing  potential  of  our  Memphis  SMSA  designates  this  as  a  prime 
target  for  advertisers.  It’s  a  newspaper  market  where  some  eight  out  of  10 
adults  read  one  or  both  of  our  daily  newspapers  during  an  average  5-day  week. 

The  ability  of  our  newspapers  to  deliver  desired  target  audiences  affords 
advertisers  a  unique  and  effective  means  of  reaching  their  customers  and 
potential  customers.  A  continuing  market  study  by  Belden  Associates  gives  us 
access  to  data  about  consumer  buying  habits  and  our  readers  in  every 
demographic  group  in  the  market.  This  information  is  available  upon  request. 
Call  901-529-2289. 


TARGET  AUDIENCES: 


•  WORKING  WOMEN  living  in  Memphis 
SMSA  and  having  incomes  of  $20,000  or 
more:  89%  read  one  or  both  of  our  newspa¬ 
pers  on  an  average  weekday. 

•  WHITE  COLLAR  WORKERS  living  in 
Memphis  SMSA  and  having  a  median  hou¬ 
sehold  income  of  $25,205:  77%  read  one  or 
both  of  our  newspapers  on  an  average 
weekday. 


•  YOUNG  ADULTS,  age  18-34,  living  in 
Memphis  SMSA:  3  out  of  4  read  one  or 
both  of  our  newspapers  in  a  five-day  week. 

•  MORE  AFFLUENT  ADULTS:  Compared 
to  TV,  newspaper  rated  as  high  as  100  to  1 
as  favorite  source  of  buying  information  in 
households  with  $20,000+  income. 
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